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WHO NEEDS THE SABLE? 


DISCOVER THE SENSUAL SCENT OF SAND & SABLE. To RECEIVE A FREE SAMPLE OF SAND & SABLE .25 02. COLOGNE, SEND $1.00 (CHECK OR MONEY ORDER) FOR POSTAGE 


AND HANDLING ALONG WITH YOUR NAME AND MAILING ADDRESS TO: SAND & SABLE SAMPLE, P.O. BOX 8140, WESTBURY, NY 11592. PLEASE ALLOW UP TO EIGHT WEEKS FOR SHIPMENT. 
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every day with Summer’ 


intimate cleansing needs. Its unique, 

hypo-allergenic, nonsoap formula 

gently cleanses away odor-causing 
bacteria from the external vaginal 
area. And rinses clean so there's no 
irritation. Revel in freshness. Use 
Summer’s Eve Feminine Wash in the 
bath or shower. Rejoice! With the 
entire line of Summer's Eve® products. 
And bring back freshness anytime. 


Feminine Wash. Relax. With the first - 
external cleanser designed for your 
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This rich lather goes 
beyond soap clean. 

Even removes makeup 
greaselessly. A thorough 
clean but without drying \ 
like soap. And it has 


the extra plus of light 
Olay fluids. Working | WG 
with your skinto help ope 
keep essential moisture ep 


and a fresh young glow. MIs 


So bring out the fresh 
glow of younger looking 
skin-- 100Z soap-free 
Foaming Face Wash will 
change the way you wash 
your face forever. 
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Erin (13), 
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Laura (15) 
Matthew ( 
and Karen 


Curin ng Chaos = 


MEMO TREE 


As a single mom with four school-age 
children and as a new entrant to the 
full-time work force, | was having § 
problems getting organized. School™ 
notices were going unnoticed, meet- § 
ings were missed and homework was « 
returned unchecked. Then | hit uponi 
an idea that works beautifully. | DUr-7Rei® nef 
chased an old hall tree at a garage sale and paid a vist to a 
local basket outlet where each child selected his own basket. 
Inside my front door | now have an attractive basket tree with a 
mission. If a paper needs to be signed 
or aschool notice needs my attention, 
the children place it in their basket. | 
check the baskets every evening, and 
we no longer miss deadlines. The 
added bonus is the occasional “love 
note” often found when someone 
wants to say, ‘I'm sorry,” “I'm thinking 
of you” or simply, “I love you.” 

KAREN L. GIBSON, SOMERSET, PA 
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PRESCRIPTION FOR 
REMEMBERING 


My children are still at the age when 
they get liquid medicine if a pre- 
scription is ordered. There were times 
when remembering to give a dose 
has been a problem—especially 
when the medicine has to be refrig- 
erated and is out of sight. My solution 
is to tape the teaspoons fo the refrig- 
erator (one for each dose throughout 
the day). At the end of the day, when 
all the spoons are gone, | know that! 
havent missed a dose. Even the kid's 
can read this nonverbal reminder. 
JB HOUGHTALEN, OWEGA, NY 


THE 


Shiela Lincoln checks 
her convenient coupon 
1 file before hitting the 
road in Norton. 


Do you have a true 
experience to 
contribute to Neighbors? 
Send it to Neighbors, 
Woman's Day, 
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In our area we are always getting discount coupons 
from the local department stores, boutiques and 

car washes. | always seemed to stop at these stores 
unexpectedly and I never had their coupons with 
me. To solve this problem and to stop losing money, 
I now keep a coupon file in the glove compartment 
of my car. When | make an unexpected stop, | check 


my glove-compartment file first to see what | can use. 
SHIELA R. LINCOLN, NORTON, MA 


1633 Broadway, 
New York, NY 10019. 
We'll pay $75 for 
each letter we publish. 
Please include your 
telephone number 
(for verification 
purposes) and social- 
security number (for 
tax purposes). We 
regret that we cannot 
acknowledge or 
return submissions. 








. Mott's for Two. 

Mea () One wholesome jar of delicious, 
Ai satisfying real fruit is perfect, 
even if you’re not expecting. 


Pak-A-Pak. Wherever you're going, 
you can carry some satisfying Mott's 
along with you. 


Lotsa Mott's. Lotsa Ways. 
You know how delicious Mott’s 
Apple Sauce is alone, now try it 
with your favorite topping. 






Crumbled 
Cookies 





Raisins 





Mott's and 
Trail Mix 


©1991 Cadbury Beverages liic, 


Alina , 
OMANS 


Our Organizer-in-Chief 


| like to think 
I’m an 
organized 
person (though 
you might not 
if you saw the top of my desk). But 
the woman on our staff who takes the 
prize for being organized is Articles 
Editor Rebecca Greer. That’s why | 
assigned her the job of putting 
together the special section, Get 
Organized!, page 72. The way she 
tackled it is typical of the lengths we 
go to at Woman’s Day to make sure 
the information we give you is 
practical, comprehensive and—most 
important—really works. 

Rebecca started by reading books 
on the subject, talking to experts and 
querying friends and staff members 
about what they did to organize their 
lives. Then she decided to put what 
she learned to the test. ‘‘l figured if 
I’m going to give advice, | really 
should try it out myself,’’ she tells 
me. ‘Before long, | became 
obsessed. | would literally wake up in 
the middle of the night thinking 
about how to organize particular parts 
of my house. And while | was trying 
out other people’s ideas in my closets 
and cupboards, | would find more 
things that needed organizing. 

“Sometimes it was a matter of 
looking at things in a different way. 
I'd inherited a 128-piece set of china 
from my mother, and the only place | 
could keep it was in an upstairs 





Redesigning a magazine, 
| believe, should be so subtle you never really 
notice it. This issue, you're looking at the first 
redesign of Woman’s Day since | took over as 

id Pallas (that’s he on a 
recent picture shoot) oversaw the transformation. 
It’s a cleaner, fresher, more feminine look for 
the 1990s woman. I’m sure it won't be Brad's 
last redesign. A magazine has to keep changing 


editor. Art Director Bra 


to keep current. 


closet. It never occurred to me that | 
didn’t have to store it all together. 
Yes, | had room for a few place 
settings in my dining area. So | 
brought them down to use, but left 
the demitasse cups, the tea service 
and the rest of the 20 or so place 
settings packed away. 

“! also discovered that neat isn’t 
another word for organized. My 
Christmas wrappings were tidily 
sorted—but in a living room cabinet 
that’s one of the most accessible 
places in my house. Now | keep them 
in the back of a closet where 
something | use only once a year 
ought to be. 

“What | learned,’”’ Rebecca says, 
“is that even if you’re well organized 
you can always be better organized.” 


* * * 


Every once ina while a distraught 
reader reports to us a telephone call 
from someone claiming to represent 
Woman’s Day. Sometimes it’s a 
subscription scam, sometimes it’s an 
obscene caller trying to collect names 
and numbers. Be assured that 
absolutely nobody is authorized by 
Woman’s Day to offer free subscriptions 
over the phone. Just hang up! 


The new title of this page, however, is really an old one. Some of you 
may remember it as It’s All in a Woman’s Day, a people-in-this-issue column, 
started in 1968, that later became a section of short items somewhat like 
our Quick today. Though we're always changing, we never forget our roots. 
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BY JAMES WASCO, M.D. 


What's Making 
You lizzy? 


eing dizzy is a 

frightening sensation. 

There are different 
forms of dizziness, 
however, which are 
associated with different 
types of medical problems. 
When patients come to me 
complaining of dizziness, | 
ask them to explain how 
they feel as specifically as 
possible. Usually their 
symptoms fall into one of 
the following categories: 


FEELING FAINT 


Most people who are dizzy 
say that they feel woozy 
and as if they might faint. 
Often, their skin becomes 
cool and damp. In most 
cases, this type of dizziness 
is related to a fleeting 
shortage of blood supply to 
the brain and is not cause 
for concern. 

It’s common to feel this 
way when you get up 
quickly from a chair. The 
treatment is simple: Sit 
down for a minute until the 
feeling passes. Get up more 
slowly the next time you 
have been sitting or lying in 
one position for a while. 

Similarly, some people 
feel faint in such stressful 
situations as seeing blood 
or getting bad news. 
Fainting spells can also be 
a side effect of medications 
such as antihistamines, 
diuretics and beta-blockers. 

If you feel faint after 
vigorous exercise, when you 
have the flu or are dieting, 
it may mean that you are 
dehydrated. Drinking juice 
or sports beverages will 
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usually restore your fluid 
balance and alleviate your 
symptoms. 

If fainting spells occur 
without an obvious reason 
or result in a loss of 
consciousness, a medical 
workup is always necessary. 
Tests may find the cause to 
be an irregular heart 
rhythm, anemia, epilepsy or 
hypoglycemia, particularly 
in diabetics. Treating the 
underlying condition 
generally eases dizziness. 


VERTIGO 

This is the sensation that 
you or your surroundings 
are spinning, swaying or 
rocking. Moving your head 
makes symptoms worse, 
and lying flat is the only 
comfortable position. In 
severe cases, nausea and 
vomiting add to the 
distress. 

Vertigo occurs when your 
senses—which work 
together to maintain 
equilibrium—send 
conflicting messages to the 
central nervous system. 
Seasickness is a familiar 
example. 

Various types of ear 
problems are the most 
common causes of 
prolonged vertigo because 
the body's balance 
mechanisms are located in 
the inner ears. Among 
them: middle- and outer- 
ear infections; a perforated 
eardrum; labyrinthitis, an 
inner ear inflammation that 
can result from a cold; and 
even minor disorders such 
as wax buildup. 





Recurring attacks 
accompanied by muffled 
hearing and ringing in one 
or both ears may be a sign 
of Méniére’s disease. The 
exact cause of this often 
disabling condition is not 
known, but experts believe 
it is related to excess fluid 
in the inner ear. 

Unless the cause is 
obvious, vertigo should be 
evaluated by a physician. If 
an ear infection or other 
cause is discovered, 





treating that problem will 
generally relieve the 
accompanying dizziness. 
Prescription medications 
such as meclizine are 
available for persistent 
symptoms. The drug 
scopolamine, which is 
absorbed through the skin 
from a small patch worn 
behind the ear, is often 
prescribed for motion or 
seasickness. Severe cases 
of Méniére’s disease may 
not respond to medication 
and may require surgery. 





DISEQUILIBRIUM 


People with this sort of 
dizziness constantly feel | 
they are going to fall. Most | 
have chronic conditions, 
such as cataracts or hearing 
loss, which affect their 
senses and equilibrium. 
Other patients have 
neuropathy, a condition 
which causes a loss of 
sensation in the 
extremities. 
A complete medical 
evaluation is necessary to 
explore the many possible 
causes of disequilibrium. 


LIGHT-HEADEDNESS 
This type of dizziness is ‘ 
often the most difficult to 
diagnose because patients 
say they are dizzy but 
usually cannot describe 
their symptoms more 
specifically. They don’t 
have spinning sensations or 
feel as if they are going to 
faint, and extensive tests 
reveal no sensory imbalance. 

Most of these patients 
suffer from depression or 
anxiety, but need a 
thorough medical workup to 
rule out other causes. 
Antidepressants, rather 
than dizziness medications, 
are most likely to relieve 
their symptoms. 


Do you toss and turn at 
night? Next month, Dr. 
Wasco will talk about sure- 
fire strategies to help you | 
sleep soundly. 


DANGEROUS DIZZINESS 


Dizziness can occasionally sig- 
nal potentially life-threaten- 
ing conditions. These warrant 
urgent medical attention: 

WA stroke or transient isch- 
emic attack (TIA) can cause 
dizziness with confusion, arm 
or leg weakness or distorted 
vision or speech. 

WA heart attack’s warning 
signs are dizziness with chest 
pain or pressure that radiates 
into the i or arm. 

mVery high blood pressure, 


particularly during pregnancy, 
can cause severe dizziness and 
headaches. 

@ Serious heart rhythm abnor- 
malities can cause dizziness 
and sudden fainting. 

@ Vestibular neuronitis, a 
blood clot in a vessel going to 
the ear, results in complete loss 
of balance. 

@ Various types of brain tu- 
mors can cause severe, persis- 
tent dizziness with headaches : 
and nausea. 


ea) 


There are many oil-free 
products. But oil-free 
is more effective when 
it’s oil-absorbent too. 

Corn Silk’s unique 
cosmetics are both. Our 
cosmetics are made 
without oil, but their 
main concern is absorbing 
oil from your skin. 

They all contain walnut 

flour—a highly effective 
oil absorbant—so our 
colors don’t fade, our 
liquids don’t streak, 


and our powders don’t 


weknow how to shine. 


If you have oily or 
combination skin, don’t 
settle for just oil-free. 
Corn Silk is otl-absorbent 
too. And that makes 


a beautiful difference. 


Corn Silk: 


Oil-absorbent. | 
Not just oil-free.. 








Your Childs 
~ Health 


BY LORAINE ‘STERN, M.D. 


Help for Hurting 
Tummies 


my stomach,’’ my 

stepdaughter, Tina, 
used to say. Whatever 
words your child uses, your 
own stomach probably sinks 
when your child has a 
bellyache. While most 
childhood stomach- 
aches are not serious, there 
is always some urgency to 
decide whether this is 
something that you might 
regret ignoring. 

Figuring out the cause of 
your child’s discomfort can 
be difficult because 
children rarely have very 
specific symptoms. An 
adult with appendicitis, for 
example, is likely to have 
sharp pain in the lower 
right side, but almost all 
children point to their belly 
buttons if you ask them 
where it hurts. 


SUDDEN PAIN 


Acute pain comes from 
out of the blue and is 
generally relatively severe. 
It may be caused by a 
variety of factors: 
Indigestion. Very often a 
child’s stomachache is due 
to overeating, gas pains or 
eating a food that disagreed 
with him or her. The pain 
should subside in a few 
hours, and lying down is 
usually the best remedy. 
Constipation. If you 
suspect this is the problem, 
drinking warm liquids may 
help your child feel better. 
You can use a glycerine 
suppository if necessary, 
but avoid laxatives or 
enemas. 
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"| have a headache in 


Virus. When a bellyache is 
accompanied by vomiting 
and diarrhea, it’s probably 
gastroenteritis—an 
intestinal flu that will run 
its course within a few 
days. Give your child clear 
liquids to drink. Call your 
pediatrician if your child is 
unable to keep anything 
down for 24 hours. 


Stress. Trying situations 
such as taking tests are 
notorious for causing 
stomachaches. A child 
usually has no other 
symptoms, and often feels 
better after lying down and 
hearing reassuring words. 
Even if you think the 
stomachache is stress 
related, if the pain lasts 
longer than a day, your 
child should be examined 
to rule out other causes. 


Urinary-tract infection. 
These are common in girls 
who may have painful and 
more frequent urination, 
but sometimes only a 
bellyache with or without a 
fever. Be sure your 
pediatrician takes a urine 
sample if your daughter has 
persistent abdominal pain. 
An antibiotic can relieve all 
her symptoms. 


Serious problems. Severe 
pain may signal a medical 
emergency, such as bowel 
obstruction. Call your 
doctor immediately if your 
child has any of these signs 
of trouble: 

Constant pain for more 
than two hours; 

@ Intermittent crampy pain 
that becomes constant 


after 24 hours; 
m@ Nausea and vomiting 


‘ after eating that progress to 


continual vomiting; 

m Walking guardedly: 
slightly bent over, being 
careful not to jar the belly; 
@ Pain when you press on 
your child’s abdomen. 


CHRONIC COMPLAINTS 
Recurrent abdominal pain, 
which doctors call RAP, is 
more annoying but less 
likely to be serious than 
acute pain. The 
bellyaches—which are 
usually not accompanied by 
other symptoms—can recur 
for months and interfere 
with school attendance and 
other daily activities. 
Causes. Although 
symptoms may become 
more severe during times of 
stress, research has shown 
that children with recurrent 
abdominal pain may have 
more intense bowel activity, 
which causes cramping 
and pain. 

The chance of there 
being a serious underlying 
cause for RAP is less than 
1 in 10. If an initial exam 
and simple lab tests are 
normal, your pediatrician 


IMPLANTED HEARING 


may suggest waiting to see 
whether the pain gets 
worse. Call if your child 
develops additional 
symptoms such as pain or 
bowel movements at night, 
diarrhea or vomiting. 


Relieving Pain. During 
attacks, have your child lie 
down with a hot-water 
bottle. Antispasmodic drugs 
are rarely necessary and 
shouldn't be used without 
consulting your doctor. 
Many children with RAP 
have pain with meals. Let 
your child determine when 
and how food can be 
tolerated. A recent study, 
however, showed that adding 
fiber to a child’s diet 
significantly reduces pain. 
Try to ease your child’s 
stress as much as you can. 
One thing children with all 
types of tummyaches need 
is tender loving care. [ED 


In her next column, in the 
November 5 issue, Dr. Stern 
will discuss how to help 


children of different ages 
cope with the grief of losing 
a loved one. 




































Although 7-year-old Cara Frank of 
Beaverton, Oregon, was born almost 
completely deaf, she can now talk to 
her younger brother Jerry without even 
watching his lips move. 

Until about 19 months ago, Cara 
relied on very powerful hearing aids; 
she could hear slightly and lip-read, 
but her speech was difficult to 
understand. Then, in a three-hour operation at 
the House Ear Institute in Los Angeles, Cara had a Nucleus 
Mini System 22 cochlear implant placed into her right ear. The device 
compensates for damage to the sound-transmitting hair cells in the 
inner ear (or cochlea) by sending electrical signals to the hearing 
center in the brain. About six weeks after Cara's surgery, an 
audiologist hooked up the microphone, transmitter and speech 
processor that go outside her body. Not only does she hear more, but 
sounds also are less garbled than before. And other people 
understand Cara more easily when she talks. “She’s like a rose that 
has slowly opened—and it's miraculous to watch,” says her mother. 

For information about cochlear implants, call 800-458-4999. The 
hotline has a Telecommunications Device for the Deaf. 





JEFF BECKER 
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THE HUNT FOR WHOREHOUSE IN TEXAS 2166062 | THESONGOFBERNADETTE | 7591002| THEUNTOUCHABLES | 4921042 | 
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: COLLECTION 9834032 
TTHEEXORGISTS | 0424082| MARKED FORDEATH | 0450072| TOTALRECALL =| 2276032 THECOLORPURPLE _—| 6301032 | 
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HERE’S HOW TO GET YOUR 6 MOVIES FOR 69¢ EACH... ee 
of the 6 movies you want for 69¢ —_ alternate selection, or none at all, just mail the response card 
each, plus shipping and handling. In exchange, you agree to _ always provided by the date specified. And you'll always have 
’ buy just six more movies in the next three years, at our _14 days to decide; if not, you may return the selection at our 
Pry Te ry Regular Club Prices (which currently start as low as $29.95, expense. 
ieee) yc HARD 2 plus shipping and handling)-and you may cancel membership 
SY 0418062 at any time after doing so. What’s more, you can get still two 
more movies at savings of up to 85% and have much less to buy 
later (see complete details in coupon at the right). 
sent every four weeks (up to 13 times a y 3 1 We'll send details of the Club's 
year), reviewing our Director's Selection—plus scores of operation with your introductory package. If not satisfied, 
alternate movies, including many lower-priced cassettes, down _ return everything within 10 days for a full refund and no 
to $14.95. And you may receive Special Selection mailings up further obligation. 


If you continue your membership after 
fulfilling your obligation, you'll be eligible for our generous 
money-saving bonus plan. 


to four times a year (total of up to 17 buying opportunities). use your Dept. V3F 
If you want the Director's Selection, _ credit card and our toll-free 
do nothing—it will be sent automatically. If you'd prefer an number. Call 24 hours a day. 


Columbia House Video Club, 1400 N. Fruitridge Avenue, Terre Haute, IN 47811-1112 


ADVANCE SELECTIONS 


'“Columbia louse Video Club dept. var, 
| PO. Box 1112, Terre Haute, IN 47811-1112 











THE WIZARD Yes, please enroll me under the terms outlined in this . 
(anniv ED.) advertisement. As a member, I need buy just six more You may order one or two more movies now for $9.99 each-so you can save up to $140! 
2941082. movies at regular Club prices within the next three years. And each discount purchase reduces your membership obligation by one! 
C Also send my first selection for (J And also send still one more selec- 
plus $1.20 each shipping and handling (a total of $11.34). $9.99 plus $1.75 shipping/handling tion for an additional $9.99 plus $1.75 
which I’m adding to my $11.34 pay- shipping/handling (total: $34.82). I 


ment (total: $23.08). I then need buy then need to buy only 4 more (instead 
only 5 more of 6) in three 

in 3 years. 

Please check how paying: : 
ane 2QD/2QF/2QH a AT 


(My check is enclosed. 


(1 Charge my introductory movies = 9Q5/2QG/! Addr Apt. 
and future Club purchases to: a ee er mS 

















© 1991, The Columbia House Company 


. State 
(MasterCard (Diners Club LIVISA DJAMEX City Zip 
Phone ( eda EES SSEnnS ENN 
Account Number Exp. Date Note: Columbia House Video Club reserves the right to reject any application or cancel any membership. 
THE TEN COMMANDMENTS Offer limited to continental U.S. (excluding Alaska) and Canada. Canadian residents will be serviced from 
; 2026062 Signature. Toronto (offer may vary). Applicable sales tax added to all orders. 748/F91 
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Facts 


BY JANE BRYANT QUINN 


FINANCIAL RECORDS:* 
What to Keep and 


Where to Put It 


0 one needs organizing 

more than | do. | was 

a slob as a teenager 
(just ask my mother!) and 
my temperament hasn't 
improved much. That 
makes me the perfect 
person to help you with 
your financial records. I've 
worked out the minimum 
that a busy woman has to 
do to keep the path to the 
file cabinet clear. 


Start a profiling system. 
Toss everything that has to 
be filed into a ‘‘hold” 
basket or shoebox. It may 
be three or four months 
before you actually put 
each paper in its proper 
place, but in the meantime, 
you won’t lose anything. 
(Orderly women will ask, 
“Why don’t you file it all 
immediately?” | can only 
hang my head. I’ve come to 
accept my messiness and 
work around it.) Hold 
baskets also save some 
work. By the time | get 
around to doing the actual 
filing, | find | no longer 
need some things (such as 
quarterly mutual-fund 
statements), so | just throw 
them out. 


Make a record of all 
important cards in your 
wallet: credit cards, car 
registration, driver's 
license, health-insurance 
cards. If you lose the 
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wallet, this record makes 
everything easier to replace. 
No, | don’t write all the 
numbers neatly on a list. 

| lay out the cards on a 
copying machine and push 
the button. 


Get a file cabinet and 
use it. A cardboard one 
will do. Here’s what to keep 
in typical categories: 

@ Insurance policies: life, 
auto, health and 
homeowner’s, plus all 
correspondence relating to 
them. Keep old auto and 
homeowner's policies for 
three years, just in case you 
have a liability claim and 
have to prove you were 
insured at the time. 

@ Taxes: receipts for 
deductible items (the neat 
will have the canceled 
check clipped to each 
receipt; | have the checks 
with my bank records); at 
least three years’ worth of 
tax returns and all 
supporting data; and 
records of nondeductible 
contributions to an 
Individual Retirement 
Account. (Without proof of 
those IRA contributions, 
you might have to pay tax 
on the money when you 
take it out.) 

I’ve been keeping all my 
back tax returns ever since 
a friend was sued by the 
IRS for not filing a return 
six years earlier. In fact, 







she had filed—but had 
discarded the old return. 
Fortunately, she paid 
additional taxes that year 
and proved her case by 
finding the canceled check. 
w@ Bank accounts: all the 
information received when 
accounts were opened, fee 
and interest-rate 
disclosures, monthly 
statements, canceled 
checks, passbooks and 
statements on the status of 
certificates of deposit. 
Keep all cash-machine 
receipts until the 
transaction has been 
properly credited to your 
account. Neat people weed 
their canceled checks, 
tossing those not needed 
for tax purposes. (But wait 
six months before weeding; 
you may need a canceled 
check, as proof of payment.) 
Messy people keep 
everything to avoid making 
those decisions. 

@ Credit cards: two years’ 
worth of statements are 
useful if you need to check 
on a purchase or track 
spending, but you can also 
throw them out. Keep 
receipts of purchases only 
until the bills come and you 
check to see that they're 
accurate. 

@ Debts: the mortgage, 
bank-loan records and 
contracts for installment 
purchases. The mortgage 
statement that shows how 


much interest you can 
deduct belongs with your 
tax records. 

m Employee benefits: 
descriptions of your plans 
and annual statements on 
the status of retirement 
accounts. 

@ Investments: mutual 
funds, retirement accounts, 
brokerage-house reports. 
Keep all the information 
you received when you 
opened your account, 
including prospectuses and 
sales literature; brokerage 
statements summarizing 
your monthly transactions; 
the buy-and-sell 
confirmations showing what 
you paid your stockbroker; 
transaction receipts for 
Treasury securities; and 
mutual-fund statements 
showing all dividend 
reinvestments. For tax 
purposes, you need to know 
what you paid for an 
investment, what you sold 
it for, what dividends you 
received and any brokerage 
commissions you paid. 
Keep annual reports only if 
you're a buff who wants a 
running record showing why 
your investments have done 
well or ill. 

@ Wills: a copy of your will 
(and your husband’s), your 
living will (if you don’t want 
your family to keep you 
alive beyond all hope) and 
your power of attorney with 
a copy to the person who 
PLEASE TURN TO PAGE 122 
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SURGEON GENERAL'S WARNING: Smoking 
By Pregnant Women May Result in Fetal 
Injury, Premature Birth, And Low Birth Weight. 
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Inspired by the classic art of 
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As LonG AS THERE Is A Caner 
THERE WiLL BE CHILDREN DREAMING OF SANTA CLAUS. 


KEEP THE DREAM ALIVE 


Wirt “CHRISTMAS DREAM?’ 


THE CHARMING NEW 
SCULPTURE IN THE 
ROCKWELL HEIRLOOM 
SANTA COLLECTION. 


What child hasn’t 
become excited at the 
prospect of finding an 
eagerly-awaited toy under 

=e = - the tree on Christmas day? 
Or siretitied to sit up on Christmas eve, deter- 
mined to catch a glimpse of jolly old Santa at work? 

It’s a dream that has been shared by so many 
of us. And on December 23, 1923, Norman Rockwell 
made this dream come true when his portrait of 
Santa’s arrival appeared on the cover of The Literary 
Digest. 

Now the spirit of Rockwell’s classic portrait has 
been brought to life for you to cherish in your own 
home. The Norman Rockwell Gallery proudly presents 

“Christmas Dream,’ an heirloom sculpture that 
celebrates all the warmth of Santa’s Christmas 
journey as only Norman Rockwell could. 
Skillfully hand-cast, hand- 
painted and wonderfully 
detailed, ‘‘Christmas Dream” 
» will add a touch of cheer to 
any home. It has been 
awarded the full authori- 
}, zation of The Norman 
Rockwell Family Trust — 
dedicated to the 


Exactingly sculpted with the 
textures and detail for which 
Rockwell was renowned. 


very standards to which Rockwell himself so 
faithfully adhered. 

In “Christmas Dream,’ the artistry and detail 
of Norman Rockwell's original portrait has been 
thoroughly researched, enhanced 
and re-created to bring Rockwell’s 
painting to three-dimensional life. 

Skilled craftsmen meticu- 
lously hand-cast every sculpture. 

Each work is then painted by hand 
with the attention to detail Rockwell 
himself always insisted upon. 
Exceptional authorized Hand-painted perfection: 
y this precious little clown 
Rockwell collectibles have for appears tocimb right ou 
years proven to be strong bch 
market performers. The 
official endorsement of the 
artist’s own family means 
“Christmas Dream” could 
also be successful. Its 
$49.95 price is ideal for 
collectors of investment-quality art. And your satis- 
faction is unconditionally guaranteed for 365 days. 

Issued under the hallmark 
of our affiliate, Rhodes Studios, 
“Christmas Dream” is an exclu- 
sive, authorized edition crafted 
in Berkshire Porcelain, a combi- 
nation of artists’ resin and 
porcelain powders. So return 
your reservation request today. 
And keep the dream alive with 
“Christmas Dream.’ 


Fresh cookies and hot cocoa 
await Santa’s arrival. Every 
detail —down to the melted 
wax of the candle —rivals 
the brushwork of Rockwell 
himself. 
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Please enter my reservation for “Christmas Dream?’ C. a le rV 

I need send no money now I will be billed in three installments - 

of just $16.65* the first payable before shipment. 9200 Center for the Arts Drive 
If not delighted I have a full year to return my sculpture for Niles, IL 60648-1300 
replacement or refund. 





Mr./Mrs./Miss/Ms. 











(Please circle one) 


Address Apt. # 
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82392-E93202 


City State Zip 

| ( ) 

me Phone: 

e Phone: 

B *Plus $4.27 home delivery fee and any applicable state sales tax. Offer valid in the U.S. only. 

F © 1991 The Norman Rockwell Gallery CDE-100 
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5%” high x 53%” 
in diameter. 
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Keep THE DREAM ALIVE 
With “CHRISTMAS DREAM,’ 
THE CHARMING NEW 
SCULPTURE IN THE 
ROCKWELL HEIRLOOM 
SANTA COLLECTION. 

What child hasn't 
become excited at the 
prospect of finding an 
eagerly-awaited toy under 
the tree on Christmas day? 
Or steaiiied to stay up on Christmas eve, deter- 
mined to catch a glimpse of jolly old Santa at work? 

It's a dream that has been shared by so many 
of us. And on December 23, 1923, Norman Rockwell 
















made this dream come true when his portraitof = 





Inspired by the classic art of 


Norman Rockwell 


As LONG AS THERE Is A CHRISTMAS, 
HILDREN DREAMING OF SANTA CLAUS, 
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very standards to which Rockwell himself so 
faithfully adhered. 

In “Christmas Dream;’ the artistry and detail 
of Norman Rockwell’s original portrait has been 
thoroughly researched, enhanced 
and re-created to bring Rockwell’s 
painting to three-dimensional life. 

Skilled craftsmen meticu- 
lously hand-cast every sculpture. 
Each work is then painted by hand 
with the attention to detail Rockwell 
himself always insisted upon. 

Exceptional authorized 
Rockwell collectibles have for 
years roe to be strong 

: market performers. The 
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Hand-painted perfection: 
this precious little clown 
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Shown actual size of 
542” high x 538” 


in diameter. 


‘the Norman Kockwell Gallery * 9200 Center for the Arts Drive * Niles, IL 60648 eT 


Detach and mail 

Pl il b 
RESERVATION REQUEST October 15, 199 
Please enter my reservation for “Christmas Dream.’ 


I need send no money now. | will be billed in three installments of just $16.65% the first payable before shipment. If not 
delighted I have a full year to return my sculpture for replacement or refund. 


Mr./Mrs./Miss/Ms. 
(Please circle one) 


Address 


City, State Zi Phone: ( ) 


*Plus $4.27 home delivery fee and any applicable state sales tax. Offer valid in the U.S. only. © 1991 The Norman Rockwell Gallery GDG-101 
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9200 Center for the Arts Drive 
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NAME: Mary Stella 
OCCUPATION: Folk musician 
PROBLEM: Mary wasn’t doing anything 
| wrong about her appearance—she wasn’t 
& doing anything at all! She wore no makeup 
® and did nothing to her hair but shampoo 
and brush it. At 33, she needed a more 
put-together look, but feared it would cut 
me into her time. “I’m on the road a lot, and 
sy oe | just can’t fuss between gigs.” 
SOLUTION: Hair and makeup artist Paddy Crofton gave 
Mary’s pretty, shiny hair more volume with this quick rou- x: 
tine: While still damp, he worked in a dollop of mousse to 
control the frizzies; then he dried hair with a blower and j 
diffuser, scrunching it with his fingers to boost the curl. Paddy advised 
Mary never to style her hair with a brush: ‘‘It’s death to curls.” As for 
makeup, neutral beige foundation was applied sparingly, then pow- 
dered over to keep Mary's face from getting shiny under hot lights. 
Taupe shadow and liner give her eyes depth, and peach blusher defines 
her cheekbones. Paddy filled out Mary's lips a bit with a soft rose pen- 
cil, then blurred the edges with a cotton swab for a natural look. 


The Touch Test 


After: : 
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QUICK TIP: When hair feels like straw, 


Wi Zhe ‘Touch and Tell’ test 
used by the Polyester 
Council of America to 
dramatize the launching of 
new ultrathin polyesters was 
a huge success. Most of the 
experts mistook the soft, 
silky, wonderful-to-touch 
synthetics for the real thing. 
Look for them (with names 


Be like Micromatique, 


Microspun, Microdenier) in 
everything from parkas to 
ball gowns this fall! 


do as WD Editor 


Denise Brodey does: Use a dense foam shaving cream 
instead of conditioner. (“Sounds gross, but it works.”) 
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Help! 


. 
. 


Should my makeup 
he keyed to my eyes, 
skin and hair or what 
I'm wearing? 


Basically, your make- 

up should enhance 

your own coloring, and 
never has to ‘‘match” what you 
are wearing. You should not 
wear blue eye shadow with a 
blue sweater—unless blue is 
your best shadow color. Occa- 
sionally, you may want to make 
small changes when you are 
wearing certain colors. If very 
bright shades make you feel 


: washed out, for instance, ex- 


periment with deeper or rosier 


: foundations. Some colors—es- 


pecially reds, pinks and or- 


: anges—call for slight changes 


in lipstick and blush. They 
needn't match your outfit but 


: they should be in the same col- 
: or family—tawny, true red, blue 
: red, coral, whatever. 
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THOUGHTFULLY DESIGNED AND 
AS COMFORTABLE AS OUR PANTYHOSE 
JUST MY SIZE BRAS AND PANTIES 
SMALL SIZES MADE LARGE? 
NEVER 
RATHER, PERFECTLY PROPORTIONED SIZES 

oe TO FIT YOU PERFECTLY 
F BRAS FROM SIZE 38B TO SODD 
: COTTON PANTIES FROM SIZE 8 TO 13 


LIGHT CONTROL PANTIES FROM SIZE XL TO 8XL 


FOR THE STORE NEAREST YOU CALL 


. \ 
no 
i, q 
Cotton 
Panties 





© 1990 Just My Size, Inc. 














You will be charged $2.99 per call. Callers under 18 years of age must have parental permission. V 





Proceeds from your call will benefit the 1992 U.S. Olympic Team. 
And you could win a trip to the 1992 Olympic Winter Games in Albertville, France. 


USA 


IY. 380 


OFFICIAL SNACK FOOD 


5 Grand Prizes: _A trip for two to the 1992 Olympic Winter Games in Albertville, France. 


1,000 First Prizes: An M&M/MARS USS. Olympic Team Sweatshirt. 


PLUS! Everyone who calls can receive a valuable M&M/MARS coupon book 
and a collectable U.S. Olympic Team pin. 





OFFICIAL RULES—NO PURCHASE NECESSARY 

1. To participate in the M&M/Mars “Good Times Game’, simply call (1-900) | like USA and respond to 
the questions asked (NOTE: each call costs $2.99 with net proceeds going to the United States Olympic 
Committee). Also, have a pencil and paper ready to write down an address to receive a special offer. To 
participate, touch tone service is necessary. Callers under 18 years of age must have parental 
permission. To enter without calling, print your name, address, zip code, phone number, and the words: 
“M&M/Mars Bringing Good Times To Great Games; on a 3” x 5" piece of paper and mail to: 
M&M/Mars “Good Times Game,’ P.0. Box 6551, Monticello, MN, 55561-6551. 

2. You may call or write as often as you wish, but mail only one entry per envelope. No mechanically reproduced 
material will be accepted. All calls and entries must be received by 11/29/91. 

3. Five (5) Grand Prize winners will receive a trip for two to the 1992 Winter Olympic Games in Albertville, France. Trip 
consists of round-trip air transportation from nearest major airport to winner's residence, 5 days/4 nights double 
occupancy hotel accommodations, tickets to three days of events and $1,000 spending money (approx. retail value 
$12,000). Trip must be taken on dates specified. Additional restrictions may apply. 1,000 First Prize winners will 
teceive a U.S. Olympic Team Sweatshirt (approx. retail value $30). 


© Mars, Incorporated 1991 


CLF Murs) A division of Mars, incorporated, Hackettstown, NJ 07840 


SPONSOR OF THE 
1992 U.S. OLYMPIC TEAM 


4, Prize winners will be selected at random from among all eligible telephone and write-in entries received. Odds of 
winning will be determined by the number of entries received. Write-in drawing will be held on or about 12/2/91 
under the supervision of an independent judging organization whose decisions are final. Write-in winners will be 
notified by mail by 12/31/91. Limit one prize per household. No substitution or transfer of prizes. Grand prize winners 
will be required to sign an affidavit of eligibility and liability/publicity release within 14 days of notification or an 
alternate winner will be selected. Trip companions must sign liability and publicity release. Winner will be notified of 
departure date at least 30 days in advance. Grand Prize won by minors will be awarded to parent or legal guardian. 
Taxes and fees are the sole responsibility of winners. All entries become the property of sponsor. M&M/Mars is not 
responsible for programming or printing errors, equipment failure, illegible, damaged, lost, late or misdirected entries. 

5, To obtain a list of winners, send a self addressed envelope after 11/29/91 to: Winners List, M&M/Mars “Good Times 
Game’’ Dept. L, PO. Box 6620, Monticello, MN 55561-6620. Do not include a request for a winners list with a game 
entry, Requests must be received by 1/3/92. Allow 30 days for delivery. 

6. Game is subject to these official rules and is open to individual residents of the US. (excluding possessions) except 
employees and their families of M&M/Mars, its affiliates, and agencies. Void where prohibited by law and subject to 
applicable state, federal and local taxes and regulations, M&M/Mars is the sole sponsor of this game. 
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VICK! 


News You Can Use Now 


PRODUCED BY REBECCA E. GREER 
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New clothes made 
by Helen Strand 
(right) inspired 
Jammie Sumner to 
do well in school. 


Clean Fun on the Beach 


Four million items weighing 
1,300 tons may sound like a gi- 
ant garbage dump, but it’s what 
Coastweeks volunteers collected 
from the nation’s beaches in one 
day last fall. 

Coastweeks, a 21-day celebra- 
tion and cleanup effort in some 
30 states, starts September 21 
with National Beach Cleanup 
Day and National Estuaries Day. 
Each state’s events are planned 
by local groups to focus on prob- 
lems specific to their area. In 
Florida it’s cruise-line trash; in 
New England, it’s debris from 
the fishing industry. 

The goal is to increase public 
appreciation for the beauty and 
value of our shores—and it 
works. According to the Center 


for Marine Conservation, the 
108,749 volunteers who spent 3 
hours apiece cleaning beaches 
in 1990 saved environmental 
agencies over $1.3 million. 
Coastweeks is coordinated by 
the Coastal States Organization. 
For more information, call 202- 
628-9636 or write to CSO, 444 
North Capitol St., N.W., Suite 
312, Washington, DC 20001. 
SUSAN JAQUES 
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Jammie Sumner, 13, never expected to 
have new school clothes this year. Her 
family in rural Mississippi can barely afford 
food. Yet Jammie and her sisters received a 
box of dresses lovingly made by a woman a 
thousand miles away. 

Helen Strand of Cedar, Minnesota, “adopted” 
Jammie’s family as part of The Box Project, a 
29-year-old organization that pairs low-income 
families with people willing to help. Sponsors 
send a monthly gift box of food, clothes, toys, 
school supplies or toiletries. Such “extras” can 
make all the difference to poor sharecroppers. 

Helen, who at age 82 sews for two families, 
once made five dresses in five days for a 
Sunday-school pageant. Clothes are a powerful 
incentive. When Jammie’s two older sisters 
were thinking of dropping out, Helen promised 
them prom dresses if they stayed in school. The 
girls not only graduated—the first in their 
family—but one received a college scholarship. 
“Whatever I can do to keep the children 
learning will pay dividends,” says Helen. 
“Education is the way out of poverty. Besides,” 
she adds, “what's a grandma for?” 

Some 1,900 needy families are waiting to be 
“adopted.” For more information, send a self- 
addressed, stamped envelope to The Box Project, 
Dept. WD, Box 435, Plainville, CT 06062. 

JOAN WESTER ANDERSON 
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Women are more likely to exerdse 

mg) than men, according to a recent survey 

A ee ee 
=== ation. Here are the number of partid- 
pants (in millions) of the top sports for 


women: 


1. Exercise walking—42.6 
2. Swimming—39.8 

3. Cyding—17.4 

4. Aerobics—17.3 

5. Exercising with 

equipment—15.3 

6. Bowling—15.2 

7. Miniature golf—14.0 
8. Roller skating—12.5 
9. Volleyball—12 
10. Running/Jogging—10.8 


11. Tennis—8.] 
12. Snow skiing—7.2 





Vitamins can help you 

take care of yourself, 
but you have to take care of them too. The 
Council for Responsible Nutrition offers the fol- 
lowing tips: 
® Remove cotton packing. Once the bottle is 
opened, moisture can become trapped in the 
cotton, diminishing the pills’ potency. 
® Take special care of vitamins A, B and D. The 
shelf life ranges from 1 to 5 years, but these are 
most susceptible to deterioration. Multivita- 
mins are also vulnerable. 
® Pay attention to expiration dates. Expired vi- 
tamins have lost some of their potency, al- 
though they are generally not dangerous. 
®@Keep vitamins in a cool, dark place. The 
moisture found in refrigerators and medicine 
chests make them the worst storage places. 
Chewable vitamins are especially sensitive. 
They often come with a silica pack,which helps 
absorb excess moisture. DEBORAH J. SKOLNIK 
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e The Lenten 
Rose, an 







early-blooming 
perennial, is a 
gardener’s 
dream. It tolerates 
sun or shade and 
a wide range of 
soil types, is 
disease-resistant, 
blooms as early as 
daffodils and 
crocus, and flowers 
constantly for as 
long as three 
months. 

If you plant these 
no-worry beauties in the fall you 
may even be in for a New Year's 


treat—in southern states they often 


burst into bloom in January! 
Woman's Day readers can order 


the special plants (in white, pink 
and purple) for just $5.95 each. For 


details see page 85. 


7a 
Training a pet not to 
jump or chew on furni- 
ture can be so frustrat- 
ing that one firm is 
selling an invisible 
fence that shocks 
the dog who cross- 
es into forbidden 
territory. If hi-tech 
discipline isn’t your 
style, try these tips 
from Mike Burg- 
win of The Na- 
tional Animal 
Control Association: 


m Use reward instead of pun- 
ishment. Give your dog a treat 
when he sits where he’s told. 

mCondition your pet to be- 
have. Kicking or swatting won't 
help. Instead, try rattling a can full of 
pebbles each time you catch him on 
the furniture. He will be startled 
enough to stop misbehaving. 

m™ Make sure that training is 












The ‘’Rose’’ 
nyone 
Can Grow 











tied to the animal’s mistake. 
If your pet chews on furniture all day, 
there’s no point in punishing him in 
the evening when he’s forgotten it. 
mBe consistent. You can't ex- 
pect i dog to follow different or- 
ders from you and your children. 
wif all else fails, hire an ani- 
mal behaviorist. A good one will 
know why your dog is misbehaving. 








WE LOST 195 POUNDS. 






ED KOCH 
LOST 35 LBS. 

















t KIM FIELDS 


CRISTINA FERRARE 
40 LBS. ot 4 LOST 25 LBS. 


LOST 25 LBS. 





The Ultra Slim+Fast" plan is easy. A thick, delicious Ultra Slim+Fast 
shake for breakfast, another for lunch, and then a sensible dinner. You 
can even have 3 snacks a day! That’s why Ultra Slim+Fast works. You 
see, Ultra Slim+Fast shakes are filling, delicious, and nutritious. They're 
loaded with vitamins, minerals, protein, and fiber. And they're low in 
fat and cholesterol. 

So if you want to lose weight and feel great, try Ultra Slim+Fast 
and start losing weight today. 





Give us a week, we'll take off the weight. 


These celebrities may not be typical of the average Ultra Slim+Fast user. Weight loss may vary. Average weight loss is 3-4 Ibs. the first week, 1-2 Ibs. each week thereafter. 
© 1991 SlimsFast Foods Company. 





Design Your 
Own Eco-Tote 


Do your part for the environment (and tote 
something pretty in the bargain) by person- 
alizing an inexpensive canvas bag and using 
it instead of paper or plastic bags to carry 
lunches, groceries, books, whatever. We 
used fabric paint (so the bag would be 
| cold-water washable) and a readymade 
stencil available at craft stores, but 
there’s nothing to stop you from creat- 
ing freehand designs—polka dots, 
spatter-painting, re signature or 
your own version of the rain forest. 





Here She ls... 


On September 14, when Miss 

America is crowned in Atlantic 
City, Diana Dickinson and some of 
her friends will be hosting a 
pageant of their very own in Des 
Moines, lowa. 

At their fourth annual “Miss 
America Extravaganza,” about 40 
contestants wearing old bridesmaid 
dresses or prom gowns will vie for 
the crown with a display of their 
talents. Entrants are rated on poise, 
wit and the ability to impress the 
judges (who are spouses and 
friends too shy to compete). 

Past contestants included Miss 
Marge Simpson (1990 winner), who 
performed a dance/rap number; Miss 
Understood, who executed a belly 1 Roses 
dance and clogging routine; and 
Diana's Miss Bermuda Triangle (a ° 
fashion disaster), who delighted the MV i $s Wh 0? 
judges by tap dancing while ® 
squeezing Cheez Whiz on a cracker. 

Bogus prizes, including a year’s supply of Popeye's spinach, 
lube jobs and beauty makeovers, are awarded to Miss 
Congeniality, Miss Photogenic, three runners-up and the winner. 
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When the 
boss Wears 
| 







Robot That 
Makes Chores Fun 


If you're tired of nagging 
your children about chores, 
Kathy and Roger Mills have 
the answer: Knowhots. 
These are friendly robots on 
plastic cards that provide 
step-by-step reminders of 
how to clean a room, pre- 
pare for bed or do other 
tasks—so you don’t have to! 

Knowbots won't clean 
your son's room, but they'll explain how to do 
it. The 7-card series is $8.45, but a Knowbot T- 
shirt transfer is free to Woman’s Day readers. 
Send a self-addressed stamped envelope to: 
Family Learning Systems, Box 13587, Akron, 
OH 44333. 








MARK MAMI TON 
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for a beautiful decorating idea. 


The Lenox Village Canisters...four 
original works of art that will bring 
the charm and beauty of a country 
village to your kitchen. 


Each canister is as distinctive as it 
is delightful. You'll store your flour 
in an old-fashioned bake shoppe. 
Your coffee in a charming cafe. Your 
tea and sugar in picture-perfect cot- 
tages. All individually crafted in 
porcelain, and lavished with invit- 





ing architectural details—elaborately 
ornamented gables and beautifully 
ornate doorways. 


As the perfect Lenox® touch, each 
porcelain canister is also decorated 
with a fanciful botanical motif that 
illustrates the good things that are 
stored within. 

This Lenox collection will look 
wonderfully at home in your kitchen, 
providing a beautiful new accent 
© Lenox, Inc. 1991 


The Lenox Village Canisters 
| Please mail by October 15, 1991. 


| Please enter my subscription for 

| The Lenox Village Canisters, a set of four, 
| to be crafted for me in porcelain. I will 
| receive a new canister approximately 

| every three months, and will be billed 

| for each canister in three monthly 

| installments of $29* each. I need send 

| No money now. 


| Mail to: Lenox Collections 
| PO. Box 3020, Langhorne, PA 19047-9120 


Signatur 


Name 
PLEASE PRINT 
Address 
Cit Stat Zi 
es se P. 626325 


for your decor. And these imported 
canisters are practical, as well— 
completely washable. 


They’re so easy to acquire. 
Subscribe, and you'll receive a new 
canister every three months. Pay $87 
for each canister, in three monthly 
installments of just $29 each. Your 
satisfaction’s guaranteed. Simply 
respond by October 15, 1991. You 
need send no money now. _ 626325 





“Plus $4.98 per canister for shipping, handling and 
insurance. Sales tax will be billed if applicable. 








Money 
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BY ROBIN WARSHAW 


elicia Marshall-Attle, above, and Su- 
zanne Gorab, below, no longer work 
for others. Both are now self-em- 
ployed—and they are not alone. Many 
women use their talents to make mon- 
ey at home even during hard times. 
Home-based enterprises usually 
start as spare-time work, but many grow into profit- 
able, full-time businesses. After talking to a variety of 
these women, we selected 40 of their best ideas: 


SKILLS: OFFICE WORK, INCLUDING 
ELECTRONIC EQUIPMENT 


1. Electronic installation: As an in-home install- 
er for a cable-TV company, 

Veter a Felicia Marshall-Attle had a 
special way with customers. 
She answered questions on 
| everything from how to pro- 
| gram a video-cassette re- 
corder (VCR) to how to 
consolidate a web 
of equipment 
: wires. Soon cus- 
tomers were 







ai 
oe asking for Feli- 
he cia by name. 

~ w¥ 
rs When baby Elise 


Gorab puts pen 
to paper. Income 


business makes u 
for the loss of her 
™ salaried job. 
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Turn skills you've learned at home, 


school or on the job into a lucrative 
home-based business. 


is asleep, Suzanne 


from her calligraphy 


, 
a 
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One told her, ‘You ought to open a business doing 
this,’’ which prompted Felicia to become ‘The Cable 
Lady.'’ She helps people set up and organize their 
video and audio systems from her home base in Voor- 
hees, New Jersey. 

“Some of my clients have had equipment for years 
and never really learned to use it,’ Felicia says. In 
addition to hooking up systems, she explains man- 
uals and provides prepurchase consultations to help 
clients decide what to buy. 

Most clients are men. As Felicia explains it, ‘‘Men 
don’t want to ask a male installer how it works.” 
Women, she says, learn more quickly, but are often 
frustrated by male installers who respond to every 
question with, ‘“‘Ask your husband.”’ A typical visit 
from The Cable Lady lasts an hour and a half. 

To help her business grow, Felicia is branching gut. 

She is now helping interior designers plan home- 
entertainment rooms. 
2. Personal copy writing: Dawn M. Barclay, a 
New York travel marketing consultant, was famous 
among her friends for her quick wit. When one asked 
Dawn to write a birth announcement, she created a 
clever, personalized poem, then used her computer 
to give it a professional look. That project gave birth 
itself—to a new division of her business called It 
Could Be Verse. 

Dawn produces poems for any occasion from births 
to weddings. Many are used as party invitations. ‘'l 
always try to talk personally with my clients first,’’ she 
says. Each customer fills out a questionnaire about 
the event, with names of relatives and other details 
ranging from hobbies to family jokes. (One woman 
even wanted Dawn to include a subtle reference to her 
husband’s extramarital affair!) 

PLEASE TURN TO PAGE 29 





Much to the oe of Felicia 
Marshall-Attle, most of the clients 
who seek her help in setting up 
audio and video equipment are men. 





PHOTOGRAPH: RON ROROWCKI (Attic) 
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O.. 12 million women will 
suffer from the effects of 
vaginal yeast infections this 
year. If you’re one of them, 
you can take some comfort in 
knowing you're not alone. 

No woman is immune 
nor can any woman predict 
how or if she’ll ever get a 
yeast infection. But the statis- 
tics aren't encouraging: 75% 
of all women will get at least 
one yeast infection in their 
lifetime. 


T 


There are popular myths 
about yeast infections that 
have been passed down from 
generation to generation. 

For example, some peo- 
ple believe eating yogurt or 
drinking cranberry juice or 
wearing loose jeans will 
guard against a yeast 
infection. 

But the best advice if you 
get a feminine yeast infection 
is to look for a cure, not some- 
thing that simply relieves 
symptoms. 


© OPC 1991 


ADVERTISEMENT 


The best approach to follow 
should symptoms present 
themselves is to call your doc- 
tor if you're a first-time suf- 
ferer. After a physical exam, 
your physician will probably 
recommend an antifungal 
cure. 

From 1977 to 1990, doc- 
tors prescribed Monistat 7 
more than anything else for 
women with yeast infections. 
But now that Monistat 7 has 
become available without a 
prescription, many previous 
sufferers will be able to find 
this safe, effective cure over 
the counter. 


TRUST THE CURE 
YOU KNOW 


@ Since 1977, over 70 million 
prescriptions for Monistat 7 
were written 

@ Monistat 7 was 
prescribed by . 
doctors nearly 
four to one 
over the next 
competitive 
product ere 

@ For the past + 
fourteen years, 
more women were cured by 
Monistat 7 than any other cure 





N’S HEALTH NEWS 


BVO, 


OLE NITRAT A, 


CURES MOST VAGINAL YEAST INFECTIONS 






“Yeast infections? 
Ni MeoMeM lela m mae 


ccs 


Listen to one womans story: 


“I’ve had them since college. 
Some years are better than 
others but generally it's an 
uphill battle. Winters are par- 
ticularly bad because | often 
get sinus infections and end 
up taking antibiotics. And as 
soon as | do, boom...another 
yeast infection. Believe me 
when | say, I’d be lost without 
Monistat 7” 
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5 One of the best things about being a girl. 




































Wiit until you 


see the whole new 
wonderful world of 
Barbie for Girls” 

It's fresh. It’s 
fun. It's cool. It’s up- 
to-the-minute fashions, plus all 
kinds of fashion accessories 


=» and terrific Barbie gear. 


Even party goods for 
the best birthday 


loves, from swinging lunch 
Doxes to hot pink bikes. 
You'll love the 
careful attention to 
detail and fine qual- 
ilythat make Barbie 
or Girls products so dependable. 
She'll love the glitter, the 


graphics, the bold bright colors. 


Most of all she'll adore 
x@ the special touches 
> and surprises that 
create the Barbie 
for Girls lifestyle 
that’s loaded with 
fun...right down to 


her fabulous athletic shoes. 


And that’s just for starters. 

there's dreamy bedding, sunglass- 
esthat outshine the sun, 
rainwear that’s wet and 
wild. Totes. Jewelry. Bags. 
Hair accessories. And 
great backpacks. All this 
jus toys and games a girl (7 
can really have fun with.Who 
but Barbie could make life so 
exciting. All available at your 
avorite stores. 


y vary from those shown, The 
nufactured and sold by various 





A Ml items are subject to availabi 
Barbie for Girls line of quality prc 
panies under license from Matt 









. bash imaginable. 
(S$ just everything today’s girl 





eat 


1 Mattel, Inc. All Rights Reserved. 


Spare-Time Businesses 
CONTINUED FROM PAGE 26 


Each poem takes two to three hours to 
write and print. Customers are allowed 
one free revision. Dawn charges $30 for 
a 12-line poem and $2.50 for each addi- 
tional line. By using a fax (facsimile) ma- 
chine and a toll-free number, she com- 
municates quickly with customers 
around the country. Her poems are her 
best advertising. When one of her invita- 
tions goes out, it often sparks new busi- 
ness from the recipients. 
3.Medical/legal transcription: 
Judy Johnson, of Sacramento, turned 20 
years of secretarial experience into Help- 
ing Hand Typing Service. She started by 
transcribing court reporters’ tapes. A 
course in medical terminology added to 
her skills in transcribing for physicians 
as well. She charges $18 to $30 an hour 
for legal work and 12 cents per line for 
medical transcripts. 

Other ways to use business skills: 
4.Bookkeeping: Many women earn 
up to $20 per hour helping small or new 
companies with their books. 

5. Audio-video tape duplication: 
Many people want copies of home vid- 
eos, and some businesses want tapes 
copied too. 

6. Computerized research: Good 
work for former librarians or paralegals; 
some community colleges offer courses. 
7.Printer-ribbon reinking: Sup- 
plies and training might cost about 
$1,500, but the upside is this service 
can be sold by mail. 

8.Teaching word-processing: 
Prospective clients include students, 
clerical workers and writers. 


SKILLS: CRAFTS, COOKING, 


HOME DECORATING 

9. Calligraphy: Suzanne Hino Gorab 
of Chicago quit selling advertising space 
after her daughter’s birth. Now, when her 
baby naps, she works at home as a callig- 
rapher. Suzanne learned the elegant 
pen-and-ink handwriting at an inexpen- 
sive, three-month night course. She first 
used her skill on her own wedding invita- 
tions, then did them for friends’ wed- 
dings. ‘‘It takes awhile to feel comfort- 
able doing it,’’ she says. 

Suzanne called other calligraphers for 
their fees before setting her own: $1 to 
$1.50 per invitation (it takes about an 
hour to address five) and $2.50 for cer- 
tificates. She also does merchants’ 
signs, baby announcements and all 
types of party invitations. 

To find customers, Suzanne adver- 
tises in a regional magazine, shows sam- 
ples of her work at arts-and-crafts shows 
and offers her services to customers of 
bridal shops. “If | go back to a full-time 
job,’’ she says, ‘‘l can continue to do this 
in my off-hours.’”’ 






10. Mail-order recipes: Carmella 
Grazel, a nurse, was recuperating from a 
back injury when she noticed ads for 
mail-order recipes and cookbooks. She 
immediately thought of all the family 
specialties—including her mother's es- 
carole soup and her Aunt Rose’s meat- 
balls—friends had loved. ‘The recipes 
came from the Calabria section of Italy,” 
she says. ‘‘l’ve been making my Aunt 
Rose’s meatballs since | was ten.’’ 
Working with her mother, Carmella re- 
created each recipe step-by-step (most 
had never been written down). The result 
is a 10-page booklet of eight recipes that 
Carmella sells by mail for $5. She had 
200 booklets photocopied for $60, 
spent $200 advertising in shoppers’ 
newspapers and promptly sold 100 
copies. The orders are still coming in. 


It’s possible to 
earn $50 to $125 for 
running a two-hour 
birthday party. 


Carmella also read government publi- 
cations (see sidebar) and studied mail- 
order ads. She learned to time her reci- 
pes to each season, offering a one-page, 
$3 recipe for petite cream-cheese cakes 
in a spring food magazine. ‘‘It’s a great 
cake for graduations and weddings, *’ she 
says. Carmella is keeping a mailing list of 
customers to contact with future offers. 
“I'm collecting recipes for a cookbook 
now,”’ she adds. 

Other ideas for using domestic skills: 
11.Closet and kitchen organiz- 
ing: Sarah Minot Gold organizes every- 
thing from closets and cupboards to 
schedules and budgets in New York for 
$50 an hour or $300 a day. 

12. Upholstering: Claudette San- 
decki, of Terrace, British Columbia, 
learned how to upholster from correspon- 
dence courses; she now earns $510 for 
an average sofa and $315 for a chair 
(fabric is extra). 

13. Custom cakes: Cake decorating 
is taught at adult-education classes and 
start-up costs are low. 

14. Interior-exterior color advis- 
er: Many people need help choosing 
paint, paper and trim colors to suit the 
historic period of their homes. 

15. Clothing alterations: One Flori- 
da woman does tailoring in customers’ 
homes and offices. She charges $7 to 
hem slacks or an unlined dress; $10 to 
shorten shirt cuffs. 

16. Sewing tapestry purses: Some 
PLEASE TURN TO PAGE 30 
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Spare-Time Businesses 
CONTINUED 


women buy fabric wholesale, then sell 
completed bags for $20 to $40 each. 


SKILLS: SALES AND PERSONAL 


SERVICES 
17.Pet-food delivery: As manager 


of a pet store, Nancy Dye dreamed of 
opening her own shop, but the start-up 
costs were too high. Her fiancé’s father 
suggested she offer home-delivery of 
canned and dry pet food. ‘Il thought it 
was a great idea,” says Nancy, who 
shares her home in Erial, New Jersey, 
with a Labrador retriever, a Dalmatian 
and a Persian cat. ‘l was familiar with 
the food companies and the salespeo- 
ple,’’ she explains. 

Nancy's Nibbles Express delivers pre- 
mium pet food, treats, toys, flea prod- 
ucts and cat litter. Since she has low 
overhead, her prices are slightly lower 
than discount dealers. Although she 
makes only a small profit on food, Nancy 
explains, ‘‘The basic business is food, 
but you make more money on the acces- 
sories you sell.’’ 

Most customers are busy working peo- 
ple. Some saw her ad in a shoppers’ 
newspaper and spread the word. Nancy 
still dreams of opening a pet store, but 
plans to continue the delivery service. ‘' 
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A clever birth announcement for a friend 


gave birth to Dawn Barclay’s new 
personal service: It Could Be Verse. 


like it,”” she says, ‘‘because people love 
to talk about their animals, and so do I.’’ 
Other personal service ideas: 

18. Housecleaning: One way to be 
distinct is to use environmentally safe 
products, which are often preferred. by 
customers who have young children, 
pets and/or allergies. 

19.In-home manicures: Evening 





and weekend appointments that fit cli- 
ents’ busy schedules are very popular. 
20. House sitting: Retirees or single 
people can earn up to $50 a day looking 
out for homes of those who are away. 
21. Shopping service: Wendy Cher- 
cass (known as |.M.A. Gopher) earns 
$15 per hour running errands and mak- 
ing deliveries for busy executives, senior 
citizens and other people in and around 
Philadelphia. 

22. Reunion planner: Many planners 
charge a flat fee (often around $1,000) 
to locate graduates and coordinate the 
event. Others earn a commission on ser- 
vices purchased (catering, music etc.). 
23. Yard-sale organizer: Most ar- 
range advertising, set the prices and run 
the sale in exchange for a percentage of 
the proceeds. 

24.Children’s team _ photo- 
graphs: One Rhode Island woman 
charges $7 per team member; each re- 
ceives a group photo, an individual shot 
and a photo button. 


SKILLS: TEACHING, HEALTH 


SERVICES, CHILD CARE 

25. Storyteller: What Patricia Clark of 
Lincoln, Nebraska, loved most about be- 
ing a children’s librarian was telling sto- 


Every day 
Frank's Diner 
goes through 
40 Ibs. of beef, 

2 gallons of oil, 

7 quarts of chili, 

11 lbs. of butter, 


19 slabs of bacon, 
3,000 french fries, 
18 lbs. of sausage... 








ries. “It was so much fun to see the chil- 
dren’s reactions,’ she says. When her 
husband’s death prompted her to retire 
and move, Pat offered to tell stories at 
schools and libraries in her new commu- 
nity. She sent flyers to all organizations 
that might be able to use her services. 

Christmas programs at preschools led 
to an assignment as a storytelling Mrs. 
Santa Claus at a mall. The latter has be- 
come an annual event, with about 100 
children attending the three sessions. 

Pat knows about 40 stories, most of 

which run five to nine minutes long. An 
average session lasts 45 minutes, for 
which Pat charges $35. She earns about 
$100 for an all-day school visit. Since 
she lives on a pension, Pat refers to her 
storytelling income as money for fun. ‘‘It 
allows me freedom,” she says. 
26. Day care: As a new mother, Kathy 
Brown dropped her daughter off at a day- 
care home every day as she went to her 
office. The woman who ran the home was 
so actively involved with the children, 
says Kathy, ‘‘that | hated to leave her to 
go to work.” 

Soon she decided to become a day- 
care mom herself. Now, an average of six 
children come daily to Kathy's home in 
Auburn, Washington. In addition to tod- 


sastnd 4 00nees 
of Formula 409° 





Cestomers like the fomiaiee touch the 
get when Sam (left) and Trena Gaylor 
come to rid their homes of bugs. 


dlers who stay all day, she has others who 
come before and after school. She offers 
drop-in care for other children too. 

Kathy provides breakfast as well as 
lunch and snacks, plus arts and crafts 
and other activities. The children love to 
play on her four-acre property, visiting 
the pigs, goat, pet rabbits and sled dogs 
who live in separate pens. 





In Washington, day-care providers 
must take special courses and undergo 
inspections before receiving a license. 
Kathy also has special insurance, which 
costs about $500 a year. She charges 
$16 per day for a full-time child, includ- 
ing food and supplies, but not diapers. 
Part-time rates are $2.50 an hour. 
Kathy’s customers come by recommen- 
dation and referral. 

Other possibilities: 

27.Exercise instruction: Teaching 
a few classes at a YWCA can lead to work 
as a personal-fitness trainer. 

28. Community-workshop teach- 
er: You may earn only $50 to $250 (de- 
pending on the number of classes), but 
it’s a great way to promote your skills. 
29. Children’s party organizer: 
It's possible to earn $50 to $125 for run- 
ning a two-hour birthday party, including 
entertainment, games and prizes. 

30. Tour planner: Weekend getaways 
and one-day trips are popular during 
tight financial times. 

31.Elder-care service: Good moon- 
lighting business for licensed practical 
or registered nurses. 

32. Tutor: Former or moonlighting 
teachers can earn up to $50 an hour tu- 
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“I'm not as 
glamorous as she 
is,” says Deidra 
Hoffman (left) of 
her mom, Loni 
Anderson. 


Celebrities 


asi 


Deidra Hoffman 
“| had a very normal growing up 
in Minnesota,’’ says Loni An- 
derson’s daughter, 26-year-old 
Deidra Hoffman. ‘Until | was 
ten | was raised by my grand- 
parents. My grandfather was a 
chemist, my grandmother was 
a full-time homemaker; she 
was wonderful at it.’’ 

At 10, Deidra moved to Los 





While some show-biz kids 
follow in the family 
business, others dance 
to a different tune. 


BY MAUREEN McFADDEN 


Angeles with her mother. ‘‘It 
was a difficult life for my moth- 
er—long hours trying to find an 
acting job, times with no work, 
no paycheck. We laugh about it 
now, but she would walk me to 
my elementary school and stop 
at the unemployment office on 
the way to pick up her check.” 

When Deidra was 14, her 
mother was cast as a lead in the 
hit TV series, WKRP in Cincin- 
nati. Life suddenly improved, 
but not before Deidra had made 
a choice about her future. ‘‘l 
wanted a normal life, a stable 
job, all the things | saw my 
grandparents have. My hus- 
band and | are both school- 
teachers. | think we have now 
what | always wanted.” 


Timolin Cole 

Timolin Cole and her identical twin Casey 
were 3 when their father, the legendary singer 
Nat ‘‘King’’ Cole died. Four years later their 
mother, herself a former singer in Duke El- 
lington’s band, moved the family to the 
mountains of Massachusetts not far from her 
own hometown of Cambridge. 

“Mom always stressed education,’ says 
Timolin. So while their sister Natalie, who is 
11 years older, grew up in the glitz of Los An- 
geles, Timolin and Casey knew little of the 
show-business life. 

“My name has been a help and a hindrance 
all through my life,’ says Timolin, whose first 
job—after completing course work on a mas- 
ter’s degree in journalism from the University 
of Texas—was a production assistant at NBC 
News. Later she went to work in a small public 
relations agency and last year, after three 
years of learning her craft, she opened her 
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own agency, Cole 
Public Relations. 

“Oneofthesmart 
est things | did when 
| opened my busi- 
ness,’’ she says, | 
“‘was to send an- 
nouncements to ev- 
erybody | knew from 
the age of two.”’ She 
also sent a proposal 
to her sister, Nat- 
alie, recommending 
a public-relations 
approach to comple- 


ment Natalie’s switch to a new record label. 
“| went through the same business process as 
| would for any prospective client,”’ she says. 
“They reviewed my ideas, took some time to 
decide and, finally, | got the job.” 


pparent 


In August the couple, who 
married four years ago, moved 
from Orlando, Florida, to South 
Lake Tahoe, California, to be- 
gin new teaching jobs and to 
enjoy the outdoor life they love. 
Deidra is a social-studies 
teacher in a middle school; her 
husband, Charlie, teaches 
high-school science. 

Though she wouldn’t mind 
being anonymous, she says it’s 
inevitable that her new neigh- 
bors and colleagues will find 
out about her famous mom. 
“When | was in high school and 
college | didn’t want anyone to 
know, then several years ago we 
appeared together on the Sally 
Jessy Raphael show and it was 
fine,” she says. 





Timolin Cole, a public- 
relations specialist, with 
a photo of her dad, Nat 
“King” Cole. 
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PHOTOGRAPH: RON BOROWSKI (Cole) 
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‘This 1s ‘Tetley’s golden standard. No matter which Tetley® tea you buy, it’s got to be as refreshing as the 
picture promises. It’s got to have that tiny little tea leaf taste. We’re hearing now that more and more folks 


are switching from their usual brand to Tetley. For all kinds of good reasons. 
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Heirs Apparent 
CONTINUED 


“I'm sorry my father didn’t live to 
see my work,’’ says photographer 
Susie Tracy, who is in her 50s, of 
her father, film star Spencer Tra- 
cy, who died in 1967. ‘‘I think he 
would have been pleased that | 
found something | really enjoyed 
so very much.” 

But Tracy’s interest in her art 
took time to evolve. Her earliest 
creative efforts were in writing, 
first short stories and then movie 
treatments. It wasn’t until the 
1950s that she borrowed her 
older brother John’s camera and 
composed her first shots; it was 
another 20 years before she put 

















“| don’t like to sing in front of 
my mother,” says singer Peggy 
Lee’s only child, Nicki Lee Fos- 
ter, 47. ‘It makes me nervous. 
But she won't paint in front of 
me either, and she paints very 
well.’’ Thus the artist and her 
mother have resolved issues of 


territoriality and talent. 


Foster, a watercolorist and 
mother of three grown children, 
manages an art gallery in Sun 
Valley, Idaho. “Part of the rea- 
son | moved out here when my 
children were small,’’ she says, 
“was that | didn’t want them 
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together a portfolio of still lifes, 
landscapes and architectural im- 
ages. ‘‘It all comes under the 
heading of creative photogra- 
phy,’’ she says. ‘I’m not a people 
photographer.” 

Architectural work has always 
been a special interest. ‘‘Build- 
ings don’t move,” explains Tra- 
cy. “You can really take your 
time in composing a shot.’’ Her 
works have been shown in galler- 
ies and museums and are in pri- 
vate collections. 

Tracy, who admits to having 
been, ‘“‘terrified of school plays,’’ 
says she ‘‘spent less than a sec- 
ond” considering a life in show 
business. ‘‘l would much rath- 
er be behind the camera 
» than in front of it.” 


Photographer Susie 
Tracy treasures the 
photo of her father, 
i \ actor Spencer 

\ \ Tracy, and the 

| \ \ model of his boat, 
the Carrie B., 
named for his 
mother. 











Ophthalmologist 
Lisa Brothers 
Arhisser is Dr. 
Joyce Brothers’s 
daughter. 


Lisa Brothers Arbisser 

Lisa Brothers Arbisser, 37, was 3 
when her mother, psychologist 
Joyce Brothers, launched a ca- 
reer on The $64,000 Question. 

“Being a child of a famous 
parent opens a lot of doors for you,”’ says Arbisser, 
an ophthalmologist and mother of four in Daven- 
port, lowa, ‘‘but once the door is open you either 
make it on your own or you don’t.” Arbisser did, 
thanks, in part, to early exposure to the power of 
medicine. As an 11-year-old she witnessed the 
frightening deterioration of her grandfather's eye- 
sight. When a Boston surgeon repaired his detached 
retina and restored his vision, Arbisser, whose fa- 
ther was an internist, found her career path. 

She has since become quite well-known in her 
field, and is one of only a handful of physicians 
trained in a new surgical technique—no-stitch cata- 
ract surgery—using the body’s own ability to seal the 
wounds resulting from cataract removal. 

“| knew early on that | didn’t have the talent to do 
what my mother did,”’ Arbisser says. ‘That knowl- 
edge gave me the opportunity to explore the areas 
where | did excel and the ones that gave me the 
most satisfaction.” 


growing up in Hollywood, 
around show business. It’s a 
very, very hard way to grow up.” 

Foster credits her mother for 
encouraging her artistic en- 
deavors. ‘‘She always liked me 
to sing,’’ she says. But Foster 
early on rejected the notion of 
following in her mother’s foot- 
steps. ‘‘l always had a thing 
about mediocrity, and unless | 
could be really good, | didn’t 
want to do it.”’ ct 


Peggy Lee’s daughter, artist 
Nicki Lee Foster (left), with her 
daughter, Holly. 
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At Merle Norman, were giving them away. Luxiva Triple Action 
Eye Gel, Luxiva Skin Refining Cleanser, Luxiva Ultra Black Mascara and 
a Cherry Red Color Rich Lipcreme. We call them Fall Extravagances, our _ 
gift to you with any Merle Norman purchase of $14.50. mM & K LE Nn OR mM a Nn 


Stop in soon and indulge yourself. Because as beautifulasthis COSMETIC STUDIOS 
gift is, it's just the beginning. We know how beautiful you can be” 








DELAWARE 


32 W Loockerman St 
Suite 109 

Dover, DE 

(302) 736-1961 


238 Peoples Place/ 
Body Works. 
Newark, DE 

(302) 836-8882 


Concord Mall Suite #421 
Wilmington, DE 
(302) 479-5552 


MAINE 


98 N Main Street 
Brewer, ME 
(207) 989-7513 


Downtown Mall 
Caribou, ME 
(207) 498-8792 


353 Maine Mall 
South Portland, ME 
(207) 773-7995 


MASSACHUSETTS 


93 Main Street 
Andover, MA 
(508) 475-2680 


721 Massachusetts Ave 
Arlington, MA 
(617) 643-5454 


328 Main Street 
Everett, MA 
(617) 387-9060 


525 | Springfield St 
Feeding Hills, MA 
(413) 789-3430 


Shoppers World 
| Worcester Rd 
Framingham, MA 
(508) 879-6202 


Searstown Plaza 
Leominster, MA 
(508) 534-0820 


Dallamora Ctr/178 E Main St 
Milford, MA 
(508) 473-9176 


331 State Road Route #6 
N Dartmouth, MA 
(508) 993-8830 


Allendale Underground/ 
Cheshire 

Pittsfield, MA 

(413) 442-5933 


If you want to go out, 
come in. 


Sudbury Crossing/Rt 20 
Sudbury, MA 
(508) 443-4070 


The Village Mall 
Canton, MA 
(617) 821-0097 


NEW HAMPSHIRE 


90 Main Street 
Newmarket, NH 
(603) 659-3817 


South Main Street 
Wolfeboro, NH 
(603) 569-3514 


NEW JERSEY 


56 Broad Street 
Bloomfield, NJ 
(201) 748-5234 


Cherry Hill Mall 
Cherry Hill, NJ 
(609) 663-7780 


101 Closter Plaza 
Closter, N] 
(201) 768-1580 


Deptford MIl/ 
Clemmonsbridge Rd 
Deptford, NJ 

(609) 848-5050 


Brunswick Square Mall Rt 18 
East Brunswick, NJ 
(201) 238-1622 


584 River Rd/Fair Haven S/C 
Fair Haven, N] 
(201) 747-1712 


Flemington Mall 
Flemington, N] 
(201) 782-3220 


187 Main Street 
Hackettstown, N] 
(201) 850-4118 


107 Bowers Street 
Jersey City, NJ 
(201) 963-5612 


4095 US Rt 1 Suite 38 
Monmouth Junction, N] 
(201) 329-9299 


20 Park Place 
Morristown, N] 
(201) 538-4345 


38 High Street 
Mount Holly, NJ 
(609) 267-4040 


7410 Bergenline Ave 
North Bergen, N] 
(201) 869-0840 


Cobblestone Vig/ 
883 W Park Ave 
Ocean, NJ 

(908) 493-1666 


584B Raritan Road 
Roselle, NJ 
(201) 241-0474 


146 West Main St 
Somerville, NJ 
(201) 526-0395 


1212 Third Ave 
Spring Lake, N] 
(201) 449-8711 


18 Maple Street 
Summit, N] 
(201) 273-6916 


509 Cedar Lane 
Teaneck, NJ 
(20!) 836-1811 


Ocean Cnty Mall/ 
1201 Hooper Ave 
Toms River, NJ 
(201) 341-7070 


1604 Willowbrook Mall 
Wayne, N] 
(201) 785-1798 


Woodbridge Shopping 
Ctr #182 

Woodbridge, N] 

(201) 636-7826 





NEW YORK 


Stuyvesant Plaza 
Albany, NY 
(518) 489-0587 


South Shore Mall 
Bay Shore, LI, NY 
(516) 665-6631 


Metro Center Mall/ 
49 Court St 
Binghamton, NY 
(607) 724-9430 


Shoppingtown Mall 
Space #24 

Dewitt, NY 

(315) 445-0757 


Northtown-Century Mall 
Eggertsville, NY 
(716) 833-0700 


15 Washington Ave 
Endicott, NY 
(607) 754-9388 


Dutchess Mall Rt 9 At Int 84 
Fishkill, NY 
(914) 896-5250 


Roosevelt Field S/C 
Store K-II 

Garden City, Ll, NY 
516) 248-6726 


Town Country Plaza 
Hamilton St 
Geneva, NY 

315) 789-9562 


256 B Main St 
Huntington, NY 
516) 549-9888 


260-15 Walt Whitman Mall 
Huntington Station, NY 
516) 351-6091 


Center Ithaca/I71 E State St 
Ithaca, NY 
(607) 273-5395 


9 West Hudson Valley Mall 
Kingston, NY 
914) 336-4225 


5737 S Transit Road 
Lockport, NY 
716) 433-5996 


229 Sunrise Mall 
Massapequa, LI, NY 
516) 795-3150 


Campbell Plaza/ 
25 Dolson Ave 
Middletown, NY 
914) 344-6161 


Northgate Plaza/ 
331 Route 25A 
Mt Sinai, NY 

516) 473-7546 


3 Grandview Ave 
Nanuet, NY 
914) 623-249] 


Sangertown Sq/ 
Commercial Drive 
New Hartford, NY 
(315) 724-1881 


640 Lexington Avenue 
New York, NY 
(212) 752-7985 


5975 Porter Road 
Niagara Falls, NY 
(716) 297-7016 


Village Plaza/224 E Main St 
Patchogue, NY 
(516) 289-1184 


Westgate Plaza Chili Ave 
Rochester, NY 
(716) 247-2720 


54 Irondequoit Mall Drive 
Rochester, NY 
(716) 266-3470 








MERLE NORMAN 


CjOCSeMcksr Iie 


SUDO: "S 


We know how beautiful you can be. 


2211 West Ridge Road 
Rochester, NY 
(716) 723-8620 


288 Sunrise Highway 
Rockville Center, LI, NY 
(516) 678-5027 


200 North Madison Street 
Rome, NY 
(315) 336-3280 


1528 Old Northern Blvd 
Roslyn, LI, NY 
(516) 625-0555 


369 Broadway 
Saratoga Springs, NY 
(518) 584-5642 


125 Broadway/Canal Square 
Schenectady, NY 
(518) 393-1380 


535 Court Street 
Syracuse, NY 
(315) 422-8845 





527 Charles Ave/ 
Geddes Plaza 
Syracuse, NY 
(315) 488-2074 


81 North Main St 
Warsaw, NY 
(716) 786-2550 


992 Union Rd/ 
So Gate Plaza 
West Seneca, NY 
(716) 674-8541 


Fashion Sq 7870 Transit Rd 
Williamsville, NY 
(716) 634-5040 


PENNSYLVANIA 


Buckingham Green 
Rt 202 & 263 
Buckingham, PA 
(215) 794-8495 


Pampered People/ 
1837 Bloom Rd 
Danville, PA 

(717) 275-0298 


Palmer Park MI/ 
RT 248 & Pk Ave 
Easton, PA 

(215) 250-8719 


Kearserge P1z/5158 Peach St 
Erie, PA 
(814) 864-5619 





Whiteland 
Exton, PA 
(215) 363-0975 


397 Baltimore Pike 
Media, PA 
(215) 565-3059 


2839 S Eagle Road 
Newtown, PA 
(215) 860-8877 


1433 Spruce St 
Philadelphia, PA 
(215) 735-3735 


Pittston Plaza Route 11 
Pittston, PA 
717) 655-6528 


2172 Plymouth Meeting Mall 
Plymouth Meeting, PA 
215) 825-8537 


Richland Mall Rt 309 South 
Quakertown, PA 
215) 538-1300 


Fashion Mall-Rt 6 and I-81 
Scranton, PA 
717) 961-6050 


621 Ann Street 
Stroudsburg, PA 
717) 424-2130 


200 Liberty St Market Place 
Warren, PA 
814) 723-5132 


404 Penn Avenue 
West Reading, PA 
215) 374-599] 


37 Lehigh Valley Mall 
Whitehall, PA 

215) 264-8115 

Rt 315 Wyoming Valley Mall 


Wilkes-Barre, PA 
(717) 824-9062 


13 W 3rd Street 
Williamsport, PA 
(717) 322-3954 


201-36 W Lincoln Hwy/ | 
| 
j 


‘ 





RHODE ISLAND 


110 Rhode Island Mall 
Warwick, RI 
(401) 826-2060 


VERMONT 


Towne Mkt PI/ r 
Susie Wilson Rd 

Essex Junction, VT 

(802) 878-5080 


Route #7A 
Manchester Center, VT 
(802) 362-5347 


1. No purchase necessary. To enter this Sweepstakes, complete the official entry form in the September 24, 1991 Issue of 
Woman's Day Magazine and take it to your local Merle Norman Cosmetic Studio or mail it to: Merle Norman Cosmetics, Inc., 
9130 Bellanca Ave, Los Angeles, CA 90045. All entries must be received by October 29, 1991. Enter as often as you wish but each entry 
must be original and mailed separately. Only one entry per visit to a Merle Norman Cosmetic Studio. Additional entry forms are available 
at your local Merle Norman Cosmetic Studio or send a self-addressed stamped envelope along with your request to Merle Norman 
Cosmetics, Inc. at the address shown above. One request per envelope, request must be received by October 15, 1991. No mechanically 
feproduced, incomplete or illegible entries will be accepted. VT and WA residents only may omit return stamp. 2. This sweepstakes is open 
to United States residents 21 years of age or older, except Merle Norman Cosmetic Studio Owners, employees, family members and/or 
household members and agents of Merle Norman Cosmetics, Inc. or any Merle Norman Cosmetic Studio, Hachette Magazines, Inc., their 
affiliates, advertising and promotion agencies. Void in Canada, Puerto Rico and where prohibited or restricted. 3. Merle Norman Cosmetics, 
Inc. and Woman's Day Magazine are not responsible for lost, late or misdirected mail or mail with insufficient postage. Entries that are 
defaced, mutilated, forged, or in any manner altered will be disqualified by the ces % Drawing will be conducted on or about November 12, 
1991 by Woman's Day Magazine promotion department whose decisions are final on all matters relating to this Sweepstakes. Odds of 


winning are dependent upon the number of entries received. Winners will be notified by telephone or mail by November 19, 1991. 5. By 
accepting prizes, all winners consent to the use of their names, addresses, and/or likenesses for further promotion related to the contests 
without additional compensation, Any material and information submitted becomes the property of Woman's Day Magazine and Merle 
Norman Cosmetics, Inc. and will not be returned. 6. By entering this Sweepstakes, entrants agree to be bound by the rules of the contest. 
7. Winners must sign an affidavit of eligibility and release, have it notarized and returned to Woman's Day Magazine, Department MN, 1633 
Broadway, 42nd Floor, New York, NY 10019, within 21 days of a notification attempt. Failure to do so may result in awarding the prize to an 
alternate winner. Any prize returned as undeliverable will be forfeited. 8. Prize: A $1,000.00 gift certificate to your favorite store, transportation 
by chauffeured limousine to a dinner for two at a restaurant of your choice (up to $250.00), gift package of Merle Norman Cosmetics and a 
makeover by Merle Norman National Beauty Consultant, Rhonda Carr in your local Merle Norman Cosmetic Studio. (Total approximate 
fetail value $1500.00). Two prizes will be awarded. Only one prize allowed per family. All personal expenses, taxes and gratuities related to the 
prizes are the responsibility of the prize winners. Prizes are not transferable, no substitutions or exchanges allowed. For a list of pie winners 
(available after January 1, 1992), send a self-addressed stamped envelope to: Department MN, Woman's Day Magazine, 1633 Broadway, 
42nd Floor, New York, NY 10019. 
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Enter the Merle Norman Cosmetics/ Woman's Day 


A thousand dollar shopping spree. Two hundred fifty dol- oa. Extravaganza Sweepstakes. 


lars worth of Merle Norman cosmetics. A makeover byoneof | address (lease print or type) 

Merle Normans leading beauty consultants. And, since youll be City state, Zip 

looking your absolute best, the chance to show it all off. Dinner telephone {__) 

for two at the restaurant of your choice and a limousine to take | ; For Studio Use Only 

you there from your front door. jeomidio Owners 2 Gnidia 
All for winning the Extravaganza Sweepstakes from Merle | é 

Norman and Woman's Day. Fill out your entry form today. mM E R LE Nl O R mM Hi Nn 
Because if youre going to be extravagant, theres onlyone | COS ME TE a Us ee 

thing better than doing it in style. Doing it on us. 











We know how beautiful you can be" 


Health 


Do a good deed, 
watch the sunset, take a nap—you'll reap 
physical as well as psychic benefits. 


BY CATHERINE HOUCK 


A truly healthful 
life has many 
components. We all 
know the importance of a good diet and 
exercise: In fact, diet and exercise receive so much 
attention that it may seem sometimes as 
though they're the only routes to good health. 
But there are other ways—scientifically proven 
methods—that have nevertheless received scant 
attention. Here’s a look at what else keeps 
your health up and doctor bills down. 


SEE THE LIGHT For many people, simply 
getting more natural light may improve 
health. Light is absorbed by our bodies 
and used in a variety of metabolic pro- 
cesses. However, the artificial light most 
of us live under today is vastly different 
from the sun’s. 

Soviet researchers have reported that 
both people and animals deprived of full- 
spectrum light for long periods were 
more likely to become diseased and to 
suffer from allergies, while a recent ex- 
periment ina Vermont elementary school 








found that children in rooms with full- 
spectrum lighting had 40 percent fewer 
sick days than the children spending 
their days under the school’s standard 
fluorescent lighting. Advises Dr. H. L. 
Newbold, a medical-nutritionist who 
considers that natural light is a nutrient, 
“Baking in direct sunlight isn’t neces- 
sary. Walking on the street’s shady side, 
sitting on a screened porch or under a 
tree is fine. Natural light, with its full 
spectrum light, is what’s important for a 
person’s well-being.”’ 


MAINTAIN A GOOD SUPPORT SYSTEM 

Sixteenth-century balladeers had a song that began, “Two things 
doth prolong thy life: A quiet heart and a loving wyfe.’’ Modern re- 
searchers have proven, in numerous studies, that not only do di- 
vorced men die earlier than happily married men, but that intimacy 
and social support in all forms lengthen life. In one of the largest and 
most recent studies on loneliness and health, the University of Michi- 
gan’s Institute for Social Research classified 37,000 healthy people 
in three countries as “‘socially isolated”’ or ‘‘socially active,’’ based on 
the intimacy in their marriages, relationships with extended family 
and friends, church memberships and other group activities. 

Five to 12 years later, when the participants were reevaluated, 
those cut off from friends and family were found to have twice as 
much serious illness and premature death. ‘‘The more socially isolat- 
ed people were, the more they were at risk,’ says Dr. James House, a 
sociologist and coauthor of the report. 
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How to Prevent Disease... 
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The researchers emphasized, how- 
ever, that living alone or being somewhat 
reclusive isn’t necessarily injurious to 
health. “It’s the ten to twenty percent of 
people who say they have nobody with 
whom they can share their private feel- 
ings, or who have close contact with oth- 
ers less than once a week, who are at 
risk,”’ says Dr. House. 

Government statistics show, ironical- 
ly, that just as we're beginning to under- 
stand the importance of social relation- 
ships for health, they’re on the decline. 
Americans today are more likely to be 
single, to live distant from families and 
to have fewer friends and group activities 
than their grandparents. 

One simple step toward a richer social 
network, say psychologists Carin Ruben- 
stein and Phillip Shaver, who surveyed 


dramatically less prone to premature 
death from any cause. ‘‘Hostility is as 
dangerous to health as high cholesterol 
or smoking,’’ says Dr. Howard Friedman, 
a psychologist at the University of Cali- 
fornia in Riverside, who recently helped 
analyze dozens of studies on neuroticism 
and disease. 

Hostile and nonhostile people have 
fundamentally different nervous sys- 
tems, Dr. Williams believes. When non- 
hostile people are irritated by others, 
their parasympathetic nervous sytem 
soon calms them down. ‘‘High-strung”’ 
persons’ bodies, on the other hand, don’t 
produce enough endorphins, the body's 
own calming chemicals; a burst of adren- 
aline keeps them unpleasantly aroused 
and angry longer (which in turn makes 
further altercations likelier), and causes 


People who are slow to anger, 
optimistically look for the good in others 
and treat everybody with consideration 
have stronger immune systems and fewer 
heart attacks than hostile, cynical people. 


30,000 people for their book on loneli- 
ness, /n Search of Intimacy, is to limit 
television viewing. ‘‘Watching television 
is all too often a substitute for a social 
life, not a route into it,’’ says Dr. Ruben- 
stein. Though watching TV with others 
and discussing it afterward can be socia- 
ble, ‘‘silently watching television with 
family members isn't much different 
from riding a bus with a group of strang- 
ers.’’ So instead of turning on the TV, call 
up a friend, really ta/k to your child, visit 
a sick aunt, join something. 


REACH OUT AND TOUCH SOMEONE 
Since Dr. James J. Lynch first observed 
that holding the hand of a coma victim 
could have a dramatic effect on heart- 
beat, many researchers have document- 
ed that pleasurable touch can lower the 
body’s stress chemicals. Being more af- 
fectionate with mates, children and even 
pets is, it seems, beneficial physically as 
well as emotionally. 


BE A NICER PERSON 

After voluminous research, Dr. Redford 
B. Williams, director of the Behavioral 
Medicine Research Center at Duke Uni- 
versity, has found that people who are 
slow to anger, who optimistically look for 
good in others and treat everybody with 
consideration have stronger immune sys- 
tems and fewer heart attacks than angry, 
cynical, suspicious people. They’re also 
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larger rises in blood pressure and stress 
chemicals. 

Dr. Williams also believes that people 
can learn to modify their self-destructive 
responses enough to make a significant 
difference to health. Some suggestions: 
@ Keep a “hostility log.’’ Carry a pocket 
notebook and note every angry thought 
about others, what you said or did. Most 
people soon have a better understanding 
of what triggers their hostility. 

@ Instead of waiting until after you’re in 
a rage with heart pounding, yell STOP! 
when you realize your dander is rising. 
Reason with yourself, and put yourself in 
the other person’s shoes. 

@ Live by the Golden Rule. ‘‘If | were to 
advise only one method of countering a 
bad case of hostility, |’d say to be more 
religious,” says Dr. Williams. “‘All reli- 
gions emphasize the importance of kind- 
ness toward others.’’ 


MEDITATE 
The Indian guru Maharishi Mahesh Yogi 
hasn't been a celebrity since the 1960s, 
but his transcendental meditation (TM) 
technique—sitting and silently repeat- 
ing a secret word or phrase with every 
outward breath—has earned much sci- 
entific respect. Research is confirming 
that TM and other deep relaxation tech- 
niques (among them bio-feedback, pro- 
gressive muscle relaxation and flotation 
PLEASE TURN TO PAGE 42 





LENS CRAFTERS 


Custom-Crafted Eyeglasses In About An Hour 


DANBURY FAIR 
MALL 

7 Backus Ave. 

Suite 198 

Danbury, CT 06810 


WEST FARMS MALL 
61 West Farms Mall 
Farmington, CT 06032 


THE PAVILIONS AT 
BUCKLAND HILLS 
194 Buckland Hills Dr. 
Suite 1106 
Manchester, CT 
06040 


CONNECTICUT POST 
MALL 

1201 Boston Post Road 
Milford, CT 06460 


NAUGATUCK 
VALLEY MALL 

900 Wolcott Street 
Waterbury, CT 06705 


MAINE MALL ROAD 
708 Maine Mall Road 
South Portland, ME 
04106 


SOUTH SHORE 
MALL 

250 Granite St. 
Braintree, MA 02184 


BROCKTON EAST 
CROSSING 
738-758 Crescent St. 
Brockton, MA 02420 


CROSS ROADS 
MALL 

34 Cambridge St. 
Burlington, MA 01803 


870 PROVIDENCE 
HIGHWAY 
Dedham, MA 02026 


INGLESIDE MALL 
Whiting Farms Rd. 
Holyoke, MA 01040 


FESTIVAL AT 
HYANNIS 

1070 lyanough Road, 
Rte. 132 

Suite A30 

Hyannis, MA 02601 


WELLINGTON 
CIRCLE PLAZA 
4110 Mystic Valley 
Parkway 

Medford, MA 02155 





FASHION 
CROSSING 

1250 S. Washington 
Street 

U.S. Rte. 1 

N. Attleborough, MA 
02760 


ROUTE 9 
1364 Worcester St. 
Natick, MA 01760 


DARTMOUTH 
TOWNE CENTER 
382 State Road, Rte. 6 
North Dartmouth, MA 
02747 


PEABODY PLACE 
300 Andover St. 
Peabody, MA 01960 


GREENDALE MALL 
7 Neponset St. 
Worcester, MA 01606 


STEEPLEGATE MALL 
270 Loudon Road 
Concord, NH 03301 


T.J. MAXX PLAZA 
6 March Avenue 
Manchester, NH 
03103 


221 DANIEL 
WEBSTER HWY. 
Nashua, NH 03060 


K-MART PLAZA 
176 South Broadway 
Salem, NH 03079 


DUTCHESS MALL 
Rt 9 at 1-84 
Fishkill, NY 12524 


CHAMPLAIN CTR. N. 
10 Smithsfield Blvd. 
Plattsburgh, NY 

12901 


230 RHODE ISLAND 
MALL 
Warwick, RI 02886 


UNIVERSITY MALL 
155 Dorset Street 
South Burlington, VT 
05403 
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back by choice. 


“My first LensCrafters experience really happened by ‘accident.’ 
| had broken my frames, and needed new ones — fast. I’d heard 
LensCrafters could do glasses while you wait, so | gave them atry. 
But from the moment | entered the store, | was impressed by so 
much more. 

“There must be thousands of frames,’ | remember thinking as one 
of many friendly people there helped me pick the ones that were just 
right for me. 

“leven watched their lab make my glasses right in the store in 
about an hour. And you know, they looked great and fit just right. 

“The people at LensCrafters say they'll do anything to make sure 
their customers are happy with their new glasses. And | believe them! 
So now, even though | went in by ‘accident,’ I'll continue to go back 
by choice.” 


Over 350 stores nationwide. O@if1-800-522-LENS for ya 


How to Prevent Disease... 
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tanks) pack myriad health benefits. 

Deep relaxation has been shown to 
strengthen the immune system, widen 
the restricted respiratory passages of 
asthmatics, reduce the need for insulin 
in some diabetics and ease pain from 
backaches and migraines. A recent five- 
year European study, which showed that 
meditators had 87 percent less heart dis- 
ease than nonmeditators, prompted a 
major insurance company to cut premi- 
ums for a TM group in Holland. 

Researchers emphasize that ordinary 
relaxing activities, such as gardening or 
watching television, are not enough to 
produce medical advantages. ‘‘You have 
to regularly practice a relaxation tech- 
nique that will break the train of everyday 
thought and decrease sympathetic ner- 
vous system activity,’’ says Harvard’s Dr. 
Herbert Benson, author of Beyond the 
Relaxation Response. He recommends 
meditating for 10 to 20 minutes twice a 
day. 


GET ENOUGH SLEEP 

For the first time, researchers have pin- 
pointed a biochemical link between 
sleep and the body’s immune system. 
“Sleep seems to play a role in the recu- 
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perative process, whether it’s recovery 
from a day’s activity or a disease,”’ says 
Dr. James Krueger, professor of physiol- 
ogy at the University of Tennessee, Mem- 
phis. His work has shown that body 
chemicals called muramyl peptides, 
which induce deep, slow-wave sleep, 
also trigger production of interleukin-1, 
a key component of the immune system. 
“You probably fight bacteria or viruses 
better when you're well rested,” says Dr. 
Krueger. 

A six-year survey of a million people by 
University of California researchers re- 
vealed that those who slept less than four 
hours a night or more than ten had nearly 
twice the death rate of those in between. 
Otherwise, how much sleep a person 
needs depends only on how much it 
takes to arise feeling refreshed. 

Best room temperature for healthy 
sleep is between 65 and 70 degrees. Be- 
low 54 degrees, dreams tend to be un- 
pleasant and disturbing; above 75 de- 
grees, sleepers are restless and wake up 
frequently. Noise lowers sleep quality 
even if the sleeper doesn’t awaken. One 
remedy: ear plugs such as Flent’s ear 
stopples reduce noise by up to 30 deci- 
bels. (Most devoted users cut them in 





Aveeno is not a beauty bar 


half before inserting them into ears.) 
Other well-established rules for good 
sleep: stick to a regular bedtime sched- 
ule, don’t drink alcohol after dinner, 
don’t go to bed starved or stuffed and 
don’t exercise within four hours of retir- 
ing, as exercise leaves most people re- 
laxed but too mentally alert to sleep. 


COMMUNE WITH NATURE 
While our ancestors lived beside gurgling 
streams, we're assailed by the din of traf- 
fic. Many of us see little of Mother Na- 
ture—yet her company has been shown 
to bestow actual health benefits. 
Studying 46 patients hospitalized for 
gallbladder surgery, sociologist Roger 
Ulrich found that the 23 patients in 
rooms looking out on trees spent less 
time in the hospital. Most went home 
one day earlier than the other 23 pa- 
tients, whose rooms confronted a brick 
wall. They also required fewer pain medi- 
cation injections, had slightly fewer 
postoperative complications such as 
headache and nausea and cried less. 
“We seem to be designed to view natu- 
ral scenes, and being cut off affects our 
mental and physical well-being,’ says 
Dr. David Sobel, coauthor of Healthy 


Pleasures. He suggests including as 
many elements from the natural environ- 
ment as possible in your home and work- 
place. Windows with views of shrubbery 
or bird feeders, indoor plants, photo- 
graphs of nature, even an aquarium can 
enliven a man-made environment. Out- 
side, spend a little time daily deliberate- 
ly gazing at some aspect of the natural 
world around you—birds, an anthill, 
waves lapping on the beach. 


BREATHE BETTER AIR 

A recent Consumer Product Safety Com- 
mission report estimates that air pollu- 
tion may be up to 10 times worse indoors 


than outdoors, thanks to less ventilation 
in energy-efficient buildings and an in- 
crease in indoor pollution sources. This 
means more respiratory disease, prema- 
ture aging of the lungs, emphysema and 
lung cancer. Here, some tips on cleaning 
up: 

@ Increase ventilation. In winter, install 
air-to-air heat exchangers in house win- 
dows. Stale air is blown outward, while 
fresh outside air is simultaneously pulled 
in; this exchange allows much of the in- 
door air’s heat to be transferred to the in- 
coming cold air. 

e Avoid clutter. More debris means 
more dust, which not only causes aller- 
gies but can contain fragments of lead, 
asbestos fibers, tobacco, smoke parti- 


cles and other toxins. 

@ Cut back on use of wood-burning 
stoves and fireplaces. In spite of their 
charm, neither is as clean a form of heat- 
ing as a good furnace. Wood stoves are 
generally worse polluters than fireplaces 
because their fires burn more slowly and 
are smokier. American Lung Association 
researchers found that children between 
1 and 7 years old are likely to have twice 
as many respiratory illnesses if they live 
in homes with wood-burning stoves. 

e@ When doing home renovations, be- 
ware of formaldehyde contamination. 
“Formaldehyde is one of the most preva- 
lent indoor chemical pollutants today,”’ 
says Ron White, senior program manager 
for air conservation at the American Lung 
Association. Yet few people connect 
their watery, burning eyes, irritated 
throats or asthma attacks with recently 
installed wood products. Suspect parti- 
cleboard, hardwood plywood paneling 
and medium-density fiberboard, com- 
monly used for cabinets, shelving, sub- 
flooring, drawer fronts and furniture 
tops. For an existing problem, sealants 
may help. Call the EPA assistance line at 
202-554-1404 for more information. 

@ Make smokers go outside to puff. 
‘“' ‘Passive’ smoking may cause more 
cancer than any other form of pollution,” 
said Dr. Joseph W. Cullen, while director 
of the AMC Cancer Research Center in 


Denver. ‘‘Tobacco smoke contains at 
least four thousand different chemical 
substances, a large number of which are 
known to be carcinogenic. Some are con- 


‘centrated most heavily in sidestream 


smoke.”’ The EPA recently reported that 
higher levels of mutagenic particles are 
found in smokers’ homes than on city 
streets crawling with trucks and buses. 
@ Take dry-cleaned clothing out of plas- 
tic bags and air for a day on a porch or in 
a garage before putting in closets; in an 
apartment, hang near an open window. 
The cleaning chemical perchloroethy- 
lene causes cancer in animals. 

To breathe cleaner outside air: 
@ Breathe through your nose, not your 
mouth. Nasal hair helps filter some of 
the billions of particles of foreign matter 
floating in city air. 
@ |nsummer, when heat and bright sun- 
light often interact with vehicle emis- 
sions to cook up a particularly noxious 
photochemical smog, exercise outside 
only in early mornings or evenings after 
the sun has set. Stick to grassy parks 
with trees, which help clean the air. 
e@ Runanair conditioner on smoggy days 
to help filter out pollutants. In cars, a re- 
circulating air conditioner and heater di- 
minish pollution, as does plugging a 
charcoal air filter into the cigarette 
lighter. Avoid trailing trucks and buses, 


which give off the worst fumes. co 
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But what it does for a sensitive face . 


is simply beautiful. 
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Behind the News 


Believe it or not, 
speaking out for a 


just cause can cost 


you lots of money. 
Find out how fo 


fight smart for your 


ideals. 


BY THOMAS CLAVIN 


etty Blake had lived in 

Wantagh, New York, for 

over 30 years when a 

builder attempted to 

cut down a number of 

old trees in her neigh- 
borhood in order to subdivide the 
property. Getting active in her com- 
munity by doing things ‘‘as American 
as apple pie,” Blake mounted a cam- 
paign to save the trees: She led a 
neighborhood petition drive, put to- 
gether candlelight vigils and tied red 
ribbons around the trees. 

“| wasn't out to hurt anybody. | just 
wanted to preserve the quality of life. | 
never thought a ton of bricks would fall 
on me,” Blake says. 

But one did. Alleging that their activ- 
ities and statements to area residents 
and public officials had defamed the 
developer’s company, Betty Blake and 
six of her neighbors were sued—or 
SLAPPed—to the tune of $6.5 million. 
The SLAPP acronym stands for Strate- 
gic Lawsuit Against Public Participa- 
tion, a tactic that has been employed 
with increasing and disturbing fre- 
quency in the last few years. 

Barbara Dolan, a Kentfield, Califor- 
nia, teacher, responded with similar 
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spirit to a developer with plans for her 
neighborhood. In Dolan’s case, the de- 
veloper hoped to turn a local tennis fa- 
cility into condos. 

“| wanted it retained as a community 
center for kids and senior citizens,’’ 
she says. ‘| thought if | spoke out at a 
hearing, perhaps other people would 
want to work together to make the site a 
recreational focus of the community.” 

Dolan not only spoke out, but orga- 
nized a petition drive and put up fliers 
to thwart the developer’s proposal. Do- 
lan says she was proud of the impact 
her efforts were having. 

Apparently, she was making too 
much of an impact. Frustrated by the 
ensuing delays, the developer 
SLAPPed Dolan for $10 million. 

Typically, SLAPP suits are used 
against opponents to development, 
“whistle-blowers”’ who find fault with a 
manufacturer’s product and even con- 
stituents who criticize the decisions of 
public officials. While it may appear 
that suing someone for exercising her 





First Amendment rights of free speech 
and petition to redress grievances 
should not be possible in the United 
States, it is, and the practice has be- 
come all too common in recent years. 

“The SLAPP suits we've document- 
ed involve thousands of people across 
the country, and |’m sure there are 
thousands more we don’t yet know 
about,’’ says George Pring, a University 
of Denver law professor who is the co- 
founder of the Political Litigation Proj- 
ect, which has received a grant from 
the National Science Foundation to 
study the SLAPP phenomenon. ‘“‘A 
SLAPP suit is an attempt to shift de- 
bate out of a public arena and into a 
more private, judicial forum and to 
dead-end opposition through the chill- 
ing effect of a lawsuit.”’ 

SLAPP suits can be found in every 
state. “Anyone who becomes political- 
ly active is at risk because in this coun- 
try anyone who pays the filing fee can 
file a lawsuit,” Pring adds. “The sad 
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HELP HOMELESS KIDS 
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LUBRIDERM heals, protects an@ 
restores lost moisture 
to your skin. 
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FOR DRY SKIN CARE 
Created for Dermatologists. 


Softens, smooths, moisturizes, 
and protects. 


Absorbs quickly. 
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Walking is the easiest, 
most convenient and least 
expensive way to lose 
weight— up to 2 pounds 
per week—and almost 


anyone can do it. 


BY CINDY CANDELA-RYAN 
Fitness Director, 
Doral Saturnia Spa, Miami 


alking is great for 

you—it tones your 

muscles, reduces 
stress, helps your heart, even if you 
just stroll. Studies prove it. But pick 
up your pace and you can lose 
weight too. All it takes is some disci- 
pline (yes, you must do it regularly) 
and a little calorie counting (no, you 
won't even notice change). 


The Strategy 
Your goal is to burn 500 to 1,000 
calories per day by combining exer- 
cise with calorie-watching. (3,500 
calories burned equal 1 pound lost.) 
The charts (at right) show you how. 
For example, a 125-pound 
woman who walks 60 minutes 
at a 4-mile-per-hour pace will 
expend 288 calories. If she 


heel, work through the foot and 
push off with the toe. 


How Fast? How Hard? How Far? 
Try different paces until you’re 
walking at a level that you consider 
“somewhat hard.”’ Can you talk to a 
partner without gasping? Try this 
pace for 15 to 30 minutes, increas- 
ing to 60 minutes. For a really tough 
workout, head for the hills. The 
most intense walk? Striding in shal- 
low water. 





Iking | Approx. Energy Expenditure (cal) 


Walki 
Pace 
(mph) 








30 min. 60 min. 
125 lbs 150tbs 125 tbs 150 lbs 





(Based on Bubb et al: Jrni. of Cardiac Rehab. 5: 462-465, 1985.) 


THE GENTLE SUBSTITUTION CHART 


Smart choices can slim you down so you can have your meat and eat it too. 


: Instead of... Calories/Fat Try... Calories/Fat Savings 

aks hited a . Chuck, ground, 3.5 oz* 330/24g — White-meat turkey, ground* 155/3g 175/21g 
ee BBD shat a Stat Sirloin steak, 3.5 oz* 205/9g ‘Veal, lean 185/6g = 20/3g 
(38 0) ol “ eat 288) Chicken breast (w/skin), 3.5 0z* 195/8g Chicken breast (w/o skin)  165/4g —30/4g 
coe Slice Sh ; Fettucini Alfredo, 5 oz 270/18g = Shrimp marinara* 95/5g 175/13g 

a ; ss rasa e has Salmon, 4 0z* 190/8g Sole 90/1g 100/7g 
reached her daily goal. Cheese Danish adi Bagel peel ie 
Mayonnaise, 1 Tbsp g Mayonnaise, nonfat ig g 

—_ ve ft socks and DOve Bar, 6 02 500/38g Yogurt, nonfat 120/0g 380/38q 
repy Sst Sac anc’ Corn chips, 1 oz 155/10g Pretzels 110/1g  45/9g 
your most flexible sneakers or peanuts 1 oz 150/1lg Popcorn, 3 oz 125/1g 25/10g 


walking shoes with the sturdi- 
est soles. Strike first with your 


“cooked 


Information compiled by Alix Landman, R.D., L.0., Head Nutritionist, Doral Saturnia, Miami. 
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GOOD 
NEWS 
SUFFERERS: 


The first once-a-day 
non-drowsy allergy medicine. 
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One little 
HISMANAL cstemizoio xx. 


one timed Gays 


pes 


for 24 hours 
of non-drowsy 
allergy relief . 


It's not easy being an allergy sufferer. You know it and the makers 
of HISMANAL® know it. 

Now you can get 24-hour non-drowsy* relief by taking one little 
tablet one time a day. Just ask your doctor about HISMANAL?®. 

HISMANAL?® is an advanced prescription medicine for allergy 
sufferers. Advanced because it’s the first and only allergy medicine 
to give 24-hour relief from your runny nose, itchy eyes and sneezing. 
Yet HISMANAL® won't leave you feeling drowsy or jittery like some 
allergy medicines. With HISMANAL®, your allergy symptoms are 
relieved and you feel like your normal self. 

And HISMANAL?® hasn’t been shown to lose its effectiveness over 
time. You keep enjoying the same advanced 24-hour relief every time 
you take it. 

So talk to your doctor about HISMANAL®. Ask questions. Find out 
if 24-hour non-drowsy relief could make a difference in your life. 

It could, you know. 


*The reported incidence of drowsiness with HISMANAL? (7.1%) in clinical studies involving more than 1,600 
patients did not differ significantly from that reported in patients receiving placebo (6.4%). 


Please see brief summary of prescribing information on next page. ©Janssen Pharmaceutica Inc, 1991 





.-THE FIRST 24 HOUR ALLERGY RELIEVER. 




















Once-a-day 


HISMANAL 


(ASTEMIZOLE xs, 


Before prescribing, please consult complete prescribing information of which 
the following is a brief summary. 
DESCRIPTION: HISMANAL* (astemizole) is a histamine H,-receptor antago- 
nist available in scored white tablets for oral use. 
CONTRAINDICATIONS: HISMANAL is contraindicated in patients with known 
hypersensitivity to astemizole or any of the inactive ingredients. 
PRECAUTIONS: General: Caution should be given to potential anticholinergic 
ferying) effects in patients with lower airway diseases, including asthma. 
aution should be used in patients with cirrhosis or other liver diseases (See 
Clinical Pharmacology section). HISMANAL does not appear to be dialyzabie. 
Caution should also be used when treating patients with renal impairment 
Information for Patients: Patients taking HISMANAL should receive the fol- 
lowing information and instructions. Antihistamines are prescribed to reduce 
allergic symptoms. Patients should be questioned about pregnancy or lacta- 
tion before starting HISMANAL therapy, since the drug should be used in 
pregnancy or lactation only if the potential benefit justifies the potential risk 
to fetus or By a Pregnancy subsection). Patients should be instructed 
1) to take HISMANAL only as needed, 2) not to exceed the prescribed dose, 
and 3) to take HISMANAL on an empty stomach, e.g., at least 2 hours after a 
meal. No additional food should be taken for at least 1 hour post-dosin 
Patients should also be instructed to store this medication in a tightly closed 
container in a cool, dry place, away from heat or direct sunlight, and away 
from children. 
Carcinogenesis, Mutagenesis, Impairment of Fertility: Carcinogenic 
potential has not been revealed in rats given 260x the recommended human 
dose of astemizole for 24 months, or in mice given 400x the recommended 
human dose for 18 months. Micronucleus, dominant lethal, sister chromatid 
exchange and Ames tests of astemizole have not revealed mutagenic activ- 
ity. Impairment of fertility was not observed in male or female rats given 
200x the recommended human dose. 
Pregnancy: Pregnancy Category C: Teratogenic effects were not observed 
in rats administered 200x the recommended human dose or in rabbits given 
200x the recommended human dose. Maternal toxicity was seen in rabbits 
administered 200x the recommended human dose. Embryocidal effects 
accompanied by maternal toxicity were observed at 100x the recommended 
human dose in rats. Embryotoxicity or maternal toxicity was not observed in 
fats or rabbits administered 50x the recommended human dose. There are 
no adequate and well controlled studies in pregnant women. HISMANAL 
should be used during pregnancy only if the potential benefit justifies the 
potential risk to the fetus. Metabolites may remain in the body for as long as 
4 months after the end of dosing, calculated on the basis of 6 times the 
terminal half-life (See Clinical Pharmacology section) 
Nursing Mothers: It is not known whether this drug is excreted in human 
milk, Because certain drugs are known to be excreted in human milk, caution 
should be exercised when HISMANAL is administered to a nursing woman. 
HISMANAL is excreted in the milk of dogs. 
Pediatric Use: Safety and efficacy in children under 12 years of age has not 
been demonstrated. 
ADVERSE REACTIONS: The reported incidences of adverse reactions listed in 
the following table are derived from controlled clinical studies in adults. In 
these studies the usual maintenance dose of HISMANAL* (astemizole) was 


10 mg once daily. 
Percent of Patients Reporting 
Controlled Studies* 


Hismanal Placebo Classical"* 
(N=1630) — (N=1109) (N=304) 
ADVERSE EVENT % % % 


Central Nervous System 
Drowsiness 
Headache 
Fatigue 
Appetite increase 
Weight increase 
Nervousness 


i 


-SOH-S=an 


Dizzy 
Gastrointestinal System 
Nausea 
Diarrhea 
Abdominal pain 
Eye, Ear, Nose, and Throat 
Mouth dry 
Pharyngitis 
Conjunctivitis 
Other 
Arthraigia 


“Duration of treatment in Controlled Studies ranged from 7 to 182 Days 
**Classical Drugs: Clemastine (N=137); Chlorpheniramine (N=100); 
Pheniramine Maleate (N=47); d-Chiorpheniramine (N=20) 


Adverse reaction information has been obtained from more than 7500 
patients in all clinical trials. Weight gain has been reported in 3.6% of astemi- 
Zole treated patients involved in controlled studies, with an average treat- 
ment duration of 53 days. In 46 of the 59 patients for whom actual weight 
gain data was available, the average weight gain was 3.2 kg. Less frequently 
occurring adverse experiences reported in clinical trials or So esy 
from marketing experience with HISMANAL include: angioedema, broncho- 
spasm, depression, edema, epistaxis, myalgia, palpitation, photosensitivity, 
pruritus, and rash. Marketing experiences include isolated cases of convul- 
sions. A causal relationship with HISMANAL has not been established. 
OVERDOSAGE: In the event of overdosage, supportive measures including 
gastric lavage and emesis should be employed. Cases of overdose have been 
reported from foreign marketing experience. Although overdoses of up to 
500 mg have been reported with no ill effects, cases of serious ventricular 
arrhythmias, including Torsades de pointes, following overdoses of greater 
than 200 mg have been reported, Patients should be carefully observed and 
£CG monitoring is recommended in cases of suspected overdose, An appro- 
priate antiarrhythmic treatment may be needed. HISMANAL does not appear 
to be dialyzable. Care should be taken not to exceed dosing recommended in 
the DOSAGE AND ADMINISTRATION section. Oral LD<, values for HISMANAL 
were 2052 mg/kg in mice and 3154 mg/kg in rats. In neonatal rats, the oral 
LD.» was 905 mg/kg in males and 1235 mg/kg in females. 

NDC 50458-510-01 (10 x 10 blister) — NDC 50458-510-10 (100 tablets) 
Store tablets at room temperature (59° -86°F) (15°-30°C). Protect trom 
moisture, 
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The High Price of High Ideals 


CONTINUED FROM PAGE 44 


thing is, | know of people who have said 
they would never attend a public hearing 
again or do anything that would express 
an opinion because they fear being 
SLAPPed.”’ 

Though Pring contends SLAPP suits 
are ‘‘the losingest lawsuits filed in Amer- 
ica today,”’ with ultimately 83 percent of 
them either dismissed or decided in the 
victim’s favor, their effect is felt because 
of the intimidation involved. 

“When you’re hit with one of these, 
there’s a dreadful feeling in the pit of 
your stomach,’’ says George Nagev, an 
attorney in Mineola, New York. ‘‘You 
can’t help thinking, ‘What if | lose? There 
goes everything | have. |’d better bail out 
before it’s too late.’ When others who 
would like to speak out see this, they fig- 
ure they better put their heads down and 
keep quiet before they become targets.”’ 

Perhaps most insidious is that these 
lawsuits are usually not aimed at politi- 
cal activists involved in radical causes 
but at everyday citizens who disagree 
with relatively minor community issues. 
“Most victims are people simply watch- 


“Letting the other side 

know you're prepared to 

fight is the best way to 
make them back off.” 


ing what’s happening in their own back- 
yards who believe their input would be 
constructive,’’ comments Penelope 
Canan, a sociology professor at the Uni- 
versity of Denver. ‘‘All through school we 
are told the definition of a good citizen is 
to care about public policy and be in- 
volved in your community. Now there are 
these horrible consequences of being a 
good citizen.” 

One consequence is financial, as Bet- 
ty Blake clearly learned. (The average 
SLAPP suit asks for $9.1 million in dam- 
ages.) When Blake got SLAPPed, she 
and her codefendants hired an attorney, 
and though he believed the suit would 
eventually be dismissed, the heat was on 
in the meantime. 

“The ones doing the suing try to play 
one defendant off against the other,’’ 
Blake says. ‘‘l was told, ‘Betty, you bet- 
ter take the signs down and cool things 
off before your codefendant has a heart 
attack.’ They hope guilt will work in their 
favor. | thought that was un-American, 
but it worked on the other defendants.” 

Indeed, of the original seven defen- 
dants in the SLAPP suit, only Blake is 
left. One by one the others were removed 
from the case as they agreed not to op- 
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pose the developer’s plans. The suit 
against Blake is still pending. 

Getting SLAPPed is an awful experi- 
ence, but suppose you feel that being an 
American must include voicing your 
opinion and trying to change things with 
which you don’t agree. How can you fight 
smart for your favorite causes? 


= Don’t get personal in your accusa- 


tions. Getting SLAPPed is much harder 
if you avoid insults or inflammatory 
charges. Expressing concern that a de- 
velopment project may harm an under- 
ground drinking-water resource is better, 
for example, than charging a builder 
doesn't care about health standards and 
just wants to make a buck. 


mf you are SLAPPed, contact your 
local chapter of the American Civil 


Liberties Union for information. They 
can let you know what happens in a typi- 
cal SLAPP suit and give guidance on get- 
ting suitable legal representation. 

“We welcome these cases,” states 
Colleen O’Connor at the ACLU’s national 
headquarters in New York. ‘“‘If you can’t 
afford your own attorney, when resources 
are available we'll defend you. Letting 
the other side know you're prepared to 
fight this ridiculous tactic is the best way 
to make them back off.”’ 


= If you already have an attorney, 
make sure he or she knows how to 


fight a SLAPP suit. Have your lawyer 
contact the Political Litigation Project 
(303-871-6266). ‘‘Many law schools 
overlook the right-to-petition clause of 
the First Amendment, and sometimes 
the client has to educate the attorney,”’ 
says Penelope Canan. ‘Judges are get- 
ting frustrated by this abuse of their 
courts, so if your attorney immediately 
files a motion to dismiss based on consti- 
tutional protection, you stand a good 
chance of getting the suit dismissed ear- 
ly on.’”’ According to research, Canan 
says, the average SLAPP suit lasts 36 
months, but the motion mentioned re- 
duces the time to 4 months. 


m= Check your homeowner's insur- 


ance policy or ask your broker specifi- 
cally about SLAPP’s; your policy may 
cover your legal costs. 

In Betty Blake’s case, six years ago her 
house was broken into and her broker 
suggested she upgrade and expand her 
coverage for only an extra $23 a year. 
She did, and when she got SLAPPed the 
“personal injury” clause covered such 
suits. Her attorney fees are now being 
paid by her insurance company. 


iia 





= If you are sufficiently disturbed b 
the SLAPP trend, press your electe 


representatives ‘for legislation that 
would protect you from such nasty law- 
suits. A few states—New York, California 
and New Jersey—have been considering 
bills to limit the legal exposure of their 
citizens, and it’s likely that as more peo- 
ple find out about the SLAPP scourge, 
other states will be getting public pres- 
sure for protective legislation. 

There is another way to respond to a 
SLAPP suit—the SLAPP-back suit. |f you 
get SLAPPed for exercising your consti- 
tutional rights, hit the other party in his 
pocketbook. 

“SLAPP-backs send a reverse chill,” 
says George Pring. ‘When enough of 
these messages add up, SLAPPs will be- 
come an unpleasant part of history.” 

Penelope Canan adds: ‘‘SLAPP suits 
are making people furious. They rob us of 
our basic rights as citizens. SLAPP-back 
suits are a way to fight back. | don’t know 
of any that have failed.”’ 

In a California case that was won, a 
SLAPP-back was filed against Shell Oil 
Company. With interest that accumulat- 
ed during the time required for unsuc- 
cessful appeals to the state Appellate 
Court and the U.S. Supreme Court, the 
final price tag for Shell was $7.2 million! 





Barbara Dolan SLAPPed back—and was 
awarded a $20,000 settlement in court. 


Betty Blake is one of those furious citi- 
zens who has filed a SLAPP-back, alleg- 
ing that in trying to curb her rights the 
developer ‘‘abused the process of politi- 
cal participation. 

“The developer now wants out be- 
cause he realizes how foolish a move the 
SLAPP suit was,” Blake says. ‘But | 
won't let him drop me like a hot potato. 
The money doesn’t matter as much as 
showing others that intimidation isn’t a 
proper part of our system. As long as | 
don’t slander someone or make false 
claims, why can’t | tell my government 
how | feel about an issue?” 

Barbara Dolan wasn’t content to sit 





still either when she was SLAPPed. She 
SLAPPed back—and a court has awarded 
her $20,000. 

When they were SLAPPed, Dolan 
and her husband ‘‘were totally shak- 
en,’’ she says. ‘‘Here | was using the 
democratic process to fight for a 
cause, and suddenly we were faced 
with financial ruin. 

“It took two years to fight this case, 
two years of personal agony,’’ Dolan 
states. ‘‘My mother was already in fragile 
health, and it’s my belief the stress of the 
experience hastened her death. So even 
if the other side loses, there’s been cost 
to you.” 

Dolan intends to use her eventual set- 
tlement as part of a fund to pay for legal 
fees of others hit by SLAPPs. But beyond 
the monetary amount, she views her vic- 
tory as a vindication. 

“With my ancestry (she is a descen- 
dant of George Washington), I’m very 
clear about what | think the founders 
wanted for this country, and that’s being 
involved in how every community is gov- 
erned,”’ she says. “The First Amendment 
separates us from other societies that are 
socialist or dictatorships. If you try to sti- 
fle our rights as citizens to participate in 
the democratic process .... well, 
you’re going to pay for it.” cD 
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IMPORTANT INFORMATION FOR WOMEN 


Comprehensive 


relief 

of feminine 
discomfort 
is available 
without a 
prescription. 
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Careers 





elieve it or not, what 

you wear to an inter- 

view can be as impor- 

tant as what you say. 

Different jobs call for 

different looks, but 
there are some basic rules of thumb 
for you to keep in mind. 


WHAT TO WEAR 


Dress for the job you want, not the 
one you have. 

A blue corporate suit is not required 
for most job interviews, but a jacket 
does help you look more professional. A 
good alternative—easy to find now— 
would be a well-cut coatdress. 

Unless you’re after a job in a very cre- 
ative field, it's safest to dress in conser- 
vative colors. Remember, though, that 
navy and black tend to show up every 
stray hair and bit of dandruff or lint; 
tweeds, checks, grays and beiges 
might be better. 

If you aren’t naturally ultraconserva- 
tive, don’t dress that way (you might 
get the job and hate it). But do keep in 
mind that it’s you the interviewer is 
supposed to remember, not your yellow 
paisley blazer or your velvet hat. 

A pretty scarf or unusual pin or neck- 
lace is a good way to focus attention on 
your face, where it belongs. 

Try to look as if you put some thought 
and effort into what you’re wearing. 
(Check for loose hems; iron out the last 


wrinkle; replace missing buttons; never 
wear anything with a stain.) 

Do carry a good pen and a handbag 
that’s neat inside and out. 

Don’t wear anything very sheer, bare 
or clingy. Avoid clothes that always 
need adjustment or tend to wrinkle. 

Sandals, bare legs, shorts, micro- 
minis, fur coats, large hats, noisy jew- 
elry and tinted glasses are inappropri- 
ate for most interviews. 


BEAUTY BASICS 


Unless you’re applying for a job with a 
cosmetic company (and maybe even 
then) a pretty, polished but conserva- 
tive look is the way to go. 

A fresh manicure is a good idea. 
Don’t go too long or too bright. 





Hair should be clean, with a bit of 
control to it. If your hair is very long, put 
it up or tie it back. Mall hair—that su- 
per-tall, wide and very sprayed hair 
look—is definitely a no-no. 

Wear matte, earth-toned shadows for 
the most natural look—no baby blues, 
bright greens or sparkly stuff. 

No sharp, black eyeliner. A very soft 
smudge is all right. 

Brush mascara on-upper lashes only 
and comb through to make sure it’s 
clump-free. 

Soft lip color or light gloss is all you 
need on lips. 


The whole idea is to get the inter- 
viewer to focus on you, not what you’re 
wearing. Good luck! ct 
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re) Any Merchandise Item 
SA Introductory Offer 


REDEEM by calling Home Shopping RESTRICTIONS: First-time buyers 
Club® to place your order for any only. Offer valid only on Home 
merchandise item. * FIRST-TIME Shopping Club toward the Club price 


CALLERS: Press 0 if Tootie™, our (excluding shipping, handling, and any 
automated order-taker, answers. (If el oe Cc sales tax) of one merchandise item 
you don’t have a touch-tone phone, only; coupon may be used only once 
hold on and an Operator will take your ® per household; coupon may not be 


call.) First, tell the Operator you'll be HOME combined with any other coupon and 


redeeming a coupon. Then, give the may not be redeemed during a 


Operator this six-digit coupon code SHOPPING Bargathon® or other liquidation 


s number: CODE #816000 sales; offer valid from 8/23 through 
Bi) VALID 8/23 -10/28/91 CLUB 10/28/91 





You'll get a FREE gift when you discover the world of 
brand-name bargains on Home Shopping Club! 


To introduce you to the fun and convenience of shop- 7-10 working days, and we stand behind all our products 
ping right from your TV, Home Shopping Club®" is offering with a 30-day, money-back guarantee. 
an exclusive, introductory gift coupon for first-time buyers. — Membership is Free and Automatic. 
Use it to get anything priced up to $10 for FREE. Or With your very first purchase, you'll automati- 
apply your $10 towards the purchase of more than cally join 3.5-million other smart shoppers 
20,000 other items. who've become delighted Home Shopping Club 
Great bargains. Guaranteed!" members. So tune in, and redeem your $10 

At Home Shopping Club, you get up to coupon today! 
50% or more off retail values on everything from 
designer fashions and jewelry to electronics 
and toys—plus LOTS more. Delivery takes just 







a purchase, return it a 
within 30 days of receipt \yams 
mal for a full refund. Liquida- 
tion sale items may be fem 
retumed if damaged. 









lf you're unable to find Home Shopping Club, 
call toll-free 1-800-284-3900 and ask for 
Operator 99, Mon.- Fri., 9 a.m. - midnight (ET). 


© 1991 HSN - A New York Stock Exchange Company - Trading Symbol HSN. All Rights Reserved. 
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or! “ 
Improve your child’ grades instantly! The amazing 
Franklin Language Master creates better reading, 
writing, and spelling skills at the touch of a button. Plus, 
it has challenging word games that kids love! 


Why are over 5,000 schools all across America so excited 
about the Franklin Language Master? Because their students 
now get instant help with spelling, meaning, and vocabulary 
using this sophisticated language computer. 

Well-written assignments are a snap. 

At the touch ofa button, students can access 83,000 words with 
274,000 definitions using the built-in, electronic Merriam- 
Webster Dictionary. Misspelled words? No problem. 

The correctly spelled words appear instantly! 

Students expand their vocabulary quickly thanks to this 
hand-held powerhouse’s Merriam-Webster Collegiate 
Thesaurus! Enter “dark”, for example, and instantly get a 


Ready for word: (Penoush 
enuf : 


Misspelled words? ... ...Automatic correction! 






Try the Franklin Language Master risk-free for 30 days...Only $24” for 4 Months! _ 


Send me the Language Master to try Risk-Free for 30 Days. 
I prefer to pay as follows: 


O) Check enclosed for full amount ($99.80 plus $3.95 s&h = $103.75). 
OQ) Bill my credit card for the full amount. 


C) Bill my credit card in 4 monthly installments of $24.95 each plus shipping & 
handling. 
Credit Card: ©) Visa L) MasterCard () American Express () Optima 


Credit Card No. Exp. Date 


Mail this order form today to: Technologies for Learning, P.O. Box 210, Dept. AA077, Lumberton, NJ 08048-0210 


For Faster Service Call TOLL FREE 1-800-762-5382 Ext. 77 or fax: (609) 261-2984 





Unequivocally... 
The ultimate scho 
achievement 


SAT Is a trademark of the College Entrance Examination Board. Merriam-Webster is a trademark of Merriam-Webster Co. 
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choice of “dim”, “unlit”, “shadowy”, and more. It’s easy and 
quick when you've got 496,000 synonyms at your fingertips! 
And kids love playing Language Master's large selection 
of electronic word games like hangman and anagrams. These 
exciting games are interactive and encourage referencing and 
memorizing new words every day! It's so much fun, they don’t 
even know they're learning! Plus, a list of 3,000+ SAT words is 
included to prepare for college entrance exams. 
The Language Master is easy and fun to use! There's even 


a “HELP” button for instant tutoring! 

An exciting learning tool... Try it risk-free for 30 days. 

A carrying case, batteries and a one-year warranty are included. 
It's yours for only $24 per month for four months on your 
credit card or a single payment of $99. If you don't agree that 
it’s “the ultimate scholastic achievement machine”, simply 
return it within 30 days for a full refund. 

For Faster Service Call Toll Free: 1-800-762-5382 Ext. 77 


bi sufficient satisfac 
2 adequate 4 | ate 4 


instantly access meanings... ...and Alternate words! 


Name 
Address. 


City. State 





Zip 


Day Phone ( 


Signature 
(In case we have a question about your order.) 


Electronic Publishers, Inc. 

















Choose from 
a fashionable 
collection of quality 
organizers for the 
bedroom and closet, 
each perfectly 
matched to your 

lifestyle. 


WFELLOWEs. 


At home with organization 


1789 Norwood Avenue 
Itasca, Illinois 60143-1095 
(708) 893-1600 
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by Beverly Parker | 


| | | NO POSTAGE : 


NECESSARY ; 
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emo . 
_ [BUSINESS REPLY MAL = ce 1ssa | 
FIRST CLASS PERMIT NO. 3649 JACKSONVILLE, FLORIDA | 
Ree toe | 
| POSTAGE WILL BE PAID BY ADDRESSEE ie ae | 
| The Hamilton Collection 2c by Beverly Parker 
4810 Executive Park Ct. eS © Pillow and diiiieee included 
P.O. Box 44051 BEE Bea t no additional cha | 
jacksonville, FL 32231-9871 Hadi | 
bisque porcelain 
Shown smaller than actual size of 19” 


| 
14051, jacksonville, FL 32231-4051 | 
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Jarting Little Sleepyneda 
M“ ‘Melissa.’ She’s so irresistible, 


once you hold her in your arms 
you won’t want to let her go! From her 
cute button nose and sleepy hazel eyes 
to the dimples in her chubby cheeks, 
this little sleepyhead is absolutely 
adorable! 

“Melissa” is the creation of acclaimed 
doll artist Beverly Parker. Ms. Parker has 
captured the sweet innocence of a real 
baby through the skillful sculpting of 
“Melissa’s” delicate features — from her ‘“Melissa’s” dainty toes “wiggle” 
tiny curled up hands to the perfect fit of warmly in her hand-crocheted 
her thumb into her gently curved mouth. booties tied with satin ribbons. 
“Melissa’s” head, arms and legs are crafted 


of fine bisque porcelain and painstakingly j ; 
hand-painted in natural hues. The Hamilton Collection 


This little darling wears a whisper-soft 100% Buy-Back Guarantee 
pink gown adorned with delicate white | If you are not delighted 








lace, pink satin rosebuds and tiny | with “Melissa” you may 
embroidered flowers. She even has a | return her within 30 days 
matching bonnet, pillow and blanket! of receipt for a prompt 

“Melissa” would love to visit you. To replacement or full refund. 
invite her into your home, simply return 
the reservation card below. ©1991 HC. All Rights Reserved. 








“Melissa” is a superb porcelain collector doll that will steal your heart. 


RESERVATION APPLICATION FOR 


Respond by: October 31, 1991 


Please accept my reserva- OJ Ms. O Mrs. 0 Mr. RZM3 QD 5D 
tion for “Melissa.” The issue 


| 
| 
| 
| 
| 
| 
| 
price of $135 (plus $4.60 Name 7 
| 
| 
| 
| 
| 
| 
| 
| 
| 








shipping and handling) is 
payable in four convenient Address Apt. 
monthly installments of 


$34.90 each. City 


I need send no money now. State Zip 
On acceptance, | will be 

billed for the first install- Telephone ( ) 

ment when my doll is ready 


for shipment. Signature 
*CA, FL, and IL residents will be charged the appropriate state sales tax. All 


reservations must be signed and are subject to acceptance. 
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Melissa | 


by Beverly Parker 


© Pillow and blanket included 
at no additional charge 

© Hand-painted fine 
bisque porcelain 


Shown smaller than actual size of 19” 


The Hamilton Collection 4810 Executive Park Ct., P.O. Box 44051, Jacksonville, FL 32231-4051 
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Spare-Time Businesses 
CONTINUED FROM PAGE 31 


toring young children in remedial read- 
ing and math. 


SKILLS: HOME REPAIRS AND 


GARDENING 

33. Paperhanging: Kay Schwartz al- 
ways puts her first name in the ads for 
her wallpapering service because ‘‘Most 
customers are women and they often 
want decorating approval—from the pa- 
perhanger,” she says. 

Kay learned her skill from her mother. 
After operating from her home in Jack- 
sonville, Florida, for five years, Kay has 
such a solid base of customers from re- 
ferrals that she seldom has to advertise. 
When business slows down, though, she 
runs an ad in a shoppers’ newspaper for 
$12.65 a week. 

Kay charges $10 per single roll (cus- 
tomers buy their own wallpaper). An av- 
erage living room needs 12 single rolls of 
wallpaper; a standard bathroom uses six. 
She can hang two rolls in an hour. Kay 
guarantees all work for a year. Most prob- 
lems appear within 30 days. ‘‘Do a good 
job,” she says, ‘‘and don’t hesitate to go 
back to fix something.” 


With a solid base of 
customers from 
referrals, you may not 
have to advertise. 


Sometimes Kay turns down jobs. “One 
woman wanted me to hang expensive pa- 
per imported from Italy. It was irreplace- 
able,” she says. ‘‘l looked at it and said, 
‘No way.’ | don’t get into anything that | 
can’t guarantee.” 

34. Exterminating: Unlike Kay, Flor- 
ence (Sam) Gaylord did not advertise 
that she is a woman when she first start- 
ed her sideline business as an extermina- 
tor in Moorestown, New Jersey. But after 


lawsuit on her hands.” 


© 1991, Mark Tonra 
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Delivering pet food and accessories gives 
Nancy Dye a chance to chat with clients 
about her favorite topic: animals. 


several male customers canceled the 
service when they learned who would 
be killing their bugs, Sam put her gender 
in her ads. 

The result was more customers. ‘‘One 
man whose elderly mother was home 
alone all day said he felt more comfort- 
able having a woman go into her house,”’ 
she explains. ‘‘And women like it be- 
cause I'm careful. When | spray, | put the 
curtains back in place.” 

Sam—who gained her expertise as an 
employee for another exterminator— 
called her company After Eight Extermi- 
nating because she thought she’d spe- 
cialize in evening hours, but she now 
works mostly days. After several years, 


she has about 200 regular customers. ~ 


In New Jersey, where Sam works, ex- 
terminators must be licensed and certi- 
fied. She charges from $55 (general pest 
control) to $95 (fleas, carpenter ants) for 
single treatments and $18 to $25 for 
maintenance visits. Each treatment 
takes 15 minutes to an hour. While 
Sam’s on the job, her answering machine 
takes messages. As for the four cats who 
play happily in her kitchen, let’s just say 
she doesn’t have a mouse problem. 


Other ideas in this area: 

35.Garden design: A self-taught 
landscape designer, Nancy Hammer of 
Seattle landscapes everything from 
small city gardens to 200-acre sites. 
36. Consultant to home sellers: 
Former real-estate agents advise sellers on 
ways to improve their homes for quick sale. 
37.Herb growing: Even a small gar- 
den can produce enough to sell to restau- 
rants or at farmer’s markets. 

38. Tile installation: Some women 
specialize in decorative tile accents that 
give an inexpensive face-lift to kitchens 
and bathrooms. 

39. Lawn care: Mowing and other ser- 





vices can be a very good business in com- 
munities with many older residents. 

40. Renovation referral service: 
Contractors, painters, carpenters and 
other craftspeople pay a fee for inclusion 
in a free referral hotline set up for pro- 
spective customers. cd 


Editor’s note: The federal govern- 
ment offers useful publications for wom- 
en starting businesses. Write to the Con- 
sumer Information Center, Dept. 39, 
Pueblo, CO 81009 for these: 

#554X: The Small Business Directory 
($1 per copy) 

#143xX: Financial Management: How to 
Make a Go of Your Business ($2.50) 
#144X: Starting and Managing a Busi- 
ness from Your Home ($1.75) 

#458X Guide to Business Credit for 
Women, Minorities and Small Business- 
es (50¢) 

Available free from your local Internal 
Revenue Service office: 

#334: Tax Guide for Small Business 
#587: Business Use of Your Home 


Tips for Tough Times 


Running your own business is never 
easy, but a slow economy can make it 
tougher. Here’s what experts and suc- 
cessful women recommend to keep 
your business booming: 

© Give free workshops in your spe- 
cialty at a community center or li- 
brary. You may find new clients right 
in the audience. 

® Offer limited-time specials or use 
coupons in ads. 

@ Send a press release about your 
business to loca! newspapers, radio 
and cable-TV stations. A feature story 
can be more powerful than advertis- 
ing—and it’s free. 

e@ Include your name in your ads. 
Many female customers feel more 
comfortable calling a woman. 

e@ Send reminders to previous cus- 
tomers detailing your services. 

@ Seek out books and magazines on 
running a home business in your pub- 
lic library. 

@ Join trade and professional organi- 
zations, women’s business groups 
and other associations. Members of- 
ten refer business to each other. 

@ Advertise in your church, syna- 
gogue or alumni newsletter. 

@ Treat your business cards as mini- 
billboards. Leave several with each 
customer (to pass along to friends), 
post on supermarket bulletin boards 
and give them to merchants whose 
customers might need your services. 
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r The MAIL 10: The Literary Guild, 6550 East 30th Street 
y. ———— _ P.0. Box 6332, Indianapolis, IN 46206-6332 
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Please enroll me in The Literary 


Guild according to the terms feck Beas 


outlined in this ad for the Plan 


TOTE. 


cplnat:4 Boos toristst [| | | | | 


with membership. 27461 56 


0 Plan #2: 3 BOOKS for just 50¢ 









a 








Here’s how The Literary Guild works... 


© Choose 4 books for $1 (Plan #1) or 3 books for 50¢ 
each (Plan #2). We'll bill you later, plus shipping and handling, 
when membership is confirmed. Satisfaction guaranteed or 
return the books within 10 days at our expense to cancel mem- 
bership. You'll owe nothing. The tote is yours to keep! @ Then 
buy 4 more books within the next 2 years (Plan #1) or ah membersh 

1 more book within the next 6 months (Plan #2). Choose and buy 4 sae bole in aN 2 years 
from your free magazine—14 delivered each year with up to 2 
more issues featuring special selections and savings. After fulfill or 

ing your commitment, you may cancel at any time. @ You 

always save up to 40% off publishers’ edition prices 















on hardcover Guild editions, sometimes altered in size to fit spe- for h Lis enrnbiarshl 27460 97 

cial presses. @ For your convenience, we automatically 3 Retecc ci bes never 

send the Main Selections. Should you not want them or wile Hcl birt Please initial here 

wish to order other books, tell us on your Member Reply Form y ne Mr./Mrs. 

by the specified date. A shipping and handling charge is added and a free tote! wens please print 

to each order. @ You'll always have 10 days to decide. If yA Adifons Ni 

your Member Reply Form is delayed in the mail, you may return . 2 Tae nr ear a eee 

unordered books at our expense. City State Zip 

"Denotes explicit sex, language and/or violence If you're under 18, your parent must sign here — === | 

Prices shown are fox publisher’ edition, Literary Guild jane ccna msn Gg ee 

ponies discounted—up to 40% off publishers [2 plicable. we reserve the right to reject any application. es _WOD 9/91 J 
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Mail Order 


Just 
lor 


Treat yourself 
to a soft, pure 
cotton tee or 
sweatshirt 
silk-screened 
with a 
charming design. 








hoose from two original designs: a cute and cuddly 
bear with a clever message or Dawna Barton’s basket 
full of fresh spring flowers. Both are available ona 
sweatshirt or a T-shirt in sizes M (10—12), L(14—16) 
and XL (18). They're machine washable and cost 

only $19.95 for the sweatshirt, $12.95 for the T-shirt. 
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TO. GET A SHIRE 


this WHITE 


HOW MUCH 


BLEACH 
should you add? 





Coming soon, Ultra Oxydol® 
with Bleach. It whitens so well 


you don’t need separate bleach. 





© 1991 Procter & Gamble, Available beginning 10/91, 















An original stands out from the crowd. So come 
in and experience a Maxipedic by 
Simmons. For quality, 
comfort and 
value, no 
other open 
coil mattress 
line compares. 
See the great 
selection now at 
your participating 
dealer. 


CMAXIPEDIC 


FOR OPEN COIL BEDDING VALUE, IT’S AMERICA’S BEST.” 







©1991 SIMMONS COMPANY _ Coca-Cola and the contour bottle are registered trademarks of The Coca-Cola Company. 
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and Onenne medalist 
Donna de Varona gets a winning 
bedroom makeover. BY THE WOMAN'S DAY HOME DESIGN DEPARTMENT 








| a Ne to work read, snach, exercise, se ee sah beh pred room ia it alll. 
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Curtains—made 
from sheets—can 
he reversed from 
stripes to roses. 

A mix of woods 
accents the serene 
celadon-and-white 
scheme of the 
room. TV and 
audio equipment 
are concealed in 
the corner enter- 
tainment center. 
Louvered shutters 
are a handy 

place to hang 
pictures or display 
cards and photos. 


Some of the joys of doing a bed with Trevira and cotton 
sheets and a comforter instead of a spread: You can make it 
in a flash, and roughhouse with kids or snack with impunity— 


“mistakes” just get tossed in the washing machine. 


his is our first real home,’’ says Donna, who told designer 
Stan Hura she had always longed for a romantic-looking re- 
treat, but that nothing in it could be off-limits to her two chil- 
dren, John David and Joanna. Stan’s practical suggestion: Deco- 
rate with the prettiest sheets he could find. Everything washes. 


ROOM DESIGN: STAN HURA / “CLASSIC ROSE” AND “CLASSIC STRIPE” SHEETS: BY STEVENS IN A TREVIRA AND COT- 
TON BLEND / CARPET: TREVIRA XPS BY J.P.S, / FURNITURE: LEXINGTON FURNITURE INDUSTRIES / MOULDINGS; PON- 
DEROSA MOULDINGS / SHADES: HUNTER DOUGLAS / AREA RUG: ABC CARPET / WALL LAMPS: PAUL HANSON / DESK 
LAMPS: TOWNE AND COUNTRY LIGHTING 
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| hey say it isn’t nice to fool Mother 
Nature, but it’s awfully easy if you 






shadows as well as bro 
Reese Tear esa) extra ele} nee) iy! 
CAS A RES Clit .d frosted whites— 
they’re dulling. Almost any Shadow is 
pretty with green. or hazel eyes (try 
ginger, navy, mustard, brick, violet), but | 
medium and deep greens will make eyes | 
Memeo ie col m=) a) 1! 
are smaller or narrower than | 
' ve 
NA BIL eam ee lg 
lids (inside or out) and don’t mascara 
Rees aCe RE a sa os aa : 
the area visually. Instead, curl lashes and 
TTR Cae ei ORCC Cg 
hard se liner out at the corners, as 




























Kim has, here. Bring out deep-set 
eyes by using a minimum of liner and 

priced le UE ele Ce 
den close-set eyes 


a 








are religiou 
with sungla 


d moisturiz 












The right makeup can intensify the 
youthful look you like. First, smooth on a 
primer like Aziza Crease Resistant Base. 
(Don’t moisturize eye area in the morning; 


wise ey ae you'll just sabotage your 








keup.) Use matte colors iff 
ppeach, cream or browns 
Bht, frosted shades, they 
hize crepiness and creases 
ureka Paprika! Eyeshadow Trio by 
Max Factor to do Barbara’s soft, flattering 
look, here. (1) “Brick” was applied to 
outer half of lids and blended outward 
and up to crease. (2) “Dark Brown” 
shadow was used to line upper lids and 
outer third of lower ones, and (3) 
“Cream” highlights brow bone and inner 
eyelids. 










PHOTOGRAPHS: MARK MIAMILTON / LAIRD: PADDY CROFTO! 
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| > an the incredible variety of 
eye makeup available, all you really 
need is mascara, an eyeshadow trio 
in aneutral range like gray or brown 
and askinny, fairly stiff little brush. 


For DAY wear, smooth on the 
medium shadow from lashes to brows, then 
apply the lightest color from brows down to 
lid crease, blending well. Use the brush 
and the darkest shade to line upper lids 
and the outer third of lower lids along lash 
lines. Smudge to soften line. One coat of 
mascara on upper lashes, and you're set. 





back to 


ele RI (a 
Told atte sparkle (above), 


add a bit of contour and drama this way: 

Start with the same application of medium, 

then light shadow. Next, stroke the darkest 

color into the lid crease and highlight the 
CATA R UR Tul cee lee 

For EXTRA Pel eT rela Te eT eit 

black pencil to line Peas On eats eee 
Ture Pratt way to make 

them stand out.) TAR Un er oka ae 
SL Roe Cr) Ral lashes. We 
Meet acT iy rT eT ce ee 
SIE MCR nce e on Ea is 


ee 







Maybelline Soft Black lit 
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Why, despite our good intentions, 
do we often yell at our kids? A 
noted psychotherapist teaches you 
how not to “lose it.’ 


BY RON TAFFEL, Ph.D. 


e’ve all been there: The kids start fighting in 
the back seat of the car while you’ re driving. 
A minute ago, they were giggling; now 
they’re hitting, insulting and blaming each 
other for “starting it.” You warn them to 
stop, but your words have no impact. 

After several minutes you can’t take it 
anymore. You blow up, saying things you 
didn’t mean to say. You even whack the 
hand of the child sitting within reach. 

Almost every day, parents find them- 
selves angry or annoyed—especially when 
there’s more than one child in the family. 
To keep our composure, we need to see our- 
selves as three-dimensional human beings, subject to the extraordi- 
narily wide range of emotions that come with childrearing and to 
understand the reasons why we “‘lose it.” 
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@ The Exhaustion Factor Observ- 
ing two-career couples, sociologist Ar- 
lie Hochschild, Ph.D., author of The 
Second Shift: Working Parents and the 
Revolution at Home, reports that since 
women assume a greater part of the 
household and child-care responsibil- 
ities, they work an extra month of 24- 
hour days per year. Parents today are 
overburdened and sometimes over- 
whelmed by their roles. At times, we 
are simply too tired to be civil and rea- 
sonable toward our children. 


The Domino Effect To think we 
won't carry home to our families the 
frustrations and complexities of our 
work lives is unrealistic. As the old sto- 
ry goes: The boss yells at the husband; 
the husband comes home and argues 
with his wife; the wife yells at the kid; 
the kid kicks the cat. 


HThe Juggling Phenomenon 
You’re a perpetual-motion machine, 
fixing dinner while you’re on the phone, 
coordinating schedules with your 
spouse while you fold the laundry, sew- 
ing on a button while trying to pay at- 
tention to your 8-year-old who is disap- 
pointed about not getting the lead in 
her school play. At any moment, a 
child’s demand can push you to the 
limit. We live rushed, unmanageable 
lives—and our outbursts are an expres- 
sion of this reality. 


The Rejection Factor Children 
often hurt our feelings—sometimes un- 
intentionally—by doing and saying cru- 
el things, as well as by simply growing 
up and needing us less. A father com- 
plained to his wife after their 6-year-old 
went to bed, ‘‘He only asks for you to 
come in and say good night, not me.” 
The next day, Dad lost his temper with 
the child over a minor incident. The 
hurt feelings from the night before had 
unwittingly contributed to his outburst. 

Parents are supposed to be mature 
about being hurt by our kids. But it’s 
impossible not to feel hurt, at least oc- 
casionally, by a child’s withdrawal, in- 
sults, threats or lack of consideration. 
Reacting to these has nothing to do 
with maturity. It’s only human. 


@ Ghosts from the Past Many of us 
had parents who yelled at us, criticized 
us and even abused us. Research 
shows that it is tough to break these 
patterns from one generation to the 
next. If our parents regularly ‘‘lost it,’”’ 


; we must work extra hard to act differ- 


PLEASE TURN TO PAGE 88 


Adapted from Parenting By Heart by Ron Taffel, Ph.D., 
with Melinda Blau. Copyright © 1991 Dr. Ron Taffel. To 
be published this month by Addison-Wesley Publishing 
Company. 
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thought my house was 
very well organized until 
the day | cut my foot on 
broken glass in the kitch- 
en—and left a trail of 
blood on the carpet as | 
rushed to the bathroom 
for the first-aid kit. Later 
that day | opened a kitch- 
en cabinet and the knob came 
off in my hand. It was a sim- 
ple repair—except that all my 
tools were in the basement. 
Then, as | put the knob back 
on, | snagged a fingernail— 
and all my emery boards 
were, of course, ina manicure 
kit ina second-floor bedroom. 
Getting organized does not 
mean alphabetizing your 
canned goods or turning your 
linen closet into a color-coor- 
| dinated work of art. A well- 
organized 


home is one 
in which you 
can locate 
everything 
quickly— 
and use it 
without rac- 
(ea ing up and 


down stairs 
all day long. 
Like most women, | don’t 
smoothly have time to search for the 
Est scissors or dash to the store 
EBECCA E:. GREER for missing ingredients, so | 
POUR ae decided to put my house in or- 
der. | began by reading a few 
books, then | consulted the 
real experts: the busiest and 
best-organized people | could 
find. | discovered many won- 
derful tips for solving specific 
problems, but most of them 
| work better if you follow a few 
| basic rules of organization. 

















































1. Keep it simple. The point of 
getting organized is to make 
life easier. A complicated sys- 
tem that takes a lot of time to 
follow defeats the purpose. 
2. Don’t confuse neatness 
with organization. Even your 
mother won’t be impressed by 
ey’ Sr = a tidy desk if it’s so clean that 
> Y/Sorting papers is a snap when you have you forget to mail her birthday 
4 « handy Business Filer that conies with # card or pay the phone bill. 
' its own hahging’foldets in fout-colors. = 3. Make sure everything has a 
saps ans designated place. Piles of 
clutter are inevitable if no al- 
ternatives are available. 











i 
4. Get rid of all clothes and 


household goods you don’t : 


use. They’re just taking up 
valuable space. Objects with 
- emotional ties (wedding pres- 
ents, perhaps) can be moved 
to the attic or basement. 
5. Involve the whole family. 
Any system will soon fall apart 
unless everyone cooperates. 
6. Invest in an assortment of 
hooks, dividers, clear boxes 
and other containers that 
make it easy to keep things 
separate and simple to find. 





7. Make liberal use of signs 
and labels as reminders. Oth- 
erwise, you'll be the first to 
forget which basket is for 
white laundry. (A white bas- 
ket also helps.) Use a label- 
maker (available at variety 
stores for under $6) to label 
everything from shelves to 
videotapes to freezer bags. 
8. Store like items together— 
and close to where they're 
used. It sounds obvious until 
you bleed all over the carpet. | 
_now have first-aid supplies, a 
tool kit and a nail file in a 
kitchen drawer. 

9. Don’t hesitate to make 
changes. If you spend more 
than two minutes a day 
searching for or fetching 
_items from distant rooms, it’s 
_time to reevaluate where they 
go (or how many you need). 
10. Keep master lists. You 
may think you'll never forget 
where you stored the Christ- 
mas ornaments or hid your 
valuables before your vaca- 
tion, but why take the 
chance? Write it down—and 
keep the list in a place you 
cannot overlook. 





Eliminating long searches 
and wasted motion is one way 
to save time. Here are others: 
Set priorities. Rank the 
items on your ‘‘to do”’ lists in 
order of importance so those 
that really matter get done 
first. Be sure to include plea- 
surable activities—reading a 
magazine, bowling, going toa 
movie—as high priority for ex- 
tra incentive. 

MUse your body clock. 


: you a head start on planning 
: similar events in the future. 


: MTake steps to avoid inter- 


: ruptions. If ‘What's for din- 
: ner?” and ‘‘When do we eat?” 
: are constant queries in your 
: house, post the menu and the 
: time on the refrigerator. 
: (Make copies of regular 
: menus so you don’t have to 
: write new ones.) 


Schedule mentally taxing : 


chores for the hours when 
your mind is sharpest, and do 
physically tiring jobs when 
you feel most energetic. 
Divide big jobs into small 
parts. Organizing your whole 
house may be overwhelming, 
but anyone can do a drawer. 
WStop trying to be perfect. 
Some jobs don’t merit it. And 
you'll be happier having four 
closets looking passably 
clean than one organized to 
perfection. 

@ Delegate. Make a list of reg- 
ular chores and let each fam- 
ily member choose a few. 
“That way they're more likely 
to do them without being 
nagged,’’ says one mother. 
@Plan your errands so you 
can do a whole group on one 





: MStop searching for your 
: checkbook, appointment cal- 
: endar and address book; get 
: giant desk-top versions that 
‘ cannot be missed. 

: M Buy duplicates of items in 
: frequent demand—scissors, 
: pens, rulers, transparent 
: tape—and keep them in stra- 
: tegic spots around the house. 
: Don’t waste time climbing 
: stairs just to comb your hair. 
: MTake advantage of pickup 
: and delivery services. It can 
: save money as well as time 
: when you consider the cost of 
: driving your car to pick up a 
: newspaper or dry cleaning. 

: MArrange to do two things at 


trip. Even better is stopping : 
: handwork near the phone or 
: television. | never calla friend 
: orrelative for a long chat with- 


on your way to or from work. 
@ Make back-to-back ap- 
pointments for your children 
at the dentist, pediatrician 
and barber shop to reduce 
your trips. (Take along a book 
to read while you wait.) 

@ Cut unwanted calls short by 
posting a list of handy ex- 
cuses (‘‘Something is boiling 
over on the stove’) near the 
phone. 

@ Keep your lists. When you 
plan a specific occasion— 
such as Christmas, a family 
vacation, a birthday party— 
keep the list and make notes 
on it afterward. Put down 
everything you forgot, overdid 
or would change. That gives 


once. Keep mending or other 


: out first assembling my iron- 
: ing, manicure supplies or an- 
: other mindless task | can do 
: at the same time. 

: M@ Make the most of your 
: shopping trips by keeping a 
‘ purse notebook with detailed 
: lists of everything you want or 
: need in the next few months 


: (including clothes, cosmet- 
: ics, housewares, gifts). Then 
: if you discover a sale—or find 


eens 


a drugstore next to your 
child’s dance class—you'll be 


$ prepared. One colleague even 
: keeps lists of books to read 
: and videos to rent. 





If the effort to get everyone in 
the family off to work or 
school on time ties you up in 
knots in the morning, take 
these steps the night before: 
Ask some family members 
to shower or shampoo at bed- 
time to ease the demand on 
bathrooms in the morning. 

@ Set the table for breakfast. 
@ Get the coffee maker ready 
so you just have to plug it in. 
@ See that lunches are made. 
mPlan what you’re going to 
wear, checking to make sure 
there are no spots, missing 
buttons or other problems. 

@ Assemble everything that’s 
going with you in the morning 
and put it in your handbag, 
briefcase or tote. 

Mi Train your children to col- 
lect their homework, organize 
their knapsacks and put them 
near the door. 

M Write the required notes 
and distribute lunch money. 
Stephanie Winston, author of 
Getting Organized, suggests 
typing up form permission 
slips and making copies. 
Then all you have to do is fill 
in the blanks and sign. 





@ Establish a family message 
center—on the refrigerator 
door, perhaps—and use it for 
shopping lists, phone mes- 
sages, calendars, reminders. 
Keep a pad and pencil nearby 
and train everyone to check 
the board regularly. 
@ Always put your keys on a 
nail or other special place 
near the door so you don’t 
have to search for them. (It’s 
best to keep keys you don’t 
need every day someplace 
else—and clearly labeled.) 
@Post “don’t forget” notes 
on the door you usually use. 
lf lateness continues, set 
the clocks ahead 10 minutes 
and don’t tell anyone. 
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Use rs film cases to store 

small objects, such as: 

M quarters Minails and screws 
@ sewing-machine bobbins 
paper clips Msafety pins 

hooks and snaps @ buttons 
Wthumbtacks m bobby pins 


The large quantities of paper : 
that come into the average - 
home every week create the - 


“File,” “Call.” A “‘Hold’’ file 
is a good place for important 
schedules, invitations and 
tickets. Woman’s Day Design- 
er Michelle Braverman color 
codes her folders: Red is for 
school, yellow for Sunday 
school, blue for swim team. 

W Avoid building a tower of 
paper. If you don’t have a file 
cabinet, use plastic storage 
cubes designed for hanging 
files (around $11 at home 
stores). Or buy expanding ac- 
cordion folders for each mem- 
ber of the family, with sec- 
tions for clippings, letters, 
report cards, school papers, 
artwork and greeting cards. 





: @ Designate a special place 
: for magazines. One Ohio fam- 
: ily puts them into a wicker 


biggest—and most urgent— : 
: cussed by Jane Quinn on page 
: 14) separate from others. 
: Make a family file for health 
: records, vacation planning, 
: pets, car records, snapshots 
: and other mementos, volun- 
: teer work, club rosters and 
: Christmas lists. Woman’s Day 
: Senior Editor Elizabeth Jean 
: Pascoe keeps a ‘‘services”’ file 
: for business cards, clippings 
: and data about painters, 
: plumbers, tailors and others 
: she might need someday. 

: MUse a copying machine to 
: simplify your record keeping. 
: Draw up forms for keeping 
™Set up a system for recy- : 
cling newspapers promptly. - 
Woman’s Day Special Fea- : 
tures Editor Maureen McFad- - 
den puts them into a paper : 
grocery bag every day; by the - 
end of the week, she has a 


organizational problem. 


EN 





neat bundle ready to go. 


Open all your mail ata desk * 


with a wastebasket nearby so 


you can quickly toss the junk - 


and sort the rest. 


Use folders to help control : 
the flow of letters, bills, fly- + 
ers, school notices and invita- - 
tions. Add labels such as : 
“Pay,” “Read,” “Answer,” : 
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basket under the coffee table. 
Once a month, they take a 
bundle to an old-age home. 

@ Keep financial files (dis- 


track of bills, investments or 
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inoculations, then make 
copies to use as needed. 
Woman’s Day Senior Editor 
Sally Koslow typed up a list of 
all the grocery items her fam- 
ily uses, then made a stack of 
copies. “One list is posted all 
the time so it’s easy to check 


: off what we need,’ she ex- 
: plains, “‘and | don’t have to 
: make a special list before | go 
: shopping.” 

: Mi Make photocopies of every- 
: thing you’d hate to lose— 
: credit cards, driver’s li- 
: censes, birth certificates, 
: passports, social security 
: cards, college transcripts— 
: and keep them in several 
: places. | copy airline tickets, 


hotel vouchers and everything 
in my wallet to stash in my 
suitcase when | travel; it 
makes life easier when any- 
thing is lost or stolen. 





: Mi Keep addresses and phone 
+ numbers on index cards in- 
: stead of in books. They are 
: not only easier to change, but 
: also have space for birthdays, 
: sizes and other data. 

: MUse your family calendar 
: for special notes as well as ac- 
: tivities and appointments. 
: You might, for example, jot 
: down the mileage on your car 
: the day it was serviced. Birth- 
: days can be noted a week 
: ahead so you don’t forget to 


: send a card or gift. 


Popular singer MAUREEN 
McGOVERN keeps her vast 
collection of cassette 
tapes in an old library 
card-catalog cabinet that 
doubles as a coffee ta- 
ble. Her CD's and videos 
fit perfectly on the 
shelves of a wonderful 
old armoire she discov- 
ered. 








: It's a lot easier to buy new 
: clothes than to get rid of old 
: ones. Someday, we tell our- 
° selves, we'll shrink back into 
- a size 6, bell-bottoms will 
: come back in style and the 
+ perfect occasion for that old 
: bridesmaid dress will come 
: along. In the meantime, it’s 
+ hard to find what you need, 
: but these tips will help: 
: Mi Keep mismatches, dupli- 
: cates and other clothing mis- 
: takes to a minimum by taking 
: lists, plus the appropriate 
: swatches, when you shop. 
: MRemove everything you’re 
: not wearing now from the 
+ most accessible closets and 
: drawers. All out-of-season 
: clothes can be packed away. 
: Those with sentimental value 
: or requiring a weight loss 
+ should be stored elsewhere. 
+ Mi Don’t try to squeeze a ward- 
: robe of separates into a closet 
: designed for ankle-length 
: dresses. Double your space 
- with a second closet rod. 
: MSort your clothes by type. 
: Putall blouses in one section, 
: skirts in another, pants ina 
third. It helps to sort by color, 


too, but don’t put matching 
tops and bottoms together; it 
stops you from seeing other 
ways they can be combined. 
Install shelves at the top, 
bottom or sides of closets and 
keep as many items as possi- 
ble in plain view. 

m@ Place plastic cases or top- 
less boxes in drawers to keep 
socks, pantyhose, slips, bras 
and other items separate. 

M@ Keep winter boots from 
flopping over by stuffing them 
with rolled-up magazines se- 
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cured with a rubber band. 

Mi Hang two shoe bags on the 
back of the closet door. Use 
the second one for stockings, 
gloves, scarves, knee socks or 
underwear. 

@Put labels on all opaque 
boxes so you won’t have to 
search for evening shoes. 
MTape a list of all clothes 
stored out of sight inside your 
medicine cabinet or in anoth- 
er visible spot. 

@ Put towel racks on walls or 
doors for hanging up pants 
and scarves. 

@ Keep all your belts together 


where they’re easy to see— : 
rolled up in a drawer, hung : 
from a tie rack or hooked over : 


nails on a closet wall. 





WUse attractive accessories < 
as design elements. One : 
woman stores a collection of : 
hats on wooden pegs on her : 
bedroom wall. Another glued : 
corkboard inside a picture : 
frame and hangs her neck- : 


laces and bracelets there. 


Designate one place—a : 
chair perhaps—for clothes : 
that need attention or you : 
don’t have time to put away. - 


: their favorite artwork and me- 
: mentos in scrapbooks. Others 
: might be used as wrapping 
: paper for Grandma’s gifts. 

: W@Give each child an inexpen- 
: sive foot locker in which to 
: save prized clothing or toys 
: for the next generation. 

: MEquip children’s rooms 
: with as many shelves, hooks 
: and bins as possible. Ask 
: them to help you assign a 
: space for every belonging. 
: (They’re more likely to use a 
: system they helped design.) 
: M@Train older children to leave 
: written requests for special 
: purchases or phone calls. 

: Don’t expect children to 
: store all their toys and games 
: in the original boxes. Give 
: them plastic baskets and zip- 
: per-type bags to keep all 


That contains the clutter and 
reminds you to mend or iron. 
@ Put jewelry into small, open 
boxes in a shallow drawer. Or 
use a tie rack or cup hooks for 
necklaces and bracelets. Pins 
can be attached to an old T- 
shirt and hung on a hanger. 
Woman’s Day Designer Kathy 
Lewandowski made a handy 
holder for earrings by drilling 
holes into a piece of lucite. 








Kids and clutter go together : 
: MiKeep one basket for loose 
; and mismatched parts and 


like peanut butter and jelly. 
Clothes, books, tapes, toys, 


schoolwork and sports para- : 
phernalia are everywhere. To : 
: board on which to post party 
: invitations, postcards, art- 
: work, special letters. 

: MSee that school-age chil- 
; dren have a study area fur- 
: nished with the basics—pen- 
: cils, paper, scissors, glue, 
: ruler, hole puncher. If your 
: child refuses to study at a 
: desk, store the school gear in 
: a basket that’s easily carried 
; toand from the kitchen table. 
: M@ Make sure children can 
: reach the hooks, rods and 
; shelves in their closets. Save 
: high rods for out-of-season or 
: special-occasion clothing. 

; MUse shoe bags to store 
: small dolls, stuffed animals 
: and other treasures. 

: Milf you have a large family, 
: color-code your children— 
: Lizzie will know the blue tow- 
: el and toothbrush are hers. 
: Some mothers also use differ- 
; ent colors for each child’s ap- 
: pointments, file folders or 
: friends’ phone numbers. 

: MTo avoid laundry mix-up, 
: initial socks, T-shirts and oth- 
: er such items with indelible 
: ink. One Florida mother gave 
: each child a set of diaper pins 
: indifferent colors to pin socks 
: together before putting them 
: in the hamper. 

: M@Go over the family calendar 
: with your kids every Sunday 
: night so you can work out 
: transportation or baby-sitting 
: arrangements and plan to buy 
: any gifts or supplies needed. 


keep the mess under control: 
@ Be ruthless: Clean out kids’ 
rooms before birthdays and 
holidays when you expect new 
possessions. Encourage chil- 
dren to give outgrown toys to 
friends or a family shelter. 

@ Suggest that children put 








those little pieces together. 


sort it periodically. 
@Give each child a bulletin 


Singer/actress REBA McENTIRE likes to see every- 
thing at a glance when she opens her closet. It has 
specially designed areas for sweaters, bags, hats 
and more than 50 pairs of boots. Soap star JULIA 
BARR (All My Children) and her husband often read 
Bin bed so this “bookcase” bed makes sense. 





: Milf you’re at work when your 
: kids arrive home from school, 
: ask them to leave school no- 
: tices in a special place—on 
: top of your dresser, perhaps. 





: M@Give each child a spot near 
: the door for stashing hats, 
: gloves, school supplies, li- 
: brary books and the like. A 
: Colorado mom mounted bicy- 
: Cle baskets on the wall by the 
: back door. Anotiter installed a 
: long shelf, divided it into sec- 
: tions with paint and added 
: each child’s name. 

: MiDesignate a bowl or basket 
: in the kitchen for all invita- 
: tions to which you must reply. 
: MBuy and store duplicate 
: birthday gifts so you won't 
: have to scramble for a last- 
: minute present. 

: MPut worn, out-of-style or 
: other unusable clothing into a 
: “dress-up” box children can 
: haul out on rainy days. 

: MFill a tackle box with small 
: toys and art supplies to enter- 
: tain children on long trips. 

: MEstablish rooms or areas 
: that are off limits to your chil- 
: dren. And set aside at least 
: one shelf or plastic bin for 
: kids’ paraphernalia in each 
: room where they’re allowed to 
: play. It’s easier to put Legos 
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bb 4 love bright color,” says 


Ford Model Enda Carroll, who 
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Enda. By Sandra Roth/ 
Ciaosport, $112. Sizes 14-24, 
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P.. model Suzi McDonald adores skirts 
that are full on the bottom. “They make me 
feel slim and sexy, and the fabric has a 
nice movement that draws the eye away 
from my hips.” Suzi also loves bright colors 
and “that very special feeling you get 
when you're all decked out in white.” (It's 
no more fattening than black—really!) 
Francine Browner suit, $135. Sizes 16—24. 





Here’s Judy, again in 
her favorite mini- 
mizing darks—as 
always, relieved by a 
strong shot of 
contrasting color. The 
white-satin collar 
really lights up her 
face, and the long, 
vertical line of it isa 
perfect example of 
how to slim a large 
torso by cutting it in 
half. Leslie Fay II suit, 
$164. Sizes 14—24. 





Enda feels slimmest 9 
in color-matched 
separates, would 
never “chop myself 
in half” with a big, 
contrasting belt. She 

a likes the comfort of 
© leggings paired with 
v a long top much 
— better than 
sweatsuits, which she § 
feels make her look 
s » nN P Dies: Cynthia 
ry ry Holder outfit, $140. 
<= Sizes XS—XL. 


e 





And Don't Forget. . . 


@ Prints don’t necessarily make you look bigger than sol- 
ids do. But if they’re very big and bright they call atten- 
tion to you. The same goes for bright colors. You aren’t 
condemned to navy and black, but you should be pre- 
pared to be noticed. ™ Take advantage of style details 





. ss Crees heas tate! 
trendy rie intron. that elongate the body—V necklines, vertical stripes, 
mL NE | I ea narrow pleats, wrap skirts, tall boots, shoes and hose 


a) winner,” sah Aa Suzi, Saud 5 that match your skirt. M Tailored styles are more slim- 
; ming than sloppy, oversize garments. @ Thin, fluid fab- 
rics that don’t cling minimize your size. Stiff, bulky ones 
maximize it. Mi Never underestimate the power of a long, 
flowing scarf; it adds a soft vertical dimension and can 
be very appealing. ™ Don’t wear spike heels; they throw 





the body off balance and emphasize bulk. @ Most large 


oF Ee Ta | women need shoulder pads to balance their figures. 


PHOTOGRAPHS: MARK BABUSHKIN / HAIR AND MAKEUP: CHERYLYN WILSON FOR 
JUDY LANE/ MORE FASHION INFORMATION: PAGE 106 (ALL PRICES APPROXIMATE) 
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ys Enda. The 
p with jackets or 
The pretty one here is long and 
oose-fitting, and was deliberately 
left unbuttoned to avoid any 
cupping in the back. Skinny stirr 
pants are nice with this and sh 
off Enda’s slim legs. |. B. Diffusic 
cardigan, $120. Sizes 1X—3X. Fren 
Vanilla pants, $60. Sizes XS—XL. 








Gifts 


Fabulous 
fund-raisers gamm 
for holiday jess 
bazaars— # aaa 
oryour %} 
Own gift — 

list. 


1. “Holly” gift ties with pom- 
pon berries are great to have 
on hand at wrapping time. 
2. Buttoned-up tree orna- 
ment starts with a small 
rattan wreath from the 
dime store. Paint it, wrap 
with plaid ribbons, glue 

on buttons. 

3. Cute little pinecone 
mouse with lace cap and 
apron is a must-have or- 
nament for any well- 
dressed holiday tree. 

4, Teeny birdhouse from 
the craft store will be very 
much at home on a Christ- 
mas tree. Paint with free- 
hand designs for a hand- 
crafted look. 

5. Hand-paint miniature 
wood pitchers to hang from 
pretty cords—fill with holly or 
cinnamon sticks if you like. 
(Buy at craft store or see page 
106 to order.) 
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6. Classic Christmas tree 
globes go creative. Cover 4” 
plastic-foam balls with 
small cutouts from wrap- 
ping paper (use tacky glue). 
Tie bow in screw eye at top. 
7. Buffalo-check tree 
is quick to sew, looks 
appropriately warm 
and cozy on the 
big tree. 
8. Kissing ball is 
made with embroi- 
dery hoops, ribbon, 
a bows, mistletoe, jingle 
bells. Hang it high and let the 
- party begin! 
9. Charmingly naive tree-for- 
your-tree ornament is easy to 
make in multiples once the 
wooden triangles are cut. 
10. Wine sack with card hold- 
er (clever!) makes a lovely way 
to wrap your gift, is sure to be 
‘recirculated all over town. 
11. Patchwork stocking with 
ribbon-and-eyelet trim will 
make whatever you put in it 
seem magical and grand. 
12. Cheery, button-doll fig- 
: ure would decorate a tree or a 
wreath with ease. 


DIRECTIONS BEGIN ON 
PAGE 84. 
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13. Moiré pincushion 
with striped bow is as 
pretty as it is practical. 
Arrange color-top pins as 
shown, or use them to 
spell out a name. 

14. Kitchen mitt with 
pretty appliqué is sure to 
be a hot item, and it’s a 
great way to make 
use of leftover fab- 


ric scraps. 
15. Cut a ‘‘win- 
dow’’ in a gift- 


box top and 
cover it with 
“==~ clear acetate. 
™™— Decorate box 
with ribbon 
and fill with 
potpourri. 
16. Painted 
wooden box 
trimmed with 
ribbon and cook- 
ie cutters makes a 
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wonderful presentation 
for goodies. 

17. Soft flannel bunny 
moms—10” tall—carry 
babies in pockets. Easy to 
turn out in big batches. 
18. The green bird of hap- 
piness? The partridge ina 
pear tree? Whatever. This 
clip-on ornament can 
brighten up a tree branch 
and find a post-holiday 
perch almost anywhere. 
19. Give them the moon 
and stars—stenciled, that 
is, on purchased infants’ 
undershirts. 

20. Earmuff kitten will 
warm their little hearts 
and heads. To bought ear- 
muffs, simply add wiggly 
eyes, whiskers, felt ears, 
pompons. 


DIRECTIONS BEGIN ON 
PAGE 84. 
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Listerine vs. Gingivitis: 





3 out of 4 people have gingivitis, an early form of gum disease. (You may have it 


and not know it.) Listerine fights gingivitis. It can even help reverse it. It kills 


germs. It fights plaque above the gumline. Of all leading non-prescription 


mouthwashes, Listerine Antiseptic is the only one accepted by the American 





Dental Association. Brushing and flossing may not be enough. So see your 


dentist and use Listerine regularly. It’s a good thing to have in your corner. | 
| 





LISTERINE 


It says what it does. It does what it says. | 
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Gifts by the Batch 


SHOWN ON PAGES 80-82 


1. HOLLY GIFT TIES 
Wi Trace holly-leaf pattern printed over text. Cut 4 from 
green felt. Putting a quarter-sized pinch of polyester 
stuffing in center, white-glue edges of 2 together over 
end of %’-wide grosgrain ribbon) about 5 ft long (or 
desired lengths fot sale or individual package). Repeat 
at other end of sibbon. Glue 34” red ‘pompon to ribbon 
just above each leaf. 


2. BUTTON WREATH ORNAMENT 
MiPaint a 4%’-diam rattan wreath (from crafts or 


















trow lace trim, 134"-wide eyelet tri 
Ye" wide ribbon; 3 small black beads; in 


Bi. Dp on side of larger cone (if sizes va 
end of the other so tip of first cone protr 


Cut 3’-diam ic circle for cap; sew lace to edge. 
Gather edge with rinning stitch to fit~back of head. Hot- 
nose to 





2. Sew ends of 12” x 34%" fabric together for skirt. 
Sew, or use glue stick to make ¥2" hem along one edge. 
Gather other edge;tot-glue to-mouse. Glue eyelet 
“apron” to front 









, wrap stack of folded paper or card- 
or ribbon. Hot-glue to mouse. Sew 
nging loop through cap. 


7. PLAID TREE ORNAMENT 
W Enlarge tree pattern, above right (see How to Enlarge 
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invisible-thread 





Patterns, page 88). Cut 2 from % yd plaid cotton flan- 
nel. Wrong sides together, topstitch 4” from edge, leav- 
ing opening. Stuff lightly with polyester fiberfill. Stitch 
closed. Trim edge with pinking shears. With large-eyed 


needle, draw ends of 12 yd 4"-wide ribbon from back to 
front, 4” apart, near top of tree. Tie ends in bow, leav- 
ing loop on back for hanging. 


8. KISSING BALL 
Mi MATERIALS: 7” embroidery hoop; artificial mistletoe; 
eight 4” jingle bells; red Deka Gloss Waterbased Enam- 
el or acrylic paint; paintbrush; 4 yd 4"-wide ribbon; hot- 
glue gun; tie wire. 


7, PLAID TREE ORNAMENT 


“YOU DON’T HAVE A LADIES’ ROOM?” 
“YOU DON’T HAVE, A LADIES’ ROOM?” 
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@ Separate and paint hoop rings. Let dry. Glue smaller 
hoop inside larger at 90-degree angle. Wrap with ribbon, 
leaving space between wraps and gluing ends in place. 
Wire and glue mistletoe inside top. Cut 10”, 8” and 6” 
ribbons for bow loops. Fold ends to center back of each; 
stack and wire centers together. Cut 12” ribbon for 
hanging loop. With thread, secure ends around center of 
bow and tack on 4 bells. Fasten double bow and four 
streamers to bottom of hoops; tack bell to each end. 


9. WOODEN TREE ORNAMENT 

@ Cut a triangle about 3!4” high and 3” wide from 34”- 
thick pine. Drill %4’-deep hole in center of bottom for 
1%" x Y"-diam dowel. Drill small hole for string 
through sides near top. Sand smooth. Paint tree green, 
dowel red, with acrylic paint and flat brushes. Decorate 
with pointed brush, using paint pen for gold balls. Glue 
dowel in place; add string loop. 


10. WINE SACK 

w Sack: From '% yd fabric, cut a piece 16” Wx 17” L. On 
16” edge (top), press %, then 1” to wrong side. Top- 
stitch across, 2" and 34” from edge. Fold in half length- 
wise wrong side out. With 4” seam allowance, stitch 
side and bottom closed. Turn right side out. 

m Cardholder: Cut 3% " W x 8” L fabric. Press 1” on 
each 34” edge to wrong side. Fold wrong side out with 
short edges together. Stitch sides closed. Turn. Cut 9” x 
1%" strip for loop. Press in half lengthwise wrong side 
out. Seam long edge and one end. Turn with safety pin. 
Press. Tack ends overlapped near center top on outside 
of bag back. Slip % yd ribbon through loop and tie 
around sack. 


11. PATCHWORK STOCKING 

Some sewing experience recommended. 

w SIZE: About 16” long, including eyelet trim. 

Mi MATERIALS: 14 yd white print and % yd each (or 
scraps) red print and solid-green fabric; ¥% yd 134” (with 
beading) and 3” ruffled eyelet trims; 1 yd each 74” and 
¥" red grosgrain ribbon; tracing paper. 

w 1. Enlarge pattern, below (see How to Enlarge Pat- 
terns, page 88). Then trace and label each patch sepa- 
rately. Adding %4” seam allowance to edges throughout, 
from white print cut 1 stocking for back and 2 (reversing 
1) for lining. Cut patches. (Leave patterns on to identify 
pieces until you sew.) With right sides in, stitch patches 
together in numerical order one at a time. Press seam 
allowance toward darker colors. 

2. Right sides together, stitch patchwork to stocking 
back, leaving top open. Right sides together, raw edges 
matching, stitch wide eyelet around top. Assemble lin- 
ing, leaving top and 3” in middle of back seam open. 





PATCHWORK STOCKING 





Stayfree absorbs and traps 


middle? Not to worry 
about accidents. 





3. Insert stocking in lining with right sides together, 
eyelet between and seams matching. Stitch around top. 
Turn through opening in lining. Sew opening closed. 
Push lining inside stocking. 

4. Align top of beading with top of stocking, eyelet 
upward; topstitch or hand-sew edges in place. Starting 
at back seam, weave 18” of ¥4”-wide ribbon through 
beading; tie ends together, then around center of wide 
ribbon. Tie bow over ends. Fold 8” narrow ribbon in half 
for hanging loop; tack ends inside back edge. 


12. BUTTON DOLL ORNAMENT 

m@ MATERIALS: Five 14” jingle bells; four 4” and one 74” 
wooden beads; 49 assorted 2-hole buttons (nineteen 
¥e", twenty-one 2”, one %", four 74”, three 1” and one 
1%"); 2 yd 28-gauge wire; red, pink and blue acrylic 
paints; pointed paintbrush; yarn or string for hair; 10” 
fishline (monofilament) for hanging loop; tacky glue. 

@ 1. With bead hole vertical, paint face on 34” bead. 

2. For each arm, slip bell on 14” wire. Slide ends 
together through small wooden bead, then separate and 
slip one each through holes in two 34”, four %” and 2 
more ¥” buttons. Twist wires together twice close to 
buttons. 

3. For each leg, attach bell and bead to 18” wire as 
for arms. Add two %”, six %” and three %” buttons. 
Fasten as for arms. 

4. For body, slip both wires of 1 leg per hole though a 
1” button, then a 1%”, two 1”, four 74”, one %” and one 
Y," button. Insert wires of 1 arm per hole under and 
through top button along with leg wires. Twist wires 
together for %4” for neck and cut all but 2 ends. 

5. Tie fishline under neck wires to form loop. Slide 
wires and loop through head bead; glue head to neck. 
Thread 34” button hat on top, pulling fishline through 1 
hole. Twist wires together, add bell and poke ends back 
through button. Glue hair to head; trim to shape. 


13. PINCUSHION 
m MATERIALS: '% yd or three 7” squares moiré or other 
PLEASE TURN TO PAGE 86 
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Only Stayfree / protection is \ complete protection. 


moisture deep in the pad. See 
the extra thickness in the SS has i} ARM & HAMMER® 


Sfaytree 
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Iso deep in the pad, to absorb 
odor naturally, only Stayfree 





crt Baking Soda. 
Don't worry about odor. 









The “Rose” Anyone Can Grow 
SHOWN ON PAGE 22 


Send check or money order to: 
WD Lenten Roses 
Spring River Nursery 
County Road 687 S. 
Hartford, MI 49057 


Order Lenten Rose plants in these quantities: 
‘plant for $5.99 3 vaca ener $. 
2 plants for $9.95 ........ 
3 plants for $12.95 ....... 
——set(s) of 4 plants for $17.95 
Shipping and handling per order 2.00 _ 
Michigan residents add 4% 
SaleSstaxessnntercrsives oak 


Sorry, offer is not good in Canada, Alaska, 
Puerto Rico, Arizona and Hawaii. 


name (please print) 
address 


city state zip code 


Orders may also be charged to MasterCard or 
Visa by filling in the information below: 


QO MasterCard (1) Visa Exp. Date 


Card No. 


SIR OLUE eee ee ee 
Allow 4 to 5 weeks for delivery. Lenten Rose plants are 
guaranteed to arrive in good condition. If not satisfactory, 
return for a replacement or a full refund. 
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Gifts by the Batch 


CONTINUED 


fabric; 3% yd %4"-wide grosgrain ribbon; roundhead pins, 
about 80 assorted colors and 130 white; polyester stuff- 
ing. 

@ Draw pattern for a heart about 6” wide x 542” high. 
Cut 2 from fabric. Fold 7” square of fabric in half for 
pocket. With folded edge up, pin to front of 1 heart with 
lower edges even; trim sides to match heart. Stitch in 
place 4” from edge. With right sides together, pocket 
between, stitch around hearts with 34” seam allowance, 
leaving opening. Clip curves; turn right side out. Stuff 
firmly. Sew opening closed. Cut 14” ribbon. Fold under 
14" at lower end and pin to back of cushion. At top, fold 
back 3” to form loop; tie bow with leftover ribbon to hold 
end in place. Arrange pins as shown or any way you like. 


14. KITCHEN MITT 
i MATERIALS: 12” x 16” piece sturdy cotton fabric; 12” 
x 24” piece white quilting by the yard; /% yd extra-wide 
double-fold bias tape; scrap floral print for appliqué 
(optional). 
@ Enlarge pattern, below (see How to Enlarge Patterns, 
page 88). Or trace your hand, add 1” all around and 
draw a 10”-long mitt with straight edge on fold as in 
pattern. Adding 4” seam allowance, cut 1 from fabric 
and 2 from quilting, reversing 1. 

2. To appliqué, cut flowers from fabric. Baste to half 
of mitt fabric for back. Zigzag-stitch around edge. 


cut 1 

fabric and 
2 quilting, 
reversing 1 
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leave open 





KITCHEN MITT 


3. Baste or pin 2 layers quilting to wrong side of fab- 
ric mitt piece. Enclose upper edge in binding, allowing 
4” extra for loop at one end; topstitch binding. Fold end 
in half to form loop. Fold mitt wrong side out with 
thumbs together and loop between layers. Stitch, leav- 
ing arm edge open and catching in raw end of loop. Clip 
seam allowance on curves. Turn right side out. 


15. BOX OF POTPOURRI 

Wi Using craft knife and ruler, cut a “window” in 4” x 
514" gift-box top, 2” from edges. White-glue a sheet of 
clear acetate (from art-supply store) behind opening. 
Glue %"-wide sheer striped ribbon around opening, 
folding diagonally at corners. Center %4’-wide jacquard 
ribbon on top. Add a bow and fill box with potpourri. 


16. COOKIE BOX 

ME MATERIALS: 62”-diam round wooden box (from 
crafts store); acrylic paints (we used Accent Sunsational 
Yellow, Green Apple and Paradise Blue); 12” flat and 
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small pointed paintbrushes; 3”-high bear and %’-wide 
heart cookie cutters; 2 yd %” ribbon; white glue; hot- 
glue gun; tie wire. 
@ Paint outside of box and lid yellow. Trace bear and 4 
hearts on lid and 8 hearts evenly spaced on side of box. 
To paint, outline with pointed brush, then fill in. White- 
glue ribbon along lid side. To make double bow, fold 
ends of two 8” ribbons back to center; wire together at 
center. Place two 12” ribbons back to back and fold over 
center of loops for streamers; wire together under bow. 
Hot-glue bow to lid and a cookie cutter to ends of each 
pair of streamers. Line box with wax paper before filling 
with cookies. 

PLEASE TURN TO PAGE 88 
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Enter the 
Morton’ Sait Ocean 
[ruise oweepstakes! 


Official Rules 


No Purchase Necessary. 1. To enter, hand-print your name and 
address with zip code on an official entry form (or 3" x 5” 
paper). Enclose the seal covering the spout on a Morton® 26-02. 
Table Salt package; or on another 3” x 5” paper hand-print the 
words “What helps pantyhose resist runs and can send you on 
an ocean cruise? Morton® Salt" and enclose with your entry. 
Mail (one entry per envelope) to: Morton® Salt “Ocean Cruise” 
Sweepstakes, P.O. Box 1228, Skokie, IL 60076-8228. Enter as 
often as you wish. No mechanically reproduced entries allowed. 
Sweepstakes starts 9/1/91; closes 12/31/91. Entries must be 
received by the closing date. Morton International, Inc. (Spon- 
sor) is not responsible for lost/late/mishandled mail. 2. Win- 
ners will be drawn at random on 1/15/92 by an independent 
judging firm, from all qualifying entries received. Number of 
qualifying entries received determines winning odds. Judges’ 
decisions are final in all matters relating to the sweepstakes, 
Winners will be notified by mail by 2/14/92. One prize per 
person or household. All prizes will be awarded. 3. Prizes: Four 
(4) Grand Prizes: Each winner's choice of a Caribbean, Alaskan 
or Mexican Riviera Cruise for two for 7 nights and 7 days. The 
prize includes roundtrip airfare via Coach or special fare 
between airport nearest winner's home and port of call, ground 
transfers, double stateroom accommodations and meals aboard 
ship. Gratuities and all other expenses not specified herein are 
winners’ responsibility. Approx. retail value: $6,000 per prize. 
1,000 Second Prizes: Morton” Salt Girl CORELLE® 4-pc. Bow! 
Sets, Value: $25 per set. Total prize value: $49,000. Cruises 
must be taken by 12/31/92 and are subject to space 
availabilities. All travel arrangements will be made by Sponsor 
at its discretion. If a prize is not available at the time prizes are 
awarded, a substitution of equal or greater value will be 
Sponsor's option. $5,000 may be substituted for the Grand 
prize at winner's choice; otherwise, no prize or cash substitu- 
tions or transfers will be allowed. 4. Entries become the 
property of Morton Intemational, Inc, None will be returned. By 
entering, winners consent to the use of their names and/or 
likenesses for promotional purposes without additional com- 
pensation. Sweepstakes open to U.S, residents 18 years or 
older; void where restricted or prohibited by law. All Federal, 
State and local laws apply. Employees of Morton international, 
Inc., its affiliates, advertising agency, judges, and their immedi- 
ate families living in the same household are not eligible. All 
Federal, State and local taxes are winners’ responsibility. Proof 
of eligibility and release from liability may be required. For ma- 
jor prize winners list, send stamped, self-addressed envelope 
by 2/28/92 to: “Ocean Cruise” Winners, css 
PO. Box 1225, Skokie, IL 60076-8225, still s 
Sponsor: Morton International, 

Inc., Chicago, IL 60606. _.« 


The Morton Salt era Cruise 
Sweepstakes Entry Form 
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To enter, complete this form and mail to; 
Morton? Salt “Ocean Cruise” 


©1991 Morton International, Inc. 
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17. MOM AND BABY RABBIT 
WSIZE: 10" tall. 

ME MATERIALS: 12” x 10” brushed fldnnel for.bodies; 
flannel or.othef fabrie'4"x-30”.fordpron, 342” x 4%" for 
“| yd extra-wide double-fold bias tape; 5 -strand 
Se floss; ea stuffing. 







floss, embroider outh with straight sit es, eyes with 
rench Knots (see stitch diagram, page 86). 













tacky glue, then to a spring 
bead eye. 


19. DECORATED 


piece of clear acetate or waxe 
supply store); X-Acto knife; 2” 
tape; white cardboard or heavy 


parent tape.) 

2. Place cardboar 
to front. Pour a little p . Dip brush in 
paint, blot well on a paper towel and dab on shirt 
through openings in stencil. Let dry. Remove stencil. 







s; two 3%” (20-mm) 
range and two 4” 
meee Thick De- 


HOW TO ENLARGE PATTERNS 
With colored pencil and ruler, mark a grid over pat- 
tern by connecting grid lines around edges. On plain 
or graph paper mark grid of 1” squares (or size 


given) as on pattern. In each square, draw the same 
lines as on pattern. Patterns can also be enlarged in 
a photocopier; be sure length of each grid section is 
1” or required size. 
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Resolved: To Be a Calmer Parent 


CONTINUED FROM PAGE 71 





ently with our own kids. We may try never to 
let these old ways surface. We may try to be 
the opposite, but, under stress, we may forget 
and use the same critical tone we heard as 
children. This phenomenon has little to do 
with anger. We are creatures of conditioning, 
often imitating what happened long ago with 
our own parents. 


H@The Manipulation-to-Connect 
Game All kids manipulate parents. They pur- 
posely provoke us. Does this mean our chil- 
dren are mean-spirited or spiteful? No! Kids 
may act this way simply to get attention. In 
many instances, manipulation is really a 
child’s fumbling attempt to connect. 

A 9-year-old told me, for example, that 
when his father came home from the office in 
a ‘‘grumpy” mood, he would try to cheer him 
up by playing with him. When Dad was unre- 
sponsive or brushed him off, the boy admitted 
he would attempt to get his father just angry 
enough to inspire a reaction. Sometimes, 
however, the boy went a little too far—and the 
father would explode. When asked why he 
continued to do this when it occasionally 
backfires, the child answered, ‘Because |’d 
rather see him mad than depressed.” 

Do children plan their actions? Absolutely 
not. They react intuitively to situations that 
worry or upset them. 


@ When Losing It Doesn’t Work When 
you consider all that parents live with—ex- 
haustion, work, stress, juggling, rejection, 
ghosts from the past and manipulation—it’s 
easy to see why anger is only a small part of 
the story when it comes to ‘‘losing it.” 

Sometimes it seems that an explosion is the 
only thing than can break through the com- 
plexities of modern life. It /ooks as if it works. 
Afterward you have an intimate conversation; 
the child listens and things seem better. 

Clearly, no advice will forever eliminate mo- 
ments when your kids’ demands come up 
flush against your own limitations and vulner- 
abilities. But it is possible to cut down on the 
number and intensity of explosions. 

The four-step method below is designed to 
help you keep your cool and set the stage for 
better communication with your kids. 


STEP 1: DETECT EARLY WARNINGS 


Ask yourself: ‘What signals go on inside me 
that always precede my “‘losing it’’? Everyone 
has these signals. Your jaw tightens. Your 
voice gets higher and thinner. You start talk- 


Dr. Taffel with ingfaster. You 
(counterclock- get a knot in 
wise) daughter yourstomach. 
Leah, 5, and ‘asi say 
» her cousins, eats faster. 
You start feel- 
Rachelle, 12, Ostet fee! 


me ing pressure 
Benji, 10, and jn your chest. 
Tanya, 9. 


Your breath- 
ing becomes 
shallower. 
» You clench your fists. Your 
| thoughts become scrambled. 

Your awareness of these sig- 
\. nals must happen before you get 
too angry. It can’t happen when 
you're exploding. That’s too late. 

Here are two questions that 
parents often ask about this step: 


@ Why Focus on Me? Many parents reason 
that they are trying to teach kids self-control. 
But | believe we're much too child focused. 
Looking at our own reactions reverses the pro- 
cess. The lesson of self-control is exactly what 
you are trying to teach your child. He will learn 
from your example. 


1 Don’t Think I have Early Warning 
Signals. A lot of parents believe that they ex- 
plode so fast there is no time to stop it. The 
trick is to focus earlier in the interaction. Keep 
a pad and pen around the house. Write down 
the very first body signal you notice when 
you're starting to heat up. 


STEP 2: EXPLAIN YOUR FEELINGS 


Announce to your child what’s happening in- 
side you. Say whatever feels natural—tell her, 
for example, that your stomach has a knot in 
it, and that's always how you feel before you 
blow up at her. Try not to say, “If you don’t 
stop that, I'm going to lose it.’’ That would be 
putting the responsibility on the child, instead 
of on you, where it belongs. 

Then say, ‘'l have to leave until | calm 
down. I'll talk to you when | feel calmer.” Re- 
gardless of how your child responds at that 
moment walk away. It’s crucial for you to re- 
move yourself from the physical setting. 

At this point, you may think that walking 
away won't work for you—because one of the 
following questions may pop into your head. 


@ Won't I lose face if | leave? No. When 
you blow up, you lose control, and then you 
are losing face. If you admit, ‘‘! feel myself 
losing control, and | want to stop,” you are 
showing your child that in the face of strong 
emotion you are taking an active stance to- 
ward managing yourself. You’re a good exam- 
ple for your child. 


@ Won't my child’s feelings be hurt if I 
just walk away? Yes—your child’s feelings 
will probably be somewhat bruised. His first 
reaction may pain you—outrage, disbelief, 
mockery or fear. But don’t give in. He will be 
even more hurt by the emotional bruises that 
inevitably result from your losing it. 


Won't my child just follow me? Al- 
most all kids follow their parents. This is why 
it’s important for you to go to a place where 

PLEASE TURN TO PAGE 89 


-— 





Thematics® Stand-Out® Insert is a trademark of SYNERGISTIC MARKETING, INC., 477 Madison Ave. NY., N.Y. 10022 (212) 751-2253 


Chicken 


Teriyaki 
Sauce Blend 





Gay 
U7: 


i) el 
ITALTAN } Senoysienes 


a 


StU ya 


TOMATO RS | 


THE SMART MEAL™ 


It’s easy to create great tasting meals 
with chicken and— 

McCormick®/Schilling® Chicken 
Sauce Blends—make ordinary chicken 
into extraordinary chicken. 

Ocean Spray® CraneFruit™ 
crushed fruit side dish —adds a cool, 
refreshing zing to chicken everything. 

Success® Rice — fluffy, nutritious 
and guaranteed perfect in just 
10 minutes. 

Del Monte® Stewed 
Tomatoes —a quick 
and easy way to add 
flavor to your home- 


made recipes. CH Taran 
[Surmont commen seer 








en 














= ~eae crn 


y 


= 


wcrevYwuouTeese— ean tmnt oc os 


ree em) 


on any 


Tetley. Tea Product 


amt MAIL-IN CERTIFICATE 


Yours From 


Borden: Hillshire Farm 
Del Montes e Procter & Gamble 
and many more 


Full Color Recipe Cards shipped 
in Book Format 





omnes 


Hundreds of Recipe Cards, Exciting Gifts 
(See Back for Details) 


RECIPE FOR RICHES SWEEPSTAKES RULES 


1.Rub the spot in the ad to reveal a number; if you have a matching number, you are a 
winner! Callthe "900" number listed elsewhere in thisad. Thereisacharge for this call. 
Touchtone phone required to learn which prize you've won and how to claim it. You may 
also use the mail at no cost by following rule #3. However, only telephone callers will 
receive the bonus premium of the "Guaranteed Award of $1,000 Super Value”. 2. The 
number of prizes and their approximate retail value is Grand Prize: GE Kitchen or $10,000 
incash(A.RV. $10,000), 2nd prize: GE Microwave Oven (A.R.V. $150), 3rd Prize: Sunbeam 
Food Processor (A.R.V. $75). Many thousands of 4th prizes Selected Cookbooks (A.R.V. 
$1.50 to $9.95). Only one entry per household by either mail or telephone. Tax liability 
for prizes won is solely that of the winner. The odds of winning are 1:1. 3. To find out what 
you have won and how to claim your prize by mail, send a self-addressed stamped envelope 
to Recipe for Riches Claim, P.0. Box 5832, Stacy, MN 55079. Residents of the states of 
Vermont and Washington are not required to place a stamp on the envelope they send. 
The envelope must be nolargerthan a # 10 business envelope and must have the correct 
postage paid for the United States. This envelope cannot be metered. Inside the envelope 
ona 3x5 piece of paper you should print your name, address, city, state, zip, and indicate 


| the number that appears under the rub spot in this ad. So we may contact you, please 


include your phone number. Also print the words “Recipe” on the back of the card. 
(continued on back) 
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GROCER: Send this coupon to Tetley, Inc., RO. Box 
870148, El Paso, TX 88587-0148 for reimbursement at face 
value plus 8¢ if submitted in compliance with Tetley, Inc. 
Redemption Policy available upon request. Any other use 
constitutes fraud. Void if reproduced or where taxed, pro- 
hibited or restricted. Customer pays sales taxes. Cash 
value 1/20 of 1¢. LIMIT ONE COUPON PER PURCHASE. 
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Send to: Test Kitchen Recipes 
P.O. Box 5584, Stacy, MN 55079 


L_] 90 free recipe cards plus $10.00 in coupons. 
Send $1.00(postage/handling/promotion fee). 


Sets desired @ $1.00 each = $__ 
[_] 180 recipe cards plus $20.00 in coupons 
send $2.00. 


Sets desired @ $2.00each = $__ 


L_] 425 (yes 425) full color recipe cards plus 
over $200.00 in coupons send $3.00. 


Sets desired____ @$3.00each =$ 


Maximum three (3) of each offer to a household. Recipe 
cards and coupons may not be resold for exclusive use 
of consumer. No dealers please. 
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organization and affiliated production companies not eligible. You must be 18 years or 
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tific research foundation as determined to be non-profit under I.R.S. guidelines. This 
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Resolved: To Be a Calmer Parent 


CONTINUED 


your child can’t reach you. Try a bedroom or 
bathroom where you can /ock the door. 


@ Won't locking my child out trauma- 
tize her? In all the years of my suggesting 
this reaction, I’ve heard of no children falling 
apart as a result! Be prepared, however—she 
may bang on the door and scream as loud as 
she can. But the message a closed door sends 
to the child is ultimately reassuring: ‘'l'm go- 
ing to try to calm myself—and you're going to 
have to respect that.” 


@ Why shouldn't I make the child 
leave? First of all, you want to focus on and 
take care of yourself. Second, by sending the 
child out of the room, you would potentially 
set up another power struggle. What if the 
child says, ‘I’m not going’’? Do you need to 
aggravate yourself more by now battling over a 
new issue? 


@ Why should I have to feel trapped in 
my bedroom or bathroom as a way of 
dealing with my child? Don't think of itas 
being punished. Think of it as preparing your- 
self to take step three. 


STEP 3: NURTURE YOURSELF 

While you are away from your child, do what- 
ever it takes to calm and soothe yourself. 
Some parents shower or even manage a relax- 
ing bubble bath. For others, hitting a pillow 
helps diffuse the anger. Call your spouse or a 
friend or relative and ventilate your feelings. 
Knit. Read. Clean out a closet. Try any mind- 
less activity that helps you. 

Stay away as long as your schedule allows or 
until you are calm, whichever comes first. Of 
course, you always have to make a judgment— 
both whether the child can take it and wheth- 
er you can withstand your own new behavior. 
Obviously, if this tactic puts your child in any 
real or potentially lasting danger, then don’t 
do it. Most of the time there is no risk in- 
volved. If it makes you nervous, don’t stay too 
long. That will only make you feel more upset 
and, therefore, defeat the purpose of calming 
yourself. If you are worried about physical in- 
jury to your child, don’t try this. It is not rec- 
ommended for children under first grade. 


STEP 4: MODELING GOOD BEHAVIOR 


If you follow these steps | guarantee you will 
get your child's attention. Equally significant, 
you're also saying to your children, ‘‘Coritrol- 
ling and nurturing myself is important to me.” 
Not only do you stop the escalation of the ar- 
gument, you also provide a model of behav- 
ior—so children can learn how to respect and 
control themselves as well. Children are often 
reluctant to accept the new you. But once they 
realize that the old pattern is broken, they 
have no choice: Mommy and Daddy are con- 
trolling their behavior—I’ll contro! mine too. 
You can’t predict exactly what's going to 
happen when you change your behavior. Sit- 
ting in a room, soothing yourself, will not only 
diffuse your anger, but it will also force you to 
focus on what happened with you. Ask your- 
self: What’s going on here? Am | under ex- 
traordinary stress? Am | preoccupied? Tired? 
Hurt? Have | overreacted? Did | give my childa 
punishment that was out of line? If you decide 


you did, remember, you are always allowed to 
change your mind. 

When you finally go back to talk to your 
child, you will—hopefully—have been trans- 
formed by employing this four-step proce- 
dure. Eventually, you’ll get better at: 

1. Recognizing the early warning signs. 

2. Removing yourself from the scene. 

3. Figuring out what soothes you. 

4. Being able to focus on your own behavior. 

When you start to talk to your child, if you 
feel the early warning signals coming on 
again, don't continue. Stop the flow by re- 
peating the first three steps. 


IF YOU STILL LOSE CONTROL 

This method may not prevent you from losing 
it every time. What can you do with your child 
after you've lost control? Over the years, kids 
have told me that what helps them when their 
parents explode or act irrationally is simple: 
Parents apologize and then explain what is 
really upsetting them. Kids immediately feel 
relieved to know their parents’ explosions 
weren’t all their fault. Equally important, chil- 
dren respect their honesty and courage. 

If you've suffered from a temporary loss of 
sanity around your child, find your own words 
to ameliorate the situation. They should be 
simple, such as, “'I lost it yesterday because 
my. boss was really critical with me. | didn’t 
mean it, but | took it out on you.” Or ‘'l was 
completely exhausted because I’ve been over- 


If our parents 
regularly “lost it,” 
we must work 
extra hard to act 
differently with our 
own kids. 


working lately. What's wrong here is not really 
just you—I’m not taking care of myself.” 
Although parents sometimes worry that 
apologizing is inconsistent or makes them 
lose face, that's not the case. It’s exactly the 
opposite. Offering a sincere apology and truly 
expressing regret is a way of telling—and 
showing—children that part of growing up is to 
take responsibility for what you feel. It is an 
extremely positive message. to 


To order the complete book Parenting By 
Heart by Ron Taffel, Ph.D., send check or 
money order for $16.98 each plus $3.95 
shipping, handling and insurance per or- 
der (not per book) to: WD Parenting By 
Heart, Dept. J41/LB9PH, Box 734, 
Holmes, PA 19043. Please don't forget to 


add applicable sales tax. Canadian resi- 
dents add $3.00 per order and remit in 
U.S. funds. U.S. residents can use Visa or 
MasterCard to speed delivery. Just call 
toll-free 800-345-8112. For delivery, al- 
low four to five weeks from our receipt of 


order. 
GST Registration No. 126018209. 








Here Comes Halloween 
@ Adorable costumes—most take 


no sewing. 
@ Charming pumpkin-patch 
decorations and centerpieces. 





Save Your Life! 

Real-life, practicing doctors tell 
what—in their experience—are 
the most important steps a 
person can take to stop fatal 
disease in its tracks. 


Laid Off! 
What do you do if your husband 
loses his job? That’s a cold 
reality more women 
are facing— 
and coping 
with too. 


Wash 

‘n’ Wear 
Haircuts 
Pick the right 
one for your 
hair and you 
won't have to 
fuss with it. 





Cooking for Two 

A new page of recipes plus 
shopping and cooking tips—just 
for newlyweds and empty nesters. 


October 15 


Womans Day 


On sale 
September 24 
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chunks of Blue Cheese than 





One taste and youll notice 






something different. Something you 0 ever expect. A salad 
wonderful. New Hidden Valley® 


Blue Cheese is thick with more big 


ressing this creamy and delicious only 


comes from one place. Hidden Valley. 
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BY FRANK P. MELODIA 
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GRILLING 


GRILLING RIGHT 

Start your charcoal fire 30 to 40 minutes 
before grilling. The fire’s right when coals 
look ash-covered and you can hold your 
hand 4 to 5 inches (grill height) over the- 
coals for 4 seconds. 


GUIDE 
to 20 minutes for 2-inch-thick steaks (5 
minutes longer for medium). For room- 
temperature meat, subtract a few 
minutes. 

Make a small cut in the thickest part of 
the meat and check the color to tell if it’s 





done. Or touch it. Rare will be soft, 
medium will give slightly and well-done 


Trim steaks of excess fat. 

Lightly brush steaks or grilling surface 
with oil to prevent sticking. will be firm. For steaks more than 1/2 

Grill 1-inch- INDOOR GRILLING inches thick, insert a meat 
thick steaks 12 to The best alternative to outdoor grilling is a cast iron thermometer into thickest 
14 minutes, grill pan with raised ridges. Meat should be at room part. 140° is medium rare. 
turning once, for temperature so it doesn’t char. Heat the pan on Let steaks stand a few 
medium rare; 5 high 4 to 6 minutes before starting, then adjust to minutes after grilling to give 


g medium and cook as you would on an outdoor grill... 
minutes longer for Broiling is not the ideal way to cook steaks. It juices a chance to settle 


medium. Grill 18 just isn’t hot enough for proper searing. If you must, and meat to firm up for 
use steaks 1 to 2 inches thick and preheat your easier slicing. 
broiler and broiler pan at least 10 minutes. Then 
place steaks as close to the heating unit as you 
can without flare-ups. 


| The Source Makes a Difference 


| When trying to figure out how tender or flavorful a steak will be, it 
| helps to know what section of the animal it comes from. Meat 
i from the more active front (chuck), rear (round) and sides (plate, 
flank) is leaner, chewier, with a beefier flavor. Never cook these 
steaks more than medium or they’Il toughen. Steaks from the in- 
active backbone area (rib, loin, sirloin) are the most tender be- 
cause they have more fat within the muscle (marbling). 


3 v a | Satins 


: Strip, Kansas City Sttip, 
sometimes sold as Ldndon 


¢ 
¢ 












a 
short Igin steak lil 
the T-Bone with | 
larger piece of th 
tenderloin. Cut ve 


New York Strip or Club 
stetk. Comes from the 
Short Loin. 






roil. 
Usually served sliced. 


very tender cut from noug| c 
aa eal fo me far two. 


the chuck, ideal\for 


_ Single servings. ev this short loin 
; may be called Delmonico,. ak |contains a small 
: illet or Spencer. A : tence 





MAKING THE MOST 
OF MARINADES 


ROQUEFORT SAUCE 

Keeps up to one week covered in the refrigera- 

tor. 

3 ounces Roquefort cheese, or other blue 
cheese, crumbled (% cup) 

2 tablespoons white-wine vinegar or cider 
vinegar 

2 tablespoons olive oil 

Vs cup fat-free sour-cream alternative 

1. Put Roquefort and vinegar in a small bowl. 

Mash with a fork until almost creamy (some 

lumps will remain). 

2. Stir in olive oil and sour cream until blend- 

ed. 

3. Spoon over steak or serve on the side. 
Makes 1 cup, 4 servings. Per serving: 152 

cal, 6g pro, 2gcar, 13g tat, 19 mgchol, 398 

mg sod 


r (Filet Mi 


gnon),|the tenderest shq 
loin qut. Grill as single 
steaks us pernedor) ° 


trim i first) ‘or a crowd. 








steaks. 








enough for 3 or 4, more 
texture than short-loin 


ONION-WINE SAUCE 


Make this up to 3 days ahead without the pars- 

ley and refrigerate. Save time and use a food 

processor to chop the onions. Reheat before 

serving and stir in parsley. 

2 tablespoons butter or margarine 

1 tablespoon olive oil 

1 pound onions, finely chopped (214 cups) 

¥ cup dry red wine, or 2 cup beef broth 
and 1 tablespoon vinegar 

2 cups beef broth 

Y% cup tomato paste 

Ys teaspoon each salt and pepper 

Ys cup chopped parsley 

1. Melt butter in a medium-size saucepan over 

medium heat. Add oil and onions. Cover and 

cook 15 to 18 minutes, stirring 2 or 3 times 

until very tender. 


often sold as Londo Broil. 
good candidate’ for 
m@rinating. Feeds 3] or 4. 







grilled vegetables 
and French bread 


2. Add wine. Increase heat to high and boil un- 
covered 2 minutes. Stir in remaining ingredi- 
ents except parsley. Return to a boil. Reduce 
heat and simmer 5 minutes or until thick- 
ened. Remove from heat and stir in parsley. 
3. Spoon over steak, or serve on the side. 
Makes 3 cups, 6 servings. Per serving: 118 
cal, 2 g pro, 9 g car, 7 g fat, 10 mg chol with 
butter, O mg chol with margarine, 494 mg sod 
DRIED-HERB RUB 
Use 1 teaspoon per pound of meat. 
MIX: 
2 teaspoons onion powder 
1 teaspoon each rubbed sage; dried 
rosemary leaves, crumbled fine; dried 
thyme leaves, crumbled fine 
¥ teaspoon each dry mustard, salt and 
pepper 
Rub all over steak before grilling. 
Makes 2 tablespoons or enough for 6 
pounds of meat. 
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Sunlight” has real lemon juice. Su HI 
ms It cuts through the greasiest, starchiest LG 
eta ; Italian foods easily. Use Sunlight on <a 


TE “ — nm 
*, your fettuccine, linguine or scaloppine. =<_ AGO 


And say “Ciao” to that stuck-on chow. 
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Sunlight. We make light work of dishes. 


€NDe east’ 
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Weekday meals that don’t take much work 


BY MICHELE URVATER 
The Monday-to-Friday Cook 


ne way to simplify Monday-to- 
Friday meal planning is to 
think in terms of cooking only 


two courses—a main one preceded or 
followed by a smaller one. The menu 
might end up being three courses, but 
whatever else you add should be store- 
bought, like ice cream for dessert. 
Why bother with courses at all? It’s 
an easy way to introduce variety, tex- 
ture and contrast without complicating 


NAT Tear aU TTTTTT CS ' 


Choose whatever seafood your family likes 

best. Serve with rice to soak up the 

delicious juices. If using shrimp, give 

yourself extra time to peel and devein 

them. 

2 bunches watercress (about 12 ounces), or 
1 pound fresh spinach 

2 medium-size bell peppers, preferably red 
and/or yellow (1 pound) 

1 clove garlic or shallot 

2 tablespoons vegetable or olive oil 

1 pound scallops or peeled and deveined 
raw shrimp or fresh crabmeat or tuna 
fillet, cut in chunks 

1 tablespoon lemon juice 

Ye teaspoon salt 

Ys teaspoon crushed red pepper 

1.Hold watercress (still held together 

with a rubber band) or spinach by 

stems. Cutting crosswise, coarsely 

chop leaves and tender stems. Im- 

merse in a bowl of cold water, then 
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meals. And it’s a way of stretching out 
the relaxing time dinner ought to be. 
Once you’ve thought of your main 
course, what goes before or after it can 
be determined in a variety of ways: 
something cold to contrast with some- 
thing hot, for example. Or something 
that takes practically no time to put to- 
gether, like these Brown Betty Peach- 
es, to offset something that requires a 
little effort, like the Rainbow Stir-fry. 





drain in a colander. Core, seed and 
coarsely chop bell peppers. Finely chop 
garlic. 

2. Heat oil in a large skillet over medium 
heat. Add peppers and cook uncovered 
3 to 4 minutes, stirring occasionally, 
until crisp-tender. 

3. Add garlic, seafood and lemon juice. 
Cook 4 to 5 minutes, stirring occasion- 
ally, until seafood is opaque in center 
when tested with tip of a knife. 

4. Gradually stir in the watercress and 
cook just until wilted. Season with salt 
and crushed pepper. 

@ Makes 4 servings. Per serving: 195 
cal, 22 g pro, 9 g car, 8 g fat, 37 mg 
chol, 495 mg sod 

COOKING FOR SMALL CHILDREN? 
You might want to dish out their por- 
tions before adding the crushed red 


pepper. 


Dinner?” 


BROWN BETTY PEACHES 


Time: 15 minutes work 


1 hour no-work baking time 

This is a snap to make and my exception 

to the never-use-canned-peaches rule. If 

the fresh peaches aren't sweet, use 

peaches canned in heavy syrup (not light). 

6 medium-size (about 24 pounds) ripe 
peaches 

1 can (16 ounces) peaches or apricots in 
light syrup; reserve syrup 

1 tablespoon vanilla extract 

1 package (about 6 ounces) shortbread or 
butter cookies 

1. Heat oven to 375°F. Have an 8-inch 

square baking dish ready. 

2.Peel fresh peaches (optional): Im- 

merse in boiling water 1 minute. Re- 

move with slotted spoon. When cool 

enough to handle, slip off skins. 

3.Cut fresh and canned peaches in 1- 

inch chunks. Put into a large bowl. Stir 

in reserved syrup and vanilla. 

4. Spoon half the peach mixture into the 

baking dish. Coarsely crumble half the 

cookies over the top. Repeat layers with 

remaining peaches and coarsely crum- 

bled cookies. 

5. Bake uncovered 35 to 40 minutes un- 

til bubbly, peaches are tender and 

crumbs are golden. Serve warm or at 

room temperature. 

™@ Makes 4 servings. Per serving: 368 

cal, 5 g pro, 67 g car, 10g fat, 17 mg 

chol, 31 mg sod 

GUESTS EXPECTED? This dessert can 

be made a day ahead and reheated ina 

350°F oven for 15 minutes. For compa- 

ny, top each portion with whipped 


cream, ricotta cheese or vanilla ice 
cD 


cream. 





Adapted from The Monday-to-Friday Cookbook. 
Copyright © 1991 by Michéle Urvater. Published by 
Workman Publishing, Inc. 
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WE GROW cor, 
BETTER SNACKS ‘335 


If your kids love 

the taste of bubble 
gum, they’ll love 
creamy new Del Monte 
Bubble Gum Pudding. 
And so will you. Be- 
cause it’s a wholesome 
snack made with skim 
milk. Also try new 
Chocolate Peanut But- 
ter Pudding. They'll 
make everybody happy. 
And they're only from 
Del Monte. 


pee 


©1991 Del Monte Foods 














Mom's Diet May Upset 
Baby’s Stomach 


According to some 
experts, what a mother 
eats can give a nursing 
infant colic. Recent re- 
search suggests that 
one culprit is an anti- 
body naturally found in 
cow’s milk. Women 
who consume a lot of 
dairy products to re- 
place calcium may 
pass the antibody on 
to their breast-feeding 
infants. 

The solution? Elimi- 
nate all dairy products 
from your diet for at 
least a week or two. If 
you notice an improve- 
ment in your infant, 
suggests Jo-Ann Hes- 
lin, R.D., of NRH Nu- 
trition Consultants, NY, 
slowly begin introduc- 
ing dairy foods back 
into your diet. ‘‘Usually 
you find that the infant 
has a certain level of 
tolerance,’’ says Ms. 





Heslin. In the mean- 
time, make sure you’re 
getting enough calcium 
by taking supplements 
equal to 1,200 milli- 
grams per day. (If 
you're bottle-feeding a 
colicky baby, talk to 
your pediatrician about 
switching to a nonmilk- 
based formula.) Foods 
like garlic and onions 
are thought to affect 
some babies too. And 
any drastic departure 
from Mom’s usual diet 
may also trigger colic. 


CHEESECAKE 
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5 grams sugar oft 
serving. No more Th 
fat per serving. 
(Granola-type 
cereals usually 
have the most.) 
All the cereals 
helow are high in 
fiber and low in 
fat and sugar. 


grams ¢ 


wily 
eS. 
_g GETTING SERIOUS ABOUT CEREALS f \ 


wmore than 400 varieties of cereal on the super 
iding which one is best can be a daunting experience. For starters, 
io the wheat vs. oat vs. rice bran ruckus. Eating omy high-fiber 
oem, way to get started toward your goal of 20 to 35 

a 


market shelves these 


ee in the nutrition-information panel on the 
At least 5 grams of fiber per serving. No more than 
wt. 11/4 teaspoons per, ¢%, 


Cereal Calories Fiber Fat Sugar 
(grams) — (grams) (grams) 

Kellogg’s All-Bran with 50 14 0 0 
Extra Fiber, %2 cup 

General Mills Fiber One, 60 13 1 0 
Yo cup 

Kretschmer Toasted Wheat 60 11 2 1 
Bran, Ys cup 

Kellogg’s All-Bran, Yacup 70 10 1 5 

Kellogg’s Bran Flakes, 90 5 0 5 
7/3 Cup 

Post Natural Bran Flakes, 90 5 0 5 


7/3 cup 


SPICING UP LOW-SODIUM FOODS 


Low-fat, low-sodium dishes don’t have to be low in flavor. The 
three delicious mixes, below, from Erica Levy Klein’s book, 


Skinny Spices: 50 nifty homemade spice blends that can make 
any diet delicious (Surrey Books, 1990), are just an example 

of what you can do with herbs and spices to give food flavor. 
These mixes can be stored in airtight jars for up to one year. 


CALIFORNIA CHEF’S 

PIZZABLEND 

Great for vegetables, 

pizza or pasta sauce 

1 tablespoon each 
onion flakes, 
toasted sesame 
seeds, dried 
rosemary, dried 
basil and 
garlic powder 

V2 tablespoon each 
dried marjoram, 
dried oregano, 
ground ginger and 
dry mustard 


Put all ingredients ina 
blender, not a food 
processor, and blend 
until finely ground. 


MILD CHILI MAGIC 
BLEND 

Works well in low-fat 
dips, burgers and 
chili. 

Mix: 2 tablespoons 
chili powder with 1 ta- 
blespoon each ground 
cumin, dried oregano, 


garlic powder and salt 
substitute. 


CHOCO-O-HOLIC 
BLEND 

Adds real chocolate 
flavor to low-fat 
shakes and custards. 


Mix: 3 tablespoons 
each unsweetened co- 
coa powder and pow- 
dered or granular sug- 
ar substitute with 1 
tablespoon ground 
cinnamon. ct 


See eee HOH HEHEHE HHH HEE HHO REE EEE EEE 


Do your kids enjoy vegetables? If you have any special tips that work for them, send your ideas to: Smart Vegetable Tips, 


Woman's Day, | 
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3 Broadway, New York, New York 10019. We'll pay $25 for any ideas we use. 
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Want a light snack with real taste appeal? Pull open Del Monte’ Lite Peaches. paver 
in calories, high in delicious fruit taste. It’s the quick, easy way to WEGROW 


eat a peach on the go. GREAT TASTE 








How do you reduce the calories 
of a dessert that’s mostly flour, 
sugar and fat? Since fat has 
more than twice the calories of 
sugar or flour, cutting fat is a 
ood place to start. The fat in 
the original cake is oil, so we 
had to find another liquid to 
replace what we cut. We used 
applesauce. On our first try we 
substituted applesauce for all 
the oil, but the cake was too 
dense. After more tries, we 
found the cake tasted best with 
Y, cup of oil, 1 cup applesauce. 
We also added an extra cup of 
carrots for more flavor and 
texture. When you put your own 
recipes on a diet, remember: 
Don’t make more than one 
major change at a time. 
Otherwise you won't know 
where you went wrong if you 
don’t like the results. 
m Keep a record of your changes 
so you'll know what you've 
tried the next time around. 


Paes 


Total “before” 9,984 614 
Total “after” 4,848 192 


pevine cone 428 «= 35 
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Makeov 's We trim the fat, 
from your favorites. 


cholesterol, calories 


rene 2 cups all-purpose flour 
1 tablespoon baking powder 


2 teaspoons ground cinnamon 
Ye teaspoon each baking soda 
and salt 
1 cup granulated sugar 
3 large eggs 
1 cup unsweetened applesauce 
Y cup canola oil 
4 cups finely shredded carrots 
(from 1 pound) 
FROSTING 
2 cups confectioners’ sugar 
1 tub (8 ounces) light cream cheese 
(pasteurized process 
cream-cheese product), at 
room temperature 
V2 cup chopped walnuts 


yams ee 
TOM mE 
ee Mm 
on cooking for two, 
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OTM 113 
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1. Heat oven to 350°F. Lightly spray a 
13x9x2-inch baking pan with vegetable 
cooking spray. 

2. Mix flour, baking powder, cinnamon, 
baking soda and salt in a bowl. 

3. Mix sugar and eggs in a large bowl with a 
spoon. Stir in applesauce and oil, then 
flour mixture until blended. Stir in carrots. 
4.Spread in prepared pan. Bake 35 to 
40 minutes until a pick inserted near 
center comes out clean. 

5.Cool completely in pan on a wire rack. 
6.Frosting: Beat confectioners’ sugar 
and cream cheese in a small bowl with 
electric mixer until smooth. Spread on 
top of cooled cake. Sprinkle with nuts. 
Wi Makes 12 servings. Per serving: 404 
cal, 7 g pro, 61 g car, 16 g fat, 63 mg 
chol, 332 mg sod ct 


If you have a favorite recipe that needs a healthful update, send it to us c/o Recipe Makeovers, Woman’s Day Food Department, 
1633 Broadway, New York, NY 10019. Sorry, we can’t return recipes or do makeovers of those we don’t use for publication. 
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: you trapped the lobster, 

: planted the corn and got the 


oysters out of bed (although 
i does sound fishy), 
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Can't Believe 
t's Not 1 


My Gn only one spread flavored <a esata 
as seca mace uataertt le cele I I Cant Belie S 


a fresh butter taste without the iS Not @) _lIt’s Not 
cholesterol. It’s called 1 Can’t Butter! eu } 
Believe It’s Not Butter! Taste it... = heey NOCHOLESTEROL 


you won’t believe it either. 
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PRISCILLA YEE’S 


HOT BROCCOLI AND 


BAKED POTATO SALAD 


This salad is good cold too. 


4 pounds small red-skinned potatoes 


(about 10 per pound), scrubbed and 


cut in quarters 
Ys cup olive oil 


Ys teaspoon each salt and pepper 


inch-wide strips 


2 large red bell peppers, cut into /2- 
i laues 4 cups) 


3 cups broccoli florets (from 1 bunch; 
save stems for another use) 


DRESSING 


1 can (10% ounces) condensed 


cream of broccoli soup 


Ya cup mayonnaise 


Ye cup sliced pitted black olives 


Ys cup white-wine vinegar 


2 teaspoons granulated sugar 
1 teaspoon freshly grated lemon 


pee 
Ys teaspoon dried thyme leaves 
Ys cup diagonally sliced scallions 
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Contest Winners 


Prizewinners from the Woman’s Day/Campbell’s Soup 
“How to Get George Bush to Eat Broccoli” contest. 


Ungrechent Is SQUP 





1. Heat oven to 400°F. 

2. Put potatoes in a large roasting pan. 
Add oil, salt and pepper and stir to 
coat. Arrange in a single layer. Cover 
with foil and bake 20 minutes. 

3. Remove foil. Stir potatoes and bake 
uncovered 20 minutes longer, shaking 
pan several times to prevent sticking, 
until potatoes are barely tender when 
pierced. Stir in pepper strips and bake 
uncovered 20 minutes longer or until 
potatoes and peppers are tender. Re- 
move pan from oven. Cover with foil to 
keep warm. 

4. Meanwhile bring a large saucepan of 
water to boil. Add broccoli florets and 
cook 2 to 3 minutes until crisp-tender. 
Drain in a colander. 

5. Mix all Dressing ingredients in same 
saucepan. Stir over medium heat just 
until very warm. 

6. Pour over potatoes and peppers. Add 
broccoli and toss gently to mix and 
coat. Cover and let stand 10 to 15 min- 
utes so potatoes can absorb some 
dressing. Transfer to a large serving 
bowl. Sprinkle with scallions. 

i Makes 8 to 10 servings. Per serving 
(for 10): 327 cal, 6 g pro, 41 gcar, 17 
g fat, 6 mg chol, 476 mg sod 





= DEE SUGALSKI'S 


VEGGI CAKES 


You can shred the veg- 
etables in a food pro- 
cessor using the shred- 
ding disk. The batter 
can be prepared up to 
2 hours ahead and re- 
frigerated. (Stir before 
using.) 
3 cups finely shredded 

green cabbage 
2 cups cold mashed 

potatoes, preferably 

homemade 
1 can (10% ounces) 

condensed cream of 

broccoli soup 

1 cup all-purpose flour 

1 cup finely shredded carrots 

1 cup finely shredded onions 

2 large eggs 

1 teaspoon each salt and pepper 

1 teaspoon each dried basil and 

dried oregano 

About 6 tablespoons olive oil 
1. Heat oven to 200°F. Line 2 baking 
sheets with paper towels. 
2. Stir all ingredients except olive oil in 
a large bowl until thoroughly blended. 
3. Heat 2 tablespoons oil in a large, 
heavy, preferably nonstick skillet over 
medium heat. Drop 4 or 5 mounds bat- 
ter (about 2 tablespoons each) into 
skillet. Flatten slightly with a spatula. 
Fry 4 minutes or until bottom is lightly 
browned. Turn; fry 3 minutes longer. 
4. Transfer to lined baking sheets. 
Place in oven to keep warm. (Don’t cov- 
er pans or cakes will get soggy.) 
5. Repeat with remaining batter, add- 
ing more oil as needed and reducing 
heat if cakes start to scorch. 
W@ Makes 6 servings, 4 cakes each. Per 
serving: 353 cal, 7 g pro, 38 gcar, 20g 
fat, 72 mg chol, 975 mg sod 

PLEASE TURN TO PAGE 113 
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Itsawhole new day @am 

for ham lovers. Now you 

\ « don't have to wait until 
Od _ Sundays oss ee 

= OF Special occasions to 

enjoy the great taste of © 


Cook’s Ham Steaks # 

now have % less salt /¢ 

than regular hams. | 

And they're 94% 
Mmm fat-free, COO 
Sey So whether in 

Same) it’s a chef salad on Monday, 

. } ham and eggs Wednesday, 
or a tasty barbeque on 

Friday, one thing’s for sure. © 

@ Cook's Ham has the taste 

mae yOu cant get 

enough of. 


















It isn't just for Sundays anymore. 





Call or write 
us today 
and we'll 
your Starter 
Kit to you! 


(Orders are shipped within 
48 hours of receipt.) 
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—————————————————— 





Badge-A-Minit, Dept. WD9912, 348 North 30th Rd., Box 800, 
LaSalle, IL 61301. Phone 800-223-4103. 














[J CHECK / M.O. 
Card No. 








VISA 











Get me started! Send me a Starter Kit for only $29.95 plus $2.95 
shipping. (IL residents add $1.87 tax.) 


MASTERCARD 
Exp. Date 





Signature 
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City 





State 


Zip 





Phone ( 
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Give 
Button Treats 
This 


Cost less than candy 
bars and more fun, too 


This Halloween, give safe, fun 
treats that kids will love more 
than candy... BUTTONS! 
Buttons cost less than 25° to 
make and are the perfect give- 
away for trick-or-treaters and 
Halloween party guests. 

It's easy to make a button... 
in less than a minute! Have fun 
designing your own Halloween 
button treats or choose from our 
1500 pre-printed designs. 

Our Starter Kit contains 
a hand-held assembly press 
and enough parts to make ten 
buttons. Halloween designs and 
button parts can be ordered from 
our FREE catalog or by calling 
our Toll Free number. 





Only $29.95* 


*Halloween designs sold separately. 





Call Toll Free 


1-800-223-4103 


© The American Tobacco Co. 1991. 





Soft Pack, Box: 1 mg. “tar", 0.1 mg. nicotine; 100’s, 100's Menthol: ' : 

2 mg. “tar”, 0.2 mg. nicotine; 120's: 6 mg. “tar”, 0.6 mg. nicotine; Menthol, SURGEON GENERAL'S WARNING: Smoking 
ATUOESS se) am LOUK =1ey a TOASTS Te eal OO (WON eT Tom Causes Lu ng Cancer. Heart Disease 
Lowest of all brands: Ultra: Less than 0.5 mg. “tar”, ‘ : é 

less than 0.05 mg. nicotine av. per cigarette by FTC method. Emphysema, And May Complicate Pregnancy. 


Search High. 








17mg.tar 15 mg.tar Re Piteam ely 
l.l mg.nic. 1.0 mg.nic. 1.2 mg. nic. 


rch Pane 





ROHR ALORA LOW TAR 





Buia ety Bienes 5mg.tar 3mg.tar 
0.4mg.nic. 0.5mg.nic. 0.5 mg. nic. 0.3 mg. nic. 


) 1 mg. tar, 0.1 mg. nic. 
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OFFER LIMITED TO CONSUMERS 21 YEARS OF AGE OR OVER. CONSUMER PAYS SALES TAX, IF ANY. LIMIT ONE PER PURCHASE. Offer void where prohibited, licensed, taxed 
or otherwise restricted by law. TO THE CONSUMER: Caution! This coupon is good only on CARLTON (all styles). It may not be transferred or assigned. Any other use constitutes 
fraud. TO THE RETAILER: The American Tobacco Company will pay you the normal retail value of one pack of Carlton plus 8¢ handling and actual postage costs incurred if you 
redeem this coupon and submit it in strict accordance with The American Tobacco Company coupon terms, incorporated herein by reference (letter with terms available upon 


request). SUBMIT PROPERLY REDEEMED COUPONS BY MAIL TO: THE AMERICAN TOBACCO COMPANY, P.O. BOX 880027, EI Paso, TX 88588-0027. COUPON VALID THROUGH 
DECEMBER 31, 1991. Cash value 1/20th of 1¢ ean, 





Carlktop 


To be placed on our preferred mailing list, please complete the following: +My regular brand is: 
h) O menthol i) 0 non-menthol ) 
ULL DINO. ol ee 2S ee eee 
ie 7 a i j) 0 120’s/extra long k) C0 100’s/long PTD 
Address; Apt #:______ 1) ry regular/King size_m) D non-filter 
City; State: Zips_ sn) 0 ultra light 0) D light p) D full flavor 


Sex: a) Male b)CFemale Age: ¢)(21-24 4) 25-29 q) C box Fr) soft pack 


Usually purchase by the: s) CD pack t) 0 carton u) 0 both 
e) 30-34 f)035-49 g) 150 and over 
Retailer: You must fill in normal retail price 


By redeeming this coupon, you certify that you are a smoker, (do not include sales tax). 


21 years of age or older, —___ 43300 125424 


Sign here 
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Vacation 
Treasure Hunts 


“Mining” for gem stones is a 
pastime kids love—a unique 
vacation idea. 


BY JOAN LEOTTA 


mong the souvenirs of our last trip to the 
mountains of North Carolina are two plas- 
tic bags full of rubies that our children 
“mined.’’ About the second day of our vaca- 
tion, we discovered that those emerald-green 
hills held more than golf courses. They were 
home to emeralds and rubies. For a small fee, 
we could dig up a fortune—well, sort of. 
While Dad played golf, 10-year-old Jenny, 
8-year-old Joe and | set out for a small ruby 
mine nearby. With a lust for treasure in our 
hearts, we forged up the gravel-and-mud hill 
to the entrance. 
The site was above ground, like most open 
to tourists. Although some sell sediment in 
buckets, at this site we could dig our own 


Hunting for gems in the sluice box at Arkan- 
sas’ Crater of Diamonds 


specimens. James Seagle, owner of the Green 
Hill Ruby Mine, was quick to show us clip- 
pings from local papers touting the great value 
of large finds at his site to justify his $10 per- 
person, per-day charge. After some negotia- 
tions, we agreed to $5 for both children to 
spend two hours. 

Seagle provided shovels, pails, wire boxes 
and a sluice to wash specimens. He showed 
us the kind of rock that holds rubies. In about 
a half an hour, each child was shrieking over 
the find of a minuscule, but real, industrial- 
grade ruby. 

In two hours, my pair was ready for a good 





cleaning, lunch, and a dip in the pool. But 
they wanted to know if we could do this every 
time we went on vacation, so they could col- 
lect gems from all over. With just a little work 
on my part, | discovered that request was 
quite easy to fill. 

What | found out was that there are two ba- 
sic approaches to vacation treasure hunts. 
One is to go to sites that have been developed 
for the amateur. Some of these are on the 
grounds of commercial mining operations, 
others cater specifically to tourists. Among 
some of the most developed for hobbyists are 
the many emerald and ruby sites in Franklin 
County, North Carolina and the Diamond Cra- 
ter in Arkansas. 

The other route is that of the intrepid pio- 
neer. Armed with a map from the state geolog- 
ical survey, you can hunt for treasure on pub- 
lic lands. The Minerals Information Office, 
U.S. Department of Interior, 18th & C streets 
NW, Room 2647-MIB, Washington, DC 
20240, will send you a list of the offices of 
state geological surveys as well as a number of 
pamphlets and a bibliography of information 
on collecting in the state of your choice. Local 
resorts can often recommend small nearby 
sites that aren’t in tour guides. For a list of 
places, try Dig it! A Directory of Fee Basis 
Rock Collecting Sites Open to Amateurs by 
Carol E. Kindler, $7.50 (plus $1.50 postage 
& handling) from The Lapidary Journal Book 
and Video Sellers, Box 80937, San Diego, CA 
92138. ct 
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The King of Musical Madness ___.. 
Now on Hilarious Home Video B 





Now the fabulous King of Musical 
Madness is on Home Video. 

See the world's funniest man per- 
forming the comedy bits that have 
become legends. 


You'll need a seatbelt to stay in 
your chair while he performs his 
outrageous pratfalls, one-liners, 
piano variations, and side-splitting 
musical explanations. 
More popular than ever, 
classy Victor Borge, the 
beloved “Great Dane”, per- 
_ forms his unique brand of 
_ humor, coupled with the 
most delightful, enchantin 
piano solos, before a live audience. 
In the 45 minute show soprano 
Marylyn Mulvey, whose deadpan 
face, coupled with a brilliant voice, 
sets Borge up for one of the funni- 
est routines ever created. You will 
have difficulty catching your 
breath as Borge works with a 
“stupid” page turner who happens 
to be his son Ron. Borge warns 
that he has four more children like 
that. 


Legendary Comic Routines 

The 90 minute show includes 
everything from the 45 minute 
show, plus an additional 45 min- 
utes of comedy madness. Just 
when you thought you couldn't 


= 


ABOUT THE 
ARTIST 
Born into a 
musical fam- 
, 4 ily in Copen- 
4 hagen, Victor 
Borge has 
gained fame 
for combin- 
ing comedy 


with piano music. He holds 
the record for the most one- 
man shows on Broadway 
(849, in 1953), and has been 
knighted by the five Scandina- 
vian countries. 





5 PUBLISHERS CHOICE®, Box 4174, 
Dept. HA50-MA, Huntington Station, NY 11746 


Please rush me: 








VICTOR BORGE VIDEOS 











# HA60 Victor Borge - 45 min. show $19.95 
# HA70 Victor Borge - 90 min. show $29.95 
Please add $1.90 p&h for each video ordered. CA, MI, NY add sales tax. 


THe Sows oo 


NOT 
FOR RENT 
IN VIDEO 
STORES 


laugh any more, Borge teams 
with the very funny Sahan 
Arzruni in Borge’s piano inter- 
pretation of the four-hand “2nd 
Rhapsody by Fliszt.” Even the 
piano can’t stay still. His 
“Inflationary Language” brings 
the hilarity to an even higher 
level, which can only be topped 
by the one and only “Phonetic 
Punctuation” which Borge uses 
to close this laugh marathon. 


“The Best of Borge” videos are 
guaranteed to be future collec- 
tor’s items. They are gems you 
will enjoy viewing again and 
again. Warning - you may have 
difficulty wiping the smiles off. 


Act One 
45 minute show 


ONLY $1995 


Acts 
One & Two | 
90 minute extravaganza 


ONLY $2995 
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Guarantee-If you are dissatisfied with your purchase in any way, you may return it for a prompt and full refund. 


©1991 National Syndications Inc. General Offices: 37 11th Ave., Huntington Station, NY 11746 



















































PICTURE 
FRAME 


The CHILD’S CROSS and 
CHILD’S PICTURE .FRAME 
make distinctive gifts for birthdays, 
christenings, and many other 
occasions — perfect as parent or 
grandparent gifts, too. 

Made of fine quality porcelain, 
the CROSS and the PICTURE 
FRAME have the satin-glaze finish 
and hand-painted pastel tones that 
distinguish the Valencia collection. 
The gifts are decorated with a 
beautifully detailed kneeling child, 
3 inches high, available in two 
styles — a boy figure in blue or a 
girl figure in pink. 

The CHILD’S CROSS, 7 172 
inches in length, has a built-in hanger for easy display. The 
CHILD’S PICTURE FRAME, 4 x 5 inches in size, is 
designed for table-top display and has a plastic sleeve and 
an easy-to-use drop-in slot for photo. Both gifts come with 
an attractive gift box. 

Your choice of the VALENCIA CHILD’S CROSS or the 
CHILD’S PICTURE FRAME will be sent for an offering of 
$15* or more for the work of the Missionary Oblates 
among the world's needy. 





Enclosed is my offering for the worldwide ministry of the 
Missionary Oblates. ($15 or more offering for each.) 
Cigi5*. $30" 0$20 7 Ds 
C) Please send__—-_—s BOY'S CROSS(ES). #1017 
OC Please send ___ GIRL'S CROSS(ES). #1016 
OC Please send ____ BOY'S PICTURE FRAME({S). #1015 
C) Please send ____ GIRL'S PICTURE FRAME(S) #1014 





Name 

Address 

City 

Sib Ce ee ei 


cine Missionary Oblates of Mary Immaculate 
National Shrine of Our Lady of the Snows - Belleville, IL 62223-4694 
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Wait until you see the pies. 
There’s always something cooking in Rhode Island in 
the fall, from international food festivals to local folk and arts 
fairs to our spectacular foliage. In fact, there’s so much to do 
and see, the best way to start is to call 1-800-556-2484 for our 
free Fall Events brochure. And dig in. 


America’s First Resort 


For a free Rhode Island Vacation Kit, call 1-800-556-2484 (in RI 277-2601) or write 
Rhode Island Tourism Div., Dept.WDM, 7 Jackson Walkway, Providence, RI 02903. 


coming next 


The Perfect Dress 


How to put together a zillion different looks from one simple dress. 





Love Story 

Actor Michael Nouri was engaged when he and his fiancée learned that 
she had multiple sclerosis. Read the stirring story of their subsequent 
marriage in his own words. 


Feed a Crowd/Feed a Few 
Successful dishes (and lots of tips) for church suppers. Recipes can be 
adapted for family meals too. 


9 
October 15 Womans Day oe 24 






















Going for the 
Old 


Where to find the best of 
autumn’s colors in the 
Northeast 


BY MARY MAXWELL 





W 


ature’s first green is gold,’’ wrote 

Robert Frost. But nature’s /ast colors 

are infinitely more rich and varied in 
the seasonal pageant played out every fall 
among the rugged mountains, serene lakes 
and picturesque coastal areas of Frost’s 
Northeastern United States. 

Earliest displays appear in the first weeks of 
September when leaves begin to change in 
the mountains of northern Vermont. The vi- 
brant colors move southward through the state 
until mid-October. Because so many people 
visit Vermont at this time of year, early reser- 
vations for accommodations are advised. (A 
special booklet, Fa// Events and Foliage Tours, 
is available from the state’s Travel Division, 
134 State Street, Montpelier, VT 05602, and 
a 24-hour recorded foliage report can be 
heard by dialing 802-828-3239.) 

Massachusetts’s displays begin in the 
Berkshire Hills usually between October 1 
and 14. Exceptional views are along the 
Housatonic River, on Whitcomb Summit and 
Mt. Greylock. A few days later, color glorifies 
the middle of the state. (Massachusetts’s 
Fall Foliage Hotline is 800-632-8038 with- 
in the state and 617-727-3201 for out-of- 
state callers.) 


SOUTHERN NEW ENGLAND 


For nature enthusiasts, the coast of Rhode Is- 
land offers migrating birds along with season- 
al color. On Rte. 1 west of Charlestown are the 
Kimball Wildlife Refuge and Ninigret National 
Wildlife Refuge. Here the nature trails are 
good vantage points for seeing migrating wa- 
terfowl throughout most of the fall, but the 
leaves are usually at their best the second 
week of October. 


HEADING SOUTH 


Fall in New Jersey means migrating water- 
fowl—flocks of geese, ducks and swans that 
animate the mid-October scene. Just north of 
Atlantic City is the Brigantine Division of the 
Edwin B. Forsythe National Wildlife Refuge, 
23,000 acres of salt meadows, woodlands, 
open bays and channels. You can motor the 8- 
mile, self-guided wildlife drive or hike the two 
nature trails. 

Maryland’s fall colors reach their height 
during the middle weeks of October. The 
hardwoods of the western highlands are no- 
where more glorious than at Catoctin Moun- 
tain Park. On Rte. 15 north of Frederick there 
are a number of hiking trails, picnic areas 
and, of course, miles of roads for the less- 
than-energetic. ct 





TRAVEL DIRECTORY 


COI ee 


GATHERING SACRED EAGLE FEATHERS 
FOR HEALING CEREMONIES WAS A 
TEST OF COURAGE FOR YOUNG INDIAN 
BRAVES. KILLING AN EAGLE WAS UN- 
THINKABLE, SO THE BRAVES SET TRAPS 
WITH LIVE RABBITS, QUICKLY SNATCH- 
ING FEATHERS WHEN THE EAGLE CAME 
FOR ITS DINNER. THE FEATHERS WERE 
PLACED AROUND A HEALING CIRCLE 
TO ABSORB BAD ENERGY WHICH LEFT 
THE SICK ONE DURING THE RITUAL 

OF THE MEDICINE MAN. PERHAPS THIS 
TRADITION IS ONE REASON THAT A 
TRIP TO OKLAHOMA IS SO RESTORA- 
TIVE, PARTICULARLY IN THE AUTUMN 

~ WHEN THE WEATHER IS SO INVITNG 
AND FAIRS, FESTIVALS AND CELEBRA- 
TIONS OF INDIAN CULTURE ABOUND. 
IT’S ONLY NATURAL THAT A PLACE 
WHERE YOU RECEIVE NOURISHMENT 
OF YOUR MIND, BODY AND SPIRIT 

WILL MAKE YOU FEEL BETTER. 


Pcovez 
QKLAHOMA. 
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TURN 
















| 1-800-345-1OWA 
FREE lowa Visitors Guide 
& Calendar of Events 
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/ DISCOVER IOWA TREASURES 











Call 1-800-652-6552 or write for your Free 
Fall Vacation Packet: OklahomaTourism & 
Recreation Dept. WD916, P.O. Box 60000, 
Oklahoma City, OK 73146 


Division of Tourism 
Iowa Department of Economic Development 
200 East Grand Avenue ® Des Moines, lowa 50309 
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smaller than JUST ANOTHER Wy CONNECTION 
a mailbox, GRAPE STOMPING, ATLANTIC OR PACIFIC 
yet covers FLY FISHING “Of The Seven Seas 
567 , Die EATING, For ich eee ae Call... 
square miles? CRUISES INC. == 


BED RACING 
EYECATCHING 


FALL IN 
INDIANA. 


Call today for your free Indiana 
Travel and Vacation Guide. 


1-800-688-6646 


Indiana Department of Commerce 
Marketing and Tourism Division 


1-800-854-0500 


Ships of Norweigian, Liberian Registry 






The 1991 St. Louis Sampler! 
It's yours free. In fact, since nearly 
a third of all our listed major 
attractions are free, you're sure to 
get even better mileage out 
of a good time. 
























TRAVEL 
ADVERTISERS! 


Reach tens of thousands of potential 
customers when you advertise in the 


WOMAN’S DAY 
TRAVEL DIRECTORY 


Travel Directory ads are available in 2 
distinctive sizes and 3 different regions, 
each covering a key travel area. 

Get all the details on the Woman’s Day 
Travel program by calling: 

1 (212) 767-5742 
9am-5pm EST 
TODAY! 
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FLORIDA WITHOUT 
FREINY 


Come bask on the tropical Gulf island 
the whole family will love. Enjoy Sanibel 
Island's world-famous shelling, our beauti- 
ful family suites, great cuisine, 5 pools, 
13 tennis courts, 18 holes of golf, wind- 
surfing, daily supervised children’s 
activities...and forget the hectic world 
on our gorgeous private beach. 

Why not give your family a vacation 
they'll really enjoy? Call 1-800-237-4184. 


Sundial 


BEACH & TENNIS RESORT 
1451 Middle Gulf Drive 
Sanibel Island, Florida 33957 
813-472-4151 


© SANIBEL ISLAND © 


Send today 

Visitors Guide, filled with special 
discount coupons and tips on attrac- 
tions, accommodations, restaurants 
and more! The magic is always in 
season! Enclose $1.00 postage and 
handling. 


Name 
Address 
City 
State/Zip 
Orlando/Orange County 
Convention & Visitors Bureau 


7208 Sand Lake Road, Suite 300 
Orlando, Florida 32819 


ORLANDO 


VENTURA 


NEAR DISNEY — UNIVERSAL - SEAWORLD 


Our beautifully decorated 2 bedroom, 2 bath Resort 
Condos sleep up to 6 comfortably with full kitchen. 


GOLF - TENNIS — 3 POOLS-JACUZZI 
BEAUTIFUL LAKE FRONT BEACH 
EXERCISE ROOM - BILLIARDS 


Now the luxury and comfort of a Country Club Resort 
can be yours for less than the price of a hotel room! 


ONLY $79.00 per day » min stay - 1 week 
800-451-9915 


DISNEY/EPCOT® AREA 
THE VILLAS 
OF 


SOMERSET 


fl Beautiful fully equipped 
two & three bedroom villas 


Yow! just 5 minutes from Disney 


HOLIDAY VILLAS 
A Division of HVS Corp. 
TOLL FREE: 1-800-344-3959 


Where The Circus Goes 
To Get Away From The Circus 


When the last act is finished...the last 
bow taken...the circus heads home to the 
white sands, sundrenched shores, and 
serenity that surrounds Sarasota Florida's 
Gulf Coast area. For over 60 years, they 
have found this area to be the perfect 
place to get away from a life on the road. 
So when you’re ready to take your show 
off the road, follow the circus to Sarasota. 


The Relaxing Side of Florida 
PP a em Re 


AND ITS GULF COAST ISLANDS 
Write to: Discover Sarasota 
655 N. Tamiami Trail, Sarasota, Florida 34236 


1-800-522-9799 





Southern 
Celebrations 


BY CASON LINDSAY 


The South is awash with 
events this fall. Here are 
some of the best: 


marvelous show of Claude Monet paint- 

ings at The Baltimore Museum of Art will 

open October 13 and continue through 

January 19. The city’s legendary Cone 
Collection of paintings by Matisse and other 
Impressionist and Post-Ilmpressionist masters 
will be trading places with 32 Monet works 
from the Museum of Fine Arts, Boston. The 
Monet exhibit is expected to draw over 
250,000 people, so tickets will be sold for 
specific days and times. You can get them 
from Ticketron (800-448-9009) or the muse- 
um box office, open Tues.—Sun.; 10 a.m. to 4 
p.m. Adults, $6.50; children under 12, free; 
senior citizens and students, $4.50. 

The Annual Fall Candlelight Tours of 
Homes and Gardens in Charleston, SC, is al- 
ways a beautiful and moving experience. This 
year it’s even more special after the devasta- 
tion of Hurricane Hugo in 1989, which almost 
destroyed this historic city. As you tour the 
magnificent old mansions and stroll the cob- 
bled streets, Sept. 26—Oct. 26, you'll feel the 
strength, courage and faith that makes 
Charleston a queen among cities. For tickets, 
call 803-722-4630. Weekday tours of 8 to 10 
properties, $20; Saturday evening tours with 
champagne reception, $25. 

Think soft breezes, tropical sunsets, starry 
nights and great jazz and you’ve got the 12th 
annual Clearwater Jazz Holiday Festival, Oct. 
17-20 in Clearwater, FL. The music (every 
concert is free) starts at 6 P.m. (2 P.M. on Satur- 
day and Sunday) in Coachman Park where 
Tampa Bay meets the Gulf. 813-461-0011. 

Alabama celebrates Native American 
Month with an ‘‘Indian Pride Days Pow Wow”’ 
in Montgomery, Nov. 8-10. Cherokee, Choc- 
taw and Creek tribes convene from all over the 
state for three intense days of dancing, crafts 
demonstrations and tribal competitions. See 
how a dugout canoe is made, using hot coals 
to hollow a gigantic log or how arrowheads are 
carved in a technique called flint knapping. 
Participate in an Indian pipe ceremony, 
ground blessing or blow-gun contest. Allow 
time to watch beading and basketry. 800- 
252-2262. 

Christmas in Vicksburg, MS, is an unforget- 
table experience that comes together at a city- 
wide ‘‘Apples and Cinnamon’’ festival, start- 
ing Dec. 7. Take part in an old-fashioned tree- 
lighting, hear a choral concert, see a 
Christmas parade. A special attraction, Dec. 
14, is the re-enactment of the 1862 Balfour 
Ball, into which a Confederate courier burst 
with the news that the Yankees had been 
sighted heading down the Mississippi for 
Vicksburg. For $15 you can dance at the ball 
too. 800-221-3536. to 
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SEASON'S GREETINGS 1990 


The award-winning 
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Shown smaller than 
actual size of 8" in diameter. 


ORDER FORM 
A Limited Signature Edition Collector Plate. 
Hand-numbered and bordered in 24 karat gold. 
The Franklin Mint Please mail by October 25, 1991. 
Franklin Center, Pennsylvania 19091 
Please enter my order for Christmas Doves, the first annual Christmas Seal Plate/™ 
by Maureen Drdak-Jensen. Issued by the American Lung Association®—the 
Christmas Seal People® I understand that I need SEND NO MONEY NOW. 
I will be billed $29.50* when my imported plate is shipped. Limit: One plate 


*Plus my state sales tax and 


per collector. 
$2.95 for shipping and handling. 








m Collector’s Plate 


ith 24 Karat Gold. 


mail by October 25, 1991. 


19091 


al Christmas Seal 
merican Lung 


Please bill me $29.50* 


d plate. 
and $2.95 for shipping and handling. 





SIGNATURE 
ALL ORDERS ARE SUBJECT TO ACCEPTANCE 

SUBJECT TO ACCEPTANCE. 

MR/MRS/MISS 

PLEASE PRINT CLEARLY 

RINT CLEARLY. 

ADDRESS 

CITY/STATE/ZIP. TAPEAT 





14752-10 


©1991 FM 


to return any Franklin Mint purchase, you 
shase for replacement, credit or refund. 
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on our gorgeous private beach. 


BEACH & TENNIS RESORT 
1451 Middle Gulf Drive 
Sanibel Island, Florida 33957 
813-472-4151 





© SANIBEL ISLAND © 
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Send today for Orlando's | 
Visitors Guide, filled with 

discount coupons and tips or 
tions, accommodations, rest 
and more! The magic is al 
season! Enclose $1.00 poste 
handling. 


Name 
Address 
City 
State/Zip 
Orlando/Orange County 
Convention & Visitors Bure 


7208 Sand Lake Road, Suite 
Orlando, Florida 32819 
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FLORIDA WITHOUT 







Come bask on the tropical Gulf island 
the whole family will love. Enjoy Sanibel 
Island's world-famous shelling, our beauti- 
ful family suites, great cuisine, 5 pools, 
13 tennis courts, 18 holes of golf, wind- 
surfing, daily supervised children’s 
activities...and forget the hectic world 


Why not give your family a vacation 
they'll really enjoy? Call 1-800-237-4184. 


Sundial 
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ORLANDO 


VENTURA 


NEAR DISNEY — UNIVERSAL - SEAWORLD 
Our beautifully decorated 2 bedroom, 2 bath Resort 
Condos sleep up to 6 comfortably with full kitchen. 


GOLF - TENNIS — 3 POOLS-JACUZZI 
BEAUTIFUL LAKE FRONT BEACH 
EXERCISE ROOM - BILLIARDS 


Now the luxury and comfort of a Country Club Resort 
can be yours for less than the price of a hotel room! 
ONLY $79.00 per day + min stay - 1 week 
800-451-9915 

















DISNEY/EPCOT® AREA 
THE VILLAS 
OF 
SOMERSET 


ful Beautiful fully equipped 
two & three bedroom villas 


Yew! just 5 minutes from Disney 









HOLIDAY VILLAS 
A Division of HVS Corp. 
TOLL FREE: 1-800-344-3959 








Southern 
Celebrations 


BY CASON LINDSAY 


The South is awash with 
events this fall. Here are 
some of the best: 


marvelous show of Claude Monet paint- 

ings at The Baltimore Museum of Art will 

open October 13 and continue through 

January 19. The city’s legendary Cone 
Collection of paintings by Matisse and other 
Impressionist and Post-Impressionist masters 
will be trading places with 32 Monet works 
from the Museum of Fine Arts, Boston. The 
Monet exhibit is expected to draw over 
250,000 people, so tickets will be sold for 
specific days and times. You can get them 
from Ticketron (800-448-9009) or the muse- 
um box office, open Tues.—Sun.; 10 a.m. to 4 
p.m. Adults, $6.50; children under 12, free; 
senior citizens and students, $4.50. 

The Annual Fall Candlelight Tours of 
Homes and Gardens in Charleston, SC, is al- 
ways a beautiful and moving experience. This 
year it’s even more special after the devasta- 
tion of Hurricane Hugo in 1989, which almost 
destroyed this historic city. As you tour the 
magnificent old mansions and stroll the cob- 
bled streets, Sept. 26—Oct. 26, you'll feel the 
strength, courage and faith that makes 
Charleston a queen among cities. For tickets, 
call 803-722-4630. Weekday tours of 8 to 10 
properties, $20; Saturday evening tours with 
champagne reception, $25. 

Think soft breezes, tropical sunsets, starry 
nichts and oreat iazz and vou've oot the 12th 
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SEASON'S GREETINGS 1990 
Matee-\ ce VUIILe 
Sh ller th Christmas Seal art. 
jown smaller than 
actual size of 8" in diameter. 


Beautifully 
the aed ieee A Limited Edition Collector’s Plate 
Christmas Seal design Embellished With 24 Karat Gold. 


The Franklin Mint Please mail by October 25, 1991. 
Franklin Center, Pennsylvania 19091 
Please send me the First Annual Christmas Seal 
Plate™ in porcelain from the American Lung 
Association® 

| need send no money now. Please bill me $29.50* 


prior to shipment of my imported plate. 
*Plus my state sales tax and $2.95 for shipping and handling. 


of renowned artist 
Maureen Drdak-Jensen 


With your help, they've saved the lives of millions. Colorful 
Christmas Seals® Now, to raise awareness of this noble 
cause, the American Lung Association® issues its first 
annual collector's plate. 

Christmas Doves. The faithful re-creation of Maureen 
Drdak-Jensen’s award-winning Christmas Seal design. 
The gleaming porcelain plate is bordered by hand in rich 24 
karat gold. It is available exclusively from The Franklin Mint 
until December 31, 1991. After that date, it will never be 
sold again. Priced at just $29.50. The first annual tribute in 
porcelain to the most worthy of causes. 


SIGNATURE 





ALL ORDERS ARE SUBJECT TO ACCEPTANCE. 


MR/MRS/MISS. 





PLEASE PRINT CLEARLY. 


ADDRESS. 


CITY/STATE/ZIP 
© 1991 FM 14752-41 


THIRTY DAY RETURN ASSURANCE POLICY. If you wish to return any Franklin Mint purchase, you 
may do so within 30 days of your receipt of that purchase for replacement, credit or refund. 


















Some of the home furnishings, fashion accessories, ap- 
parel, equipment and materials shown in this issue. 


63 Top: Room design by Stanley Hura Designs, 159 
Madison Avenue, NYC 10016; 212-725-1779. “Clas- 
sic Rose” and “Classic Stripe” sheets in a Trevira and 
cotton blend for draperies, from the Country Inn Col- 
lection by Stevens; 800-533-8229. “New Legend” 
#4450-500 carpet of Trevira XPS in jade color by 
J.P.S., NYC; 212-642-1160. Parlor Screen #752-939 
and Camelback Love Seat #7510-22 from Lynn Hol- 
lyn At Home Collection for Lexington Furniture Indus- 
tries, Box 1008, Lexington, NC 27293. (For a free col- 
or brochure call 800-544-4694.) “Jumping Beans” 
child’s jumpsuit pattern #5297 and “Window Dress- 
ing” eer pattern #2861 by The McCall Pattern 
Co., available at local fabric stores, or The McCall Pat- 
tern Co., 11 Penn Plaza, NYC 10001 (when ordering 
a pattern, please include the price per pattern plus 
$1.50 postage & handling). “Baris” fabric in Blossom 
colorway on loveseat from Robert Allen Fabrics Inc., 
55 Cabot Blvd., Mansfield, MA 02048; 508-339- 
9151. “Vineyard Throw” by ae Hollyn At Home Col- 
lection for Three Weavers, Box 8628, Houston, TX 
77249, available at fine department stores. Bottom 
left: Bed Bench Settee #641-660 and Carved Fan 
Side Chair #641-880 from Lynn Hollyn At Home Col- 
lection for Lexington Furniture Industries (address 
above). “Bates” fabric in Blossom colorway on bed 
bench from Robert Allen Fabrics, Inc. (address 
above). Vanity Desk #157-534 from Chez Michelle 
Collection by Lexington Furniture Industries (address 
above). “Silver Buffet” candlestick lamps #2421LH 
on desk with “Abigail” shade in misty plum color by 
Towne & Country Lighting, 536 Townsend Ave., High 
Point, NC 27263; 919-431-7123. Bottom center: 


Great American Pies 
CONTINUED FROM PAGE 96 


(SHOWN ON PAGES 94-96) 


DOUGH FOR ONE-CRUST PIE 


1 cup all-purpose flour 
2 tablespoons granulated sugar 
Ys cup solid vegetable shortening 
1% tablespoons cold 

butter or regular stick 

margarine (not spread), 

cut in small pieces 
3 tablespoons cold water 
1. To make dough in food processor: Process 
flour, sugar, vegetable shortening and butter 
with on/off turns until coarse crumbs form. 
With motor running, add water. Process just 
until dough leaves sides of bowl. Remove 
blade, then dough. To make dough by hand: 
Mix flour and sugar in a medium-size bowl. 
With pastry blender or two knives cut in short- 
ening and butter until mixture resembles 
coarse crumbs. Sprinkle with water, 1 table- 
spoon at a time, stirring with a fork after each 
addition until mixture clumps together to form 
a dough. 
2. Press dough into a ball, then flatten into a 
1-inch-thick round. 
3. If not using immediately, wrap and refriger- 
ate up to 3 days or freeze up to 3 months. 


DOUGH FOR TWO-CRUST PIE Double all in- 
gredients for Dough for One-Crust Pie except 
the sugar. Increase that to 3 tablespoons. Pre- 
pare dough as above. Divide in half. Press 
each half into a ball, then flatten into a 1- 
inch-thick round. If using immediately, wrap 
half in plastic wrap or waxed paper to prevent 
drying while working with other half. If not us- 
ing immediately, wrap individually and refrig- 
erate up to 3 days or freeze up to 3 months. 
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MERCHANDISE INFORMATION 


“Versailles” king-size headboard #550 from Designs 
for Sleep, 200 Lexington Ave., Ste. 513, NYC 10016. 
“Baris” fabric in Blossom colorway on headboard by 
Robert Allen Fabrics, Inc. (address above). Brass 
Swing-Arm Wall Lamps #2074-85 by Paul Hanson 
Co., 610 Commerical Ave., Carlstadt, NJ 07072; 201- 
933-4873. Bottom right: “Pillow Essentials” decora- 
tive pillows pattern #2630 by The McCall Pattern Co. 
(address above). 64-65: Bordeaux Entertainment 
Center #751-312, Veranda Plant Cart #751-935 and 
Champagne Table #751-960 from the Lynn Hollyn At 
Home Collection for Lexington Furniture Industries 
(address above). “Duette” %4” pleated window shades 
in white bark color #D2951 by Hunter Douglas; 800- 
32-STYLE. 136" wood poles and rings by Kirsch Co., 
available in curtain and drapery departments of fine 
stores. Framed botanicals from the Lynn Hollyn At 
Home Collection for Windsor Art, 9101 Perkins St., 
Pico Rivera, CA 90660; 213-723-6301. Area rug, 
mini wicker rocker, teddy bear on rocker, throw blan- 
ket on bed bench, epee and damask pillows on 
bed from ABC Carpet & Home, 888 Broadway at East 
19 St., NYC 10003; 212-473-3000. “Country Rab- 
bits” stuffed animal pattern #3760 by The McCall 
Pattern Co. (address above). “Classic Rose” and 
“Classic Stripe” sheet sets in a Trevira and cotton 
blend from the Country Inn Collection by Stevens (ad- 
dress above). Crown mouldings by Ponderosa Mould- 
ings, Box 518, Redmond, OR 97756. Italian desk 
notebook from II Papiro, 1021 Lexington Ave, NYC 
10021; 212-288-9330. Garlande Oval Looking Glass 
#751-203 and Double Dresser Base #751-222 from 
the Lynn Hollyn At Home Collection for Lexington Fur- 
niture Industries (address above). Silver-plated 
“Chantilly” dresser set, vanity jar, blush brush, lip 
brush on dresser base by Gorham, Inc., Box 906, Mt. 


BROWN-SUGAR APPLE PIE 


A luscious layer of brown sugar settles on the 
bottom of this pie. 


Dough for Two-Crust Pie (see recipe, left) 

% cup packed brown sugar 

3 tablespoons all-purpose flour 

¥, teaspoon ground cinnamon 

Ye teaspoon ground nutmeg 

2% pounds Golden Delicious or Granny 
Smith apples, peeled, quartered, cored 
and cut in ¥%2-inch-thick slices (7 cups) 

1 tablespoon lemon juice 

1 tablespoon heavy cream or milk 

1 tablespoon granulated sugar 


1. Have a 9-inch pie plate ready. 

2.0n a lightly floured surface with a lightly 
floured rolling pin, roll out half the dough to a 
12-inch circle. Line pie plate with dough. 

3. Place oven rack in lowest position. Heat 
oven to 425°F. 

4. Mix brown sugar, flour, cinnamon and nut- 
meg in a large bowl. Add apples and lemon 
juice. Toss gently to mix and coat. Spread in 
lined pie plate, mounding apples in center. 
Scrape any juices in bowl over apples. 

5. Roll out remaining dough to a 12-inch cir- 
cle. Place over filling. Press edges together 
and roll up to form a rim. For a homey look 
pinch dough—don’t crimp or flute—to seal top 
to bottom crust. 

6. Brush pie with cream. Sprinkle evenly with 
sugar. Cut slits in top for steam to escape. 
7. Bake 20 minutes. Reduce oven tempera- 
ture to 375°F and bake 20 to 25 minutes 
longer until crust is golden brown and fruit is 
tender when pierced through a slit. (If crust 
gets too brown during baking, drape a piece of 
foil loosely over the pie.) 

8. Remove the wire rack to cool. Serve warm or 
at room temperature. Keeps well up to 3 days. 
Wi Makes 8 servings. Per serving: 438 cal, 4 g 
pro, 66 g car, 18 g fat, 14 mg chol with but- 
ter, 2 mg chol with margarine, 51 mg sod 





Kisco, NY 10549; 914-242-9300 76: Blouse by San- 
dra Roth/Ciaosport (WD), 525 Seventh Ave., NYC 
10018. Earrings by Judith Harriet, Ltd. 77 Left: Jack- 
et by Sandra Roth/Ciaosport (address above). Ear- 
rings by Rokoff. Bracelet by Erwin Pearl. Right: Outfit 
by Francine Browner (WD), 1407 Broadway, NYC 
10018. Earrings by Judith Harriet, Ltd. Headband by 
The Leather Shop. 78 Left: Suit by Spiegel (WD), 
#14-5029; 800-345-4500 (to order). Earrings by Ca- 
sey's. Bag by Coach. Hosiery by Hanes. Right top: 
Outfit by Leslie Fay Il (WD), 1412 Broadway, NYC 
10018. Earrings by Agatha. Right bottom: Outfit by 
Cynthia Holder (WD), 1045 Industrial Hwy., South 
Hampton, PA 18966. Earrings and pin by Casey's. 
Hat by Betmar. 79: Sweater and top by IB Diffusion 
(WD), 1410 Broadway, NYC 10018. Stirrups by 
French Vanilla (WD), 1411 Broadway, NYC 10018. 
Earrings by Casey's. Scarf by Honey. 81 Left: Bird- 
house ornament by Walnut Hollow Farm, Route 2, 
Dodgeville, WI 53533. Center: Painted miniature 
wood pitcher by Green Mountain Studios. (To order 
set of six ($18.00), send check or money order to 
Green Mountain Studios, Box 158, Route 10 North, 
Lyme, NH 03768.) Top right: Creative fea gift 
wrap for ne Christmas ornament (#FH3-51, 
#FH3-38) by C.R. Gibson Co., Norwalk, CT 06856. 
Fabric for wine sack by Wamsutta/OTC, a division of 
Springs Industries, available at fabric stores nation- 
wide. Bottom right: Fabric for patchwork stocking 
(pattern #9166, color #8100), (pattern #9165, color 
#7100) from “A Christmas Gathering” Hallmark Col- 
lection by Wamsutta/OTC, a division of Springs Indus- 
tries (see above). 82 Left: Fabric for kitchen mitt with 
appliqué (pattern #2820, color #20), (pattern 
#2818, color #20) by Wamsutta/OTC, a division of 
Springs Industries, available at fabric stores. cD 


HONEY-PUMPKIN PIE WITH 
ORANGE WHIPPED CREAM 


Served chilled or at room temperature. 


Dough for One-Crust Pie (see recipe, left) 
2 large eggs 
1 can (16 ounces) solid-pack pumpkin 
1 can (12 ounces) evaporated milk 
% cup honey 
1% teaspoons each 

ground cinnamon and 

ground allspice 
Orange Whipped Cream 

(recipe follows) 
1. Have a 9-inch pie plate ready. 
2.0n a lightly floured surface with a lightly 
floured rolling pin, roll out the dough to a 12- 
inch circle. Line pie plate with dough. Turn 
edge under and flute decoratively. 
3. Place oven rack in lowest position. Heat 
oven to 375°F. 
4. Beat eggs in a large bowl until blended. 
Brush about 1 teaspoon around edge of 
dough. 
5. Add pumpkin, milk, honey, cinnamon and 
allspice to remaining eggs. Whisk until well 
blended. Pour into lined pie plate. 
6. Bake 45 to 55 minutes until filling is set. (If 
edges become too dark during baking, care- 
fully cover with 2-inch-wide foil strips.) 
7. Remove to wire rack to cool. Refrigerate if 
not planning to serve within 2 hours. Serve 
with Orange Whipped Cream. 
@ Makes 8 servings. Per serving with 3 table- 
spoons Orange Whipped Cream: 435 cal, 8 g 
pro, 53 g car, 22 g fat, 103 mg chol with but- 
ter, 97 mg chol with margarine, 101 mg sod 
ORANGE WHIPPED CREAM (not shown): 
Beat ¥4 cup heavy (whipping) cream and 3 ta- 
blespoons orange-flavored liqueur or 3 table- 
spoons orange juice and 1 tablespoon granu- 
lated sugar in a medium-size bow! with 
electric mixer until soft peaks form when 
beaters are lifted. Makes 114 cups. 

























eas Make a Cake 


2 large apples, 3 medium-size apples, 4 small apples 


Here are some apple varieties that are good for use in pies. ® th v th a 
Cortland—slightly tart a S e 

Golden Delicious—sweet e 

Granny Smith—moderately tart L fe f th Ric 
Jonathan—slightly tart 1 e 0 e : ie) 


Newton Pippin—slightly tart 
Rome Beauty—slightly tart to sweet e a Part ! 
Stayman—slightly tart y 
Winesap—moderately tart 
York Imperial—slightly tart 





SHREDDED-APPLE SOUR CREAM PIE 


Dough for One-Crust Pie (recipe, page 106) 
1 large egg 
> 1% cups sour cream 
Ys cup granulated sugar 
1 tablespoon lemon juice 
2% pounds apples (reserve ¥2 apple), peeled and coarsely 
shredded (6 cups) 

























































"i . a 
1. Have a 9-inch pie plate ready. 
2.0n a lightly floured surface with a lightly floured rolling pin, roll out 5 
the dough to a 12-inch circle. Line pie plate with dough. Turn edge : 5 
under and flute decoratively. mS * 
3. Place oven rack in lowest position. Heat oven to 375°F. oath St > Tae e 
4. Beat egg with a fork in a large bowl. Brush about 1 teaspoon around ; ie sae” 
edge of dough. ; . — 
5. Add sour cream, sugar and lemon juice to remaining egg. Stir until It s easy with the all new ti 
well blended. Stir in apples. Pour into lined pie plate and spread even- 1992 Wilton Yearbook of Cake Decorating! 
ly. Peel, slice and core the reserved ¥/2 apple. Arrange on top. 
6. Bake 40 to 45 minutes until pick inserted near center comes out 
clean. 
7. Remove to wire rack to cool. Refrigerate if not planning to serve with- From birthdays to holidays, weddings to anniversaries, you'll find 
in 2 hours. Serve chilled or at room temperature. the perfect idea to make a cake that’s the hit of your next special 


Hi Makes 8 servings. Per serving: 340 cal, 4 g pro, 41 g car, 19 g fat, 


51 mg chol with butter, 45 mg chol with margarine, 53 mg sod celebration. Discover year- around cake, cookie, candy and 


dessert ideas for any occasion. Easy, step-by-step instructions 
and over 1200 unique baking and decorating products will help 


ON THE COVER ou make your n inary! 

10-MINUTE CHOCOLATE MOUSSE PIE ‘ A Pe ee 

Fora lavish high-pie look, you'll want mousse that’s thick enough to 

mound in the shell. Knorr brand thickens satisfactorily as you beat 

it. Jell-O and Oetker need to be chilled for 20 minutes after beating 

to attain the right thickness. Get even richer texture by substituting 

chilled canned evaporated milk (regular or skim) for the milk called 

for in the package directions. Serve within 24 hours for best flavor. 

1 cup (6 ounces) semisweet chocolate chips 

3 packages (2.0 to 3.5 ounces each) chocolate-mousse dessert 
mix 

1 tablespéon instant espresso powder 

¥, cup chopped pecans 

One 8-inch (6 ounces) ready-to-fill graham-cracker pie crust 

1 cup heavy (whipping) cream and 2 tablespoons granulated 
sugar beaten until stiff 


Full-color, 82” x 11’, 196 pages. 


MAIL TODAY TO: WILTON 1992 YEARBOOK 
Caller Service #1606, 2240 West 75th Street, Woodridge, IL 60517-0754 





For garnish: chocolate shavings (see Note), leaf-shape cookies 
from a bakery, fresh raspberries and mint sprig YES, I'd like to get in on the fun and excitement of cake decorating the Wilton way all year! 





1. Melt chocolate in microwave oven or top of double boiler. Please send me copies at $5.99 each and include my $6.00 Savings Certificate with 
2.Meanwhile prepare mousse according to package directions, each copy. I’m enclosing my check or money order for $__ 
adding espresso powder before beating. OR, please Amun 

3. Scrape chocolate into a medium-size bowl. Stir in about ¥% the charge my 

mousse mixture and the nuts. Spread over bottom of pie crust. O VISA 

Spread remaining mousse on top, mounding it slightly in center. 0 MasterCard Exp. Date es a 
4.Chill at least 1 hour. Before serving, spread whipped cream over 

mousse in decorative swirls. Garnish with chocolate shavings, Signature (necessary for charge orders) 

cookies, berries and mint. Satisfaction is guaranteed or your money back. Allow 4-6 weeks for delivery. 

Hi Makes 10 servings. Per serving (using three 2.0-ounce packages 














mix prepared with whole milk): 459 cal, 5 g pro, 42 g car, 31 g fat, nate ena 

37 mg chol, 196 mg sod. NOTE To make chocolate shavings, tress 

draw a swivel-bladed vegetable peeler across a square or bar of 

chocolate. City 
PLEASE TURN TO PAGE 108 State Zip 4 
9/24/91 WOMAN'S DAY 107 zo mee Lg 










The one to buy in the 


first ee 
os —_ 


oD 
WARRANTY TO Co, 
got? "Slay, 


~ . e 
. 







9 . 
a, PROMISES a 
Cem ane’ 
Ey on nesuno it © 


The quality un-electric. 


ST LOUIS 63116 










Great American Pies 
CONTINUED 


PROVIDENCE NUT PIE 


A specialty at Pot au Feu restaurant in Provi- 
dence, Rhode Island, where this pie has been 
on the menu for 17 years. Good with unsweet- 
ened softly whipped cream. 


Dough for Two-Crust Pie (recipe, page 106) 

3 large eggs 

1% cups granulated sugar 

1 tablespoon hazelnut liqueur (optional) 

1 teaspoon vanilla extract 

¥%, cup finely chopped toasted hazelnuts 
(see Note) 

%, cup finely chopped toasted walnuts 

1 tablespoon butter or margarine, melted 


1. Have a 9-inch pie plate ready. 

2.On a lightly floured surface with a lightly 
floured rolling pin, roll out half the dough to a 
12-inch circle. Line pie plate with dough. Trim 
with a sharp knife or scissors to edge of pie 
plate, leaving no overhang. Reserve trimmings. 
3. Place oven rack in lowest position. Heat 
oven to 375°F. 

4. Whisk eggs, sugar, liqueur and vanilla in a 
bowl until well blended. Stir in hazelnuts and 
walnuts. Pour into lined pie plate. 

5. Roll out remaining dough to a 12-inch cir- 





and turn under to make an even rim. Flute or 
crimp decoratively. 

6. Roll out reserved trimmings. Cut out little 
leaves with a cookie cutter or small sharp 


press “‘leaves’’ in place. Brush with butter. 
Cut slits in dough for steam to escape. 

7.Bake 40 to 45 minutes until brown. 
8. Remove to wire rack to cool. Serve warm or 


wrapped in refrigerator up to 3 days. 


NOTE To toast nuts in oven: Spread in a bak- 
ing pan. Bake in 375°F oven 8 to 10 minutes, 
stirring once. In microwave: Spread nuts ina 
circle on paper towel on floor of microwave. 


every 30 seconds. 


WOMAN'S DAY recipes indicate the nu- 
trient content per serving, including calo- 
ries, carbohydrates, cholesterol, protein, 
sodium and total fat, using these abbrevi- 
ations: 

cal=calories 

car =carbohydrates 

chol= cholesterol 


mg=milligrams 
pro = protein 
sod=sodium 
g=grams 


108 WOMAN’S DAY 9/24/91 


cle. Place over filling. Press edges together 


knife. Brush pie with melted butter. Gently 


at room temperature. Keeps well loosely 
Wi Makes 8 servings. Per serving: 522 cal, 7 g 


pro, 63 g car, 27 g fat, 95 mg chol with but- 
ter, 75 mg chol with margarine, 83 mg sod 


Microwave on high 4 to 44% minutes, stirring 





APPLE, DATE AND PECAN PIE 


(not shown) 

Delicious the day it’s made but even better the 
next, when the flavor of the dates has had time 
to develop. Serve with softly whipped cream. 


Dough for One-Crust Pie (recipe, page 106) 

2 large eggs 

1 tablespoon vanilla extract 

2% cup packed brown sugar 

Y cup all-purpose flour 

V2 teaspoon baking powder 

1 pound apples, peeled, quartered, cored 
and chopped in 12-inch pieces (3 cups) 

%, cup (312 ounces) snipped dates 

% cup pecans; coarsely chop about half 

1. Have a 9-inch pie plate ready. 

2.On a lightly floured surface with a lightly 

floured rolling pin, roll out the dough to a 12- 

inch circle. Line pie plate with dough. Turn 

edge under and flute or crimp decoratively. 

3. Place oven rack in lowest position. Heat 

oven to 375°F, 

4. Beat eggs in a large bowl until blended. 

Brush about 1 teaspoon on edge of dough. 

5. Add vanilla, sugar, flour and baking powder 

to remaining eggs. Stir until well blended. Stir 

in apples, dates and pecans. Spread in lined 

pie plate. 

6. Bake 35 to 40 minutes until lightly 

browned and a wooden pick inserted near cen- 

ter comes out clean. 

7. Remove to wire rack to cool. Serve at room 

temperature. Keeps well up to 3 days. 

@ Makes 8 servings. Per serving: 383 cal, 5 g 

pro, 56 g car, 16 g fat, 65 mg chol with but- 

ter, 59 mg chol with margarine, 71 mg sod 


PEAR CRUMBLE PIE 
Best served the day it’s made. 


Dough for One-Crust Pie (recipe, page 106) 

¥3 cup packed brown sugar 

Y cup all-purpose flour 

1 teaspoon ground ginger 

Ys cup cold butter or margarine, cut in small 
pieces 

6 medium-size pears (6 ounces each), 
peeled, halved and cored 

1. Have a 9-inch pie plate ready. 

2.On a lightly floured surface with a lightly 

floured rolling pin, roll out the dough to a 12- 

inch circle. Line pie plate with dough. Turn 

edge under and flute decoratively. 

3. Place oven rack in lowest position. Heat 

oven to 375°F. 

4. Mix brown sugar, flour and ginger in a medi- 

um-size bowl. With pastry blender or 2 knives 

cut in butter until mixture resembles coarse 

crumbs. Sprinkle half the crumbs (about 3% 

cup) evenly over bottom of lined pie plate. 

Coarsely chop 4 pear halves and scatter over 

the crumbs. 

5. Cut 7 pear halves lengthwise from wide end 

almost to stem end in Y%-inch-thick slices. Ar- 

range on crumb-pear mixture with wide ends 

of pears around edge of pie. Gently press 

down on pear halves to fan slices. 

6. Coarsely chop remaining pear half and fill 

space in center. Sprinkle pears evenly with re- 

maining crumbs. 

7. Bake 40 to 45 minutes until crumbs are 

browned and pears are tender. 

8. Remove to wire rack to cool. Serve at room 

temperature. 

Wi Makes 8 servings. Per serving: 353 cal, 3 g 

pro, 55 g car, 15 g fat, 21 mg chol with but- 

ter, O mg chol with margarine, 87 mg sod 


BAKING TIPS 


© Foracrisp bottom crust, bake pies in the 


lower third of the oven. 
@ If crust becomes too dark during baking, 
cover pie loosely with foil. 








Just for You Shirts 
SHOWN ON PAGE 60 


Popularly oversized cotton T-shirts and sweat- 
shirts are machine washable and available in 
medium (10-12), large (14-16) and XL (19). 
Send check or money order to: 

WD Designer Shirts 

Dept. K11, Box 734 

Holmes, PA 19043 


——Floral Basket T-shirt(s) for 
$12.95 plus $2.75 each for 


shipping and handling ..... Speier ges 


O [R9FM] Medium 
0 [R9FL] Large 
0 [R9FX] XL 

_—Floral Basket sweatshirt(s) 
for $19.95 plus $3.85 each 
for shipping and handling .. 
0 [R9F1] Medium 
0) [R9F2] Large 
0 (R9F3] XL 

——Teddy T-shirt(s) for $12.95 
plus $2.75 each for shipping 
and handling 
CJ [ROTM] Medium 
0 [R9TL] Large 
0 [R9TX] XL 

——Teddy sweatshirt(s) for 
$19.95 plus $3.85 each for 
shipping and handling ..... 
0 [R9T1] Medium 
0 [R9T2] Large 
0 [R9T3] XL 


Add applicable sales tax ...... 
Canadian residents must add 
7% goods and service tax .. 
Canadian residents add an 
additional $2.00 per order 
(not per item) and remit in 
U.S. funds (May be subject 
to:-tariff.) isi AGeAaes oes 
Total amount enclosed 


name (please print) 


address 


city state zip code 


For CREDIT-CARD ORDERS fill in the lines 
below or speed delivery by calling toll-free 
800-345-8112. (Sorry, toll-free number is 
not available in Canada.) 


0 MasterCard (1) Visa Exp. Date 


Card No. 


Signature 


For delivery allow four to five weeks from our receipt of 


order. GST Registration No. 126018209. 


Reser as Dati 























© Geo. A. Hormel & Co. 1990 


Macho Nacho 


Beef up your nachos with delicious, 
Beet Hormel Chili No Beans. 


1/2 (15 oz.) bag tortilla chips, any flavor 
1 (15 02.) can Hormel Chili No Beans, heated 
1/2 cup shredded cheese 


(cheddar, jack or American) 


Spoon chili over chips. Sprinkle with 
cheese. Heat in microwave oven or broil 
until cheese melts, 1 to 2 minutes. 
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FRESH-CRANBERRY RAISIN PIE 


1 bag (12 ounces) fresh or frozen 
cranberries (3% cups) 
1% cups plus 2 teaspoons granulated sugar 
¥, cup water 
34 cup raisins 
2 teaspoons freshly grated orange peel 
Dough for Two-Crust Pie (recipe, page 106) 
1 tablespoon heavy cream or milk 
1. Have a 9-inch pie plate ready. 
2. Bring cranberries, 11/2 cups sugar and the 
water to boil in a large uncovered saucepan. 
Reduce heat and let boil gently about 6 min- 
utes, stirring often, until mixture thickens. 
Stir in raisins and peel. Let cool slightly. 
3.0n a lightly floured surface with a lightly 
floured rolling pin, roll out half the dough to a 
12-inch circle. Line pie plate with dough. 
4.Place oven rack in lowest position. Heat 
oven to 375°F. 
5. Spread cranberry mixture in lined pie plate. 
6. Roll out remaining dough to a 12-inch cir- 
cle. Cut with a pastry wheel or sharp knife in 
1-inch wide strips (you'll need 10). Arrange 
half the strips over filling, using longest near 
the center. Lay remaining strips on top in op- 
posite direction. Press ends to edge of bottom 
crust. Roll overhang of bottom crust up over 
edges of strips to make an even rim. 
7. Brush lattice and rim with cream. Sprinkle 
with remaining 2 teaspoons sugar. 
8. Bake 40 to 45 minutes until golden brown. 
9. Remove to wire rack to cool. Serve warm or 
at room temperature. Keeps well up to 3 days. 
Mi Makes 8 servings. Per serving: 496 cal, 4g 
pro, 82 g car, 18 g fat, 14 mg chol with but- 
ter, 2 mg chol with margarine, 48 mg sod E21 


Steak Out 
CONTINUED FROM PAGE 93 


MOLASSES BARBECUE 
MARINADE 


Keeps indefinitely. 

1 can (8 ounces) tomato sauce 

Ys cup light or dark molasses 

Ys cup vegetable oil 

3 tablespoons cider vinegar 

1 teaspoon dry mustard 

Put all ingredients into a jar with a tight-fitting 
lid. Shake until blended. 

@ Makes about 1% cups or enough to mari- 
nate 4 to 5 pounds meat. 


SESAME-GINGER MARINADE 


V4 cup reduced-sodium soy sauce 

Ys cup dry sherry wine or vermouth 

2 tablespoons dark Oriental sesame oil 

2 tablespoons finely chopped scallions 

1 tablespoon vegetable oil 

2 teaspoons grated fresh gingerroot 

2 large cloves garlic, crushed 

Put all ingredients into a jar with a tight-fitting 
lid. Shake until blended. 

W@ Makes about 1 cup or enough to marinate 2 
to 3 pounds meat. 


SPICY PEPPER RUB 
Use 1 teaspoon per pound of meat. 
MIX: 
2 teaspoons ground red pepper 
1 teaspoon each ground cumin, garlic 
powder, paprika and salt 


Rub all over steak before grilling. 


@ Makes 2 tablespoons or enough for 6 
pounds of meat. 


SPICY VEGETABLE RELISH 


Serve warm or cold. This keeps well in the re- 
frigerator up to 3 days. 


3 tablespoons olive oil 
1 medium-size green bell pepper, diced 
(1 cup) 
1 medium-size red bell pepper,.diced 
(1 cup) 
1 medium-size red onion, 
halved lengthwise 
and thinly sliced (% cup) 
1 large yellow summer squash (about 
8 ounces), diced (1% cups) 
2 large cloves garlic, peeled and thinly 
sliced 
Ya teaspoon each crushed red pepper, dried 
thyme leaves and salt 
2 large tomatoes, seeded and coarsely 
chopped 
2 tablespoons cider vinegar 
1. Heat 2 tablespoons oil in a large skillet over 
medium heat. Add bell peppers, onion, 
squash, garlic, crushed red pepper, thyme 
and salt. Cover and cook, stirring 2 or 3 times, 
18 minutes or until vegetables are very soft. 
2. Uncover and stir in tomatoes, vinegar and 
remaining 1 tablespoon oil. Remove from heat 
and serve immediately. 
@ Makes 3 cups, 6 servings. Per serving: 93 
cal, 1 g pro, 7 g car, 7 g fat, O mg chol, 189 
mg sod to 
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WOMAN’S DAY 


TWO EASY 
WAYS T0 
SEND FOR 
TRAVEL 
BROCHURES 


viy 


Dial FLASH MAIL! To 
receive travel information 
fast, call FLASH MAIL 
900-990-8747 for 
brochures from destinations 
marked by an asterisk. 
Order by number up to ten 
brochures and listen to 
great time and money- 
saving travel tips. $1.49 
per minute, average call is 
two minutes. Use Touch- 
Tone phone. Allow 1-2 
weeks for delivery. 


J 


You can write for FREE 
brochures from the 
destinations listed. 
Simply circle the numbers 
on the coupon that 
correspond with the travel 
information you'd like to 
receive. All brochures are 
available through a 
coupon order. Allow 4-6 
weeks for delivery. 
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ALABAMA 

*1F, ALABAMA TOURISM - Send 
for your colorful, free 116-page, idea- 
packed guide to Alabama's great vaca- 
tion surprises. 

CONNECTICUT 

*2F. EAST OF THE 
CONNECTICUT RIVER - where 
weekends are wonderful! Request 
evente brochure. Exciting places to go 
and things to do. 

CRUISES 

3F, #1 FOR SATISFACTION - For 
unbeatable prices, service and free 
money-saving directory, call Cruises 
Inc, 1-800-854-0500. 

FLORIDA 

*4F. SEE FLORIDA - Coast to coast 
to coast. Our new vacation guide will 
help plan your perfect Florida vaca- 
tion. 

*5F. PANAMA CITY BEACH - More 
Florida without more money! Call for 
a beautiful FREE Vacation Guide 1- 
904-233-6503 or write the PanamaCity 
Beach Convention and Visitors Bu- 
reau, P.O. Box 9473, Panama City 
Beach, FL 32407. 

*6F. ORLANDO - Go for the Magic! 
FREE official Visitors Guide: accom- 
modations, attractions, restaurants, 
shopping, and discount coupons! 
*7F. HAWTHORNE SUITES HO- 
TEL, ORLANDO - New one and two 
bedroom suites. Just minutes from 
Walt Disney World. 

*8F. PALM BEACH COUNTY - To 
get your "$500 Worth of Palm Beach 
Free” coupon book plus a free Vacation 
Package Brochure, call 1-800-242- 
1774. Save on sports, sightseeing, 
shopping, dining and more. Coupons 
valid 4/15-12/20/91. 

*9F. DISNEY AREA - Fabulous con- 
dos. Sleep 6, golf, tennis, pools. Luxury 
and comfort for only $79.00/day. Call 
800-451-9915. 

GEORGIA 

*10F. BRUNSWICK'S GOLDEN 
ISLES - Information on Port City, 
Brunswick, Jekyll Island, St. Simons 
Island, Little St. Simons Island and 
Sea Island. 

*11F, JEKYLLISLAND - Resort fea- 
turing beach, golf, historic tours, ten- 
nis and water park. Free 32-page 
brochure. 

*12F. SAVANNAH- 22 squares cooled 
by moss-laden oaks animated by ech- 
oes of horse-drawn carriages. Free 
Visitors Guide 1-800-444-2427. 
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OFFER EXPIRES 1/14/92 










ADVERTISEMENT 


¥ 


“a 


INDIANA 

*13F. INDIANA TRAVEL GUIDE - 
Small-town wonders, scenic charm, col- 
orful festivals and friendly people. You 
could use a little Indiana -- this week- 
end! Free full color guide. 

IOWA 

14F. INIOWA- There is adventure at 
every turn! Call 1-800-345-IOWA for 
your free Iowa visitor's guide. 
LOUISIANA 

*15F. STATE OF LOUISIANA - Free 
literature introduces the rich culture 
and countryside of Louisiana. Canoe- 
ing, Cajun cuisine, music, plantations. 
MARYLAND 

*16F. OCEAN CITY MARYLAND - 
Capture an ocean memory in Ocean 
City, Maryland. Send for our FREE 


Fall Getaway Brochure. 
MINNESOTA 
17F. FREE! THE FALL '91 


MINNESOTA EXPLORER - A full- 
color newspaper filled with news to 
helpyou plan your Minnesota vacation. 
Including a calendar of over 400 events. 
MISSOURI 

*18F. WHAT'S BETTER than the 
free St. Louis Sampler with over 70 
major attractions? Answer: If 20 of 
those attractions are free! St. Louis. 
Getaway to Good Times. From the St. 
Louis Convention & Visitors 
Commission. 

NEW JERSEY 

19F. GREATER ATLANTIC CITY - 
World's most visited resort destina- 
tion! Overnight packages! Boardwalks, 
casinos, superstar entertainment, golf, 
fishing, boating, great hotels, restau- 
rants, shops, historic towns and much 
more! 

NEW YORK 

*20F. SEAWAY TRAIL - History, cul- 
ture, scenery, sportfishing along NYS's 
Great Lakes -inland coast. FREE Jour- 
ney Magazine. 1-800-SEAWAYT. 
NORTH CAROLINA 

21F. NORTH CAROLINA - I'd like 
your FREE Travel Package with facts 
for planning where to go, where to 
stay, and what to do on a North Caro- 
lina vacation. 

*22F. WINSTON-SALEM - Get ten 
FREE spectacular postcards of the at- 
tractions of Winston-Salem, NC. Call 
1-800-331-7018. 
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PENNSYLVANIA 

*23F. LANCASTER COUNTY, 
PENNSYLVANIA DUTCH 
COUNTRY - Beautiful countryside, 
great food and scores of fascinating 
attractions. FREE 32-page visitors 
guide -- send card or phone 1-800-735- 
2629, ext. 4200. 

24F. VALLEY FORGE, PA- Explore 
the scenic countryside of Valley Forge 
Park. World class museums, quaint 
country inns, year-round festivals/ 
events. Free guide. 1-800-345-8112. 
*25F. LEHIGH VALLEY, PA- Enjoy 
skiing nearby, theatre, antiquing, 
museums, shopping, holiday 
celebrations, fine food and hotels. 
RHODE ISLAND 

*26F. TOUR LEGENDARY NEW- 
PORT - Discover Blackstone Valley's 
Autumn brilliance. Experience his- 
toric Providence. Explore 400 miles of 
spectacular coastline. Call 1-800-556- 
2484, 

SOUTH CAROLINA 

*27F. STATE OF SOUTH 
CAROLINA - FREE South Carolina 
Vacation guide and map. 80 full-color 
pages of uncrowded beaches, 
championship golf, colonial cities, 
gardens, and events. Write or call 
1-800-346-3634. 

28F. CHARLESTON - History comes 
alive in this historic seaport city. Fun 
for all ages. Public and private beach 
resorts. 

*29F. PALMETTO DUNES RE- 
SORT, HILTON HEAD ISLAND - 
The Island's finest vacation resort; 
beautiful beach & luxurious villa ac- 
commodations, golf, tennis, shopping 
& dining. 

*30F. MARINER'S INN - HILTON 
HEADISLAND, S.C. - Casual, ocean- 
front luxury hotel. Oversized rooms, 
golf, tennis, dining. For FREE BRO- 
CHURE, call 1-800-845-8001. 
TENNESSEE 

*31F. TENNESSEE TOURISM - 
We're playing your song. For vaca- 
tions with a different tune, request 
your free guide/map. 

*32F, MEMPHIS - Send for a visitors 
kit, including unique attractions & 
points-of-interest map. 

*33F. GATLINBURG - Start your 
own family tradition in Gatlinburg. 
For information, call 1-800-822-1998. 


STATE ____ ZIP 
OFFER EXPIRES 1/14/92 








| 
| 
| 
| 








To 
See Coy, or dey, 


iy Elle mS wnt 
OFY Best... 


love these products 





Practical Ways to Take 


the Hassle out of Housework 


Some people obsess about 
housework because it’s their 
only chance to shine. But 
“easiest” and “fastest” are 
what | go for—which is why | 
recommend the great time- 
and energy-savers featured 
here. They're money-savers 
too because they're so 
effective they'll help you 
avoid professional cleaning or 
refinishing. They may even 
save aes costs 


WOW! WOOD 

FURNITURE TREATMENT 
makes my hints for wood 
care obsolete. It’s a first- 
aid kit for water and heat 
rings, minor scratches. 
Removes wax buildup and 
grime, resists dust and 
fingerprints—all in one 
step. 16-0z bottle; $7.95. 


AMERICA’S #1 LAUNDRY 
MYSTERY SOLVED 





WOW! FORMULA | AND 2 
STAIN REMOVERS get rid of 


a 


ee eas as ‘ 


ira 


ei 


FORMULA | for whites and 
bleachable colors recently 


by salvaging ruined clothing, No one has been able to stains in 60 seconds or less __ solved these problems: 

carpets or upholstery. “My tell me why white clothes with no scrubbing and “_.. V-8 juice on socks. 

$30 investment in various develop those yellow stains — rubbing. Both work on such “",.. perspiration and 
roducts has saved me about for no apparent reason. But _ protein stains as coffee, deodorant stains on 

£550 in clothing,” a typical my chemist has found a tea, wine, fruit juice, grass, | oxford shirts.”” 

letter reads. “And | was VERY formula that removes perspiration, collar rings. “|. grape juice on 


skeptical that these products 
would perform as claimed! | 
am excited, oh, you bet!” 
So am | when | read 
comments like those below. 


_ FOR THOSE DAYS Menstrual 
Stain Remover was our first 
product. For many it’s the 
best—100 percent effective 
in removing blood stains, 
even set-in stains years old. 
Don’t be misled by the silks 
and satins above. This truly 
astounding product is not 
for women only, as our mail 
makes clear. 8 oz; $4.99. 


them—YELLOW OUT. (Also 
works on items you've 
ruined because you missed 
the “Do Not Bleach”’ 
warning.) 8 0z; $8.99. 





Formula 2 also removes 
grease and oil on all 
fabrics. Buy both and you'll 
have most stain problems 
covered. 8 0z; $4.99 each. 





white taffeta.” 


FORMULA 2 for colored 
clothes (even silk and wool) 
gets these raves: 

“For grease and wine, it 
works great!”’ 

“Got chocolate milk 
and barbecue sauce off a 
blue skirt.” 

“Amazing on grape 
juice and mustard.” 


WOW! COLOR OUT Reach 
for this when dyed clothing 
“bleeds’’ onto whites. 

8 0z; $7.49. 


“Fluorescent-colored 


“Took three-year-old clothing was washed 
blood stains out of a with another load. . . and 
quilt.” ets COLOR OUT rescued all our 

ss “Clothing I've had lying aie ial summer clothes.” 

9 around for years—ruined, oa Kt \ me x “Red from collar and 
< but I couldn’t part with a Z sleeve trim bled onto 
= it—came totally clean.” white soccer shirts. 
g “My husband is a — COLOR OUT saved them.” 
g dentist and my daughter = 
& a nurse. We use this on 3 PLEASE TURN TO PAGE 112 
Oo : a 
5 their uniforms.” 
= PRODUCED BY DALE BURG 
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added to your wash, 
increases the power of your 
favorite detergent. Makes 
dull colors bright, mineral 
deposits (from water) and 
soapy residue (from 
previous washes) vanish. 
The more you use it, the 
brighter your wash gets. 
Enough for 16 loads. 8-0z 
bottle; $8.99. 


carpeting 
ve had to re 
ee elad every trace © 


do the 
one thing you have to do to 
keep your pet from marking 
the same spot again: 
eliminate the odor as well 
as the stain. If you tried 
all the others, try these 
now. Two 8-o0z bottles; 
$10.99. 


is designed to 
take off residue from labels, 
tar, bumper stickers and 
other sticky problems. 
112 WOMAN'S DAY 9/24/91 
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But the handyman in your 
house will find lots of other 
uses for it. 8-0z bottle; 
$3.69. 

“Eliminates residue 
from bathtub decals.” 
“,.. took tile adhesive 
off my clothes.” 

“|. . removed paint that 
vandals sprayed on my 
oak doors.” 


es our very light 


metimes auistak every occasion 1 


product has 


is the 

sole product formulated to 
remove baby formula, baby 
food and baby ‘‘accidents.”’ 
The only things mothers 
rave about more than 

are their 
children! 

“,.. used baby clothes 
from a garage sale look 
brand-new.” 

“,.. Shirts good only 
for play clothes are now 
good enough for Sunday 
School.” 

“,..removed stains 
from a seventy-seven- 
year-old christening 
gown.” 8-oz bottle; $4.99. 


we are pleased to announe® 


birth of 4 new 
BYE BYE BABY STAINS 


addition 
FORMULA 2 


which joins our 
| family of 
> tt ha oe 


we) 


Se a)= 
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is for colored 
clothing. Like 
for 
whites and bleachable 
colors, it will remove all 
protein stains—p/us grease 
and oil. 8-oz bottle; $4.99. 
(Both stain removers, with 
added softeners, are milder 
than regular Formulas 
1 and 2.) 
eliminates 
red and orange stains. 8 0z; 
$8.99. And 
brightens, 
deodorizes, sanitizes and 
softens cloth diapers. 8 oz; 
$5.99. 


a 
favorite of Woman’s Day 
because it’s so effective 
with so little work, gets rid 
of bad surface stains with 
nothing but a squirt. 8 oz; 
$4.99. 

“Removed the worst 
stains, lime and soap 
buildup | had ever seen.” 

“Saved me from 
replacing sinks and tub.” 


BYE BYE BABY ST AINS 


FORMULA 

AINS 
YE KOOL AID st 
Oye BYE DINGY DIAPERS 





increases 
the power of liquid bleach 
by 100 percent. Just add it 
to your wash along with 
bleach. Three 1-oz bottles 
($8.99) boost three gallons 
of high-grade bleach (we 
recommend Clorox or Purex 
for best results). 

“Turned my washer 
into a magic machine: In 
go the grays and out 
come the whites.” 


Other 
products remove rust, but 
this is the only product safe 
for most colored garments. 
8 0z; $4.99. 

“Saved over $100 
worth of clothing when 
nothing else worked.” 

“Iron in the water 
leaves spots, and your 
product removes them 
beautifully.” tH 


Next issue Mary Ellen 
gives terrific tips on 
glue and other sticky 
problems. 


Mary Ellen’s Very Best 
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Products are listed alphabetically. 
SEND CHECK OR MONEY ORDER TO: 
Woman’s Day/ME 
- Dept. 110/ME10, Box 1098 
Grand Rapids, MN 55745 


_—Bleach Booster; three 1-0z 
bottles, $8.99 ... 
Bye Bye Baby Stains 
Formula 1 for White 
Clothing; 8-0z bottle, $4.99 
Pee eee (WD035) 
——Bye Bye Baby Stains 
Formula 2 for Colored 
Clothing; 8-0z bottle, $4.99 
J's Si SARS tore (WD135) 
__Bye Bye Dingy Diapers; 8-0z 
bottle, $5.99 ..... (WD133) 
_—Bye Bye Kool Aid Stains; 8- 
oz bottle, $8.99 ..(WD132) 
——Color Out; 8-oz bottle, 
STAD os tabaceate (WDO092) 
_—Detergent Booster; 8-0z 
bottle, $8.99 ..... (WD087) 
__For Those Days Menstrual 
Stain Remover; 8-oz bottle, 
$409) sees om (WDO05) 
— Spritz Away Pet Odor 
Remover and Spritz Away Pet 
Stain Remover; two 8-0z 
bottles, $10.99 ..(WDOO8) 
__Stains Down the Drain; 8-0z 
bottle, $4.99 ..... (WDO78) 
——Wow! Adhesive and Goo 
Remover; 8-0z bottle, 
SA 9ON Hiei ee (WDO11) 
——Wow! Formula 1 Stain 
Remover for White Clothing; 
8-0z bottle, $4.99 (WDO68) 
__Wow! Formula 2 Stain 
Remover for Colored 
Clothing; 8-0z bottle, 
$499 eee eA (WD069) 


(WDO06) $_____ 


__Wow! A Fabric Rust 
Remover; 8-oz bottle, $4.99 
SH ATOR eee (WD034) 

__Wow! A Wood Furniture and 
Cabinet Stain Remover and 
Treatment; 16-oz bottle, 


$7.95 eevee ones (WDO13) 
——Yellow Out; 8-0z bottle, 
SSBI99 See (WD082) 
Shipping & Handling (see chart 
below) ae an eee be 
Minnesota residents add 6% 
SalOS TaN Ga on seers 


Canadian residents must add 
7% goods and service tax .. 

Canadian residents add an 
additional $3 per order and 
remit in U.S. funds (May be 
subject to tariff.) 

Total amount enclosed 


Shipping & Handling Chart 
Upite $10.00-f e0csi eee $3.85 


LOOT 10; BaD HOO: 3 ecseicicseetsaareeie $4.45 
$15;03)10) $20.00. cui seageae eeats $5.00 
OWer-$20.008. sca: e's sense aplarneienioks $6.00 
name (please print) 

address 

city state zip code 


CREDIT-CARD ORDERS SPEED DELIVERY! 
For orders over $20.00, fill in the lines below 
or call toll-free 800-356-4053, 24 hours a 
day, 7 days a week. (Canadian residents call 
800-346-0021.) 

0 MasterCard (1) Visa Exp. Date 


Card No. 


Signature 


For delivery, allow 4 to 6 weeks from our receipt of order. 





The Secret Ingredient Is Soup 
CONTINUED FROM PAGE 104 


THIRD PRIZE: $500 
Sauces and Side Dishes 


BRENDA WOOD'S 

BROCCOLI BREAD 

Brenda sometimes toasts this bread, then 
butters it, tops with cheese and broils until 
the cheese melts. 


4 to 5 cups all-purpose flour 

1% cups quick-cooking oats 

1 cup (4 ounces) shredded sharp Cheddar 
cheese 

Ve cup finely chopped red bell pepper 

2 tablespoons granulated sugar 

2 envelopes quick-rising 
active dry yeast 

1 teaspoon salt 

Ya teaspoon onion powder 

1 can (10% ounces) condensed cream of 
broccoli soup 

Ye cup milk 

Y cup butter or margarine 

2 large eggs, slightly beaten 

1. Put 3 cups flour, the oats, cheese, bell pep- 

per, sugar, yeast, salt and onion powder into a 


large bowl. Stir until blended. 
2. Heat soup, milk and butter in a heavy medi- 
um-size saucepan over medium heat, stirring 
often, until very hot and butter has melted. 
3. Pour into flour mixture and beat with a 
wooden spoon until blended. 
4. Stir in eggs, then additional flour as needed 
to form a stiff dough. (Dough will be sticky.) 
5.Turn out onto floured work surface and 
knead about 8 minutes, adding more flour as 
needed, until dough is smooth and elastic. 
Cover with a clean kitchen towel and let rest 
10 minutes. 
6. Grease two 8-inch pie plates. Divide dough 
in half and form each into a round loaf about 
5%. inches across. Place in prepared pans. 
Cover and let rise in a warm, draft-free place 
30 to 40 minutes until doubled. 
7. Meanwhile place oven rack in middle posi- 
tion. Heat oven to 375°F. 
8. Cut a slash in top of each loaf. Brush loaves 
lightly with water. Bake on same rack, pie 
plates not touching, 25 to 30 minutes until 
loaves are browned. Remove from pans to wire 
rack. Cool completely before slicing. 
Mi Makes 2 loaves, 12 slices each. Per slice: 
186 cal, 5 gpro, 24 gcar, 7 g fat, 34 mg chol 
with butter, 24 mg chol with margarine, 261 
mg sod 

PLEASE TURN TO PAGE 114 
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treet dances, 

food booths and handmade crafts! 

‘Hot steamy Jazz, hand- clappin’ 

_ Gospel, two-steppin’ Cajun and 
Zydeco, soul- wrenchin' Blues, and 
; toetappin’ Country! 

Over 300 festivals ; 
throughout the 

state From the 


; swamp lands of the South. Its $ one 
celebration after another! Come _ 
joint usas we Laissez les bon temps 


a rvler! e the a times roll!) 
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Q Send mea FREE Travel Guide and 
Official Highway Map. 
Send me a FREE Ouidoor Activities 
Guide. 


Name 
ee Ades ee : 


Ciy¥— oy 

~~ Stote— : an 
Phone. 

~ louisiana Office of ite! 

~ PO, Box 94291 /Dept. 893 


/  Balon Rouge, lA 


70804-9291 
Toll Free 








The Secret Ingredient Is Soup 
CONTINUED 


FIRST PRIZE: $2,500 
One-Pot Main Courses/ 
Casseroles 


KIM MICKELSON’S 
VEGETARIAN VERDE 
ENCHILADAS 
Twelve 6- to 8-inch corn tortillas 
FILLING 
1 tablespoon olive oil 
Ye cup diced red bell pepper 
5 teaspoons minced garlic 
2 cups cooked white rice 
1 cup frozen or canned corn kernels 
1 cup canned refried beans 
SAUCE 
1 can (10% ounces) condensed cream of 
broccoli soup 
¥% cup mild salsa verde or green taco 
sauce 
1 can (7 to 8 ounces) chopped green 
chilies, undrained 
Ye cup milk 
¥g cup sliced scallions 
Ya cup chopped fresh cilantro 
Ye teaspoon crushed red pepper 
Ys cup sour cream 
8 ounces Monterey Jack cheese, shredded 
(2 cups) 
1. Heat oven to 350°F. Have ready a 13x9- 
inch baking dish. 
2. Wrap tortillas, in stacks of 6, in foil. Heat in 
oven about 10 minutes until warm and pli- 
able. 
3. Filling: Heat oil in a large nonstick skillet. 
Add bell pepper and garlic and cook until pep- 
per is tender, 1 to 2 minutes. Stir in rice, corn 
and refried beans. Heat through. 
4. Spoon heaping Y cup filling slightly below 
center of each warmed tortilla. Roll up and 
place seam side down in baking dish. Cover 
with foil (to keep tortillas from drying and 
splitting). 
5. Sauce: In same skillet mix the soup, salsa 
verde, chilies and their liquid, the milk, scal- 
lions, cilantro and crushed red pepper. Stir 
over medium heat until hot but not boiling. 
6. Remove from heat and stir in sour cream. 
Pour evenly over enchiladas. Sprinkle with 
cheese and cover with foil. 
7. Bake 20 minutes. Remove foil and bake 10 
minutes longer or until enchiladas are hot and 
sauce just starts to bubble. 
W@ Makes 6 servings, 2 enchiladas each. Per 
serving: 548 cal, 21 g pro, 69 g car, 22 g fat, 
41 mg chol, 1,271 mg sod 


SECOND PRIZE: $1,500 
One-Pot Main Courses/ 
Casseroles 


EVELYN SALEM’S 
SAUSAGE FOCACCIA 


A stuffed version of popular Italian flat bread 


1 tube (10 ounces) refrigerated pizza dough 

1 pound sweet Italian sausage, removed 
from casings, crumbled, cooked and 
drained 

1 can (10% ounces) condensed cream of 
broccoli soup 

8 ounces thinly sliced Swiss cheese 
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1 tablespoon olive oil 

6 pimiento-stuffed green olives, sliced 
2 teaspoons minced garlic 

1 teaspoon dried rosemary, crumbled 
¥s teaspoon fennel seed 


1. Heat oven to 400°F. Spray a large cookie 
sheet with vegetable cooking spray. 

2. Unroll pizza dough according to package di- 
rections. Place on prepared cookie sheet and 
press into a 15x10-inch rectangle. 

3. Mix cooked sausage and broccoli soup. 

4. With one long edge of dough in front of you, 
layer half the cheese slices over half the 
dough (as if covering one page of an open 
book), leaving a Y%-inch border at edges. 
Sprinkle with half the sausage mixture. Top 
with remaining cheese, then remaining sau- 
sage mixture. 

5.Fold uncovered dough over filling. Press 
edges together to seal. Brush top with oil. 
Press olive slices into surface. 

6. Mix garlic, rosemary and fennel. Sprinkle 
over olives and dough. 

7. Bake 25 minutes or until crust is browned. 
Remove focaccia from baking dish toa cutting 
board and let stand about 10 minutes. Cut in 
6 pieces. 

W@ Makes 6 servings. Per serving: 501 cal, 26 
g pro, 28 g car, 31 g fat, 78 mg chol, 1,296 
meg sod 


THIRD PRIZE: $500 
One-Pot Main Courses/ 
Casseroles 


MARILYN M. CLA 

SUNDAY SUPPER CASSEROLE 

Deviled eggs baked in a creamy broccoli 

sauce. 

6 hard-cooked eggs, shelled 

1 can (10% ounces) condensed cream of 
broccoli soup 

Ya cup minced fully cooked ham 

1 tablespoon finely chopped onion 

Ya teaspoon dry mustard 

Ya teaspoon Worcestershire sauce 

1-pound bunch broccoli, chopped (about 
3 cups), cooked crisp-tender, drained and 
cooled 

3 tablespoons butter or margarine 

3 tablespoons all-purpose flour 

1 cup milk 

4 ounces sharp Cheddar cheese, shredded 
(1 cup) 

Ya teaspoon salt 

Ye teaspoon each pepper and paprika 

For garnish: parsley sprigs or snipped 
chives 

1. Heat oven to 350°F. Grease a shallow 2- 

quart casserole or baking dish. 

2. Cut eggs in half lengthwise. Remove yolks 

to a medium-size bowl. Add 3 tablespoons 

soup and mash until creamy. Stir in ham, on- 

ion, mustard and Worcestershire sauce. 

Spoon into egg whites. 

3. Spread broccoli over bottom of prepared 

casserole. Arrange stuffed eggs in a single lay- 

er on top. 

4. Melt butter in a heavy medium-size sauce- 

pan. Add flour and stir over medium heat 1 

minute. Whisk in milk and remaining soup un- 

til blended. Whisk until boiling. 

5. Remove from heat, add cheese and season- 

ings and whisk until cheese melts. Pour over 

stuffed eggs and broccoli. 

6. Bake 20 to 25 minutes until eggs are hot 


and sauce starts to bubble. Garnish with pars- 
ley sprigs. 

Mi Makes 4 to 6 servings. Per serving (for 6): 
338 cal, 18 g pro. 13 gcar, 24g fat, 261 mg 
chol with butter, 244 mg chol with margarine, 
1,012 mg sod 


FIRST PRIZE: $2,500 
Meat, Poultry and Seafood 


COLLETTE aa 

CHICKEN-BROCC 

CANNELLONI 

4 skinned and boned chicken-breast halves 
(about 5 ounces each) 

Ve cup ricotta cheese 

3 tablespoons grated Parmesan cheese 

1 tablespoon chopped onion 

Pinch of pepper 

Pinch of dried Italian herb seasoning 

4 large fresh broccoli florets with about 1 
inch of stem, cooked crisp-tender, 
drained, cooled and cut in half 
lengthwise 

1 can (10% ounces) condensed cream of 
broccoli soup 

Ys cup water 

4 ounces shredded mozzarella cheese 
(1 cup) 

For garnish: chopped fresh parsley 

1. Heat oven to 375°F. Have ready a 9-inch 

square baking dish. 

2. Pound chicken breasts between sheets of 

plastic wrap with a meat mallet or bottom of a 

heavy saucepan until ¥% inch thick. 

3. Mix ricotta and Parmesan cheeses, onion 

and seasonings. Spoon across center of breast 

halves, leaving a %-inch border on the sides. 

Top each with 2 pieces broccoli, bud ends at 

outside edges. Roll chicken up from narrow 

end around filling and broccoli. Place seam 

side down in baking dish. 

4. Mix soup and water. Pour over chicken rolls. 

Sprinkle with mozzarella. 

5.Bake uncovered 35 to 40 minutes until 

chicken is opaque near stuffing when tested 

with tip of a knife. 

6. Lift rolls to a cutting board and cut cross- 

wise in thin slices. Whisk sauce until blended. 

Spoon on 4 heated dinner plates. Arrange 

slices on sauce. Sprinkle with parsley. 

W@ Makes 4 servings. Per serving: 370 cal, 46 

g pro, 10 g car, 16 g fat, 123 mg chol, 857 

mg sod 


SECOND PRIZE: $1,500 
Meat, Poultry and Seafood 


JANICE ELDER’S 

BOW THAI PASTA SALAD 

AND SHRIMP 

Saucy highly seasoned pasta and shrimp are 
served warm on a bed of shredded crisp let- 
tuce. Buy the shrimp already cooked or cook 
and peel them up to a day ahead. 


1 cup small broccoli florets 

8 ounces (4 cups) bow-tie pasta 

1 can (10% ounces) condensed cream of 
broccoli soup 

Ya cup chunky peanut butter 

Ya cup sliced scallions 

2 tablespoons soy sauce 

1 tablespoon grated, peeled gingerroot 

1 tablespoon dark Oriental sesame oil 

2 teaspoons minced garlic . 

1 teaspoon hot-pepper sauce, or to taste 








1 pound medium-size shrimp, cooked, 
peeled and deveined 

3 cups finely shredded iceberg lettuce 

1 small red bell pepper, cut in thin strips 
(about % cup) 

Ys cup coarsely chopped peanuts 

1. Cook broccoli florets in a large pot of boiling 

water 2 to 3 minutes until crisp-tender. Re- 

move with a strainer (leave water in pot) and 

cool briefly under cold running water. 

2. Return water to a boil and add pasta. Cook 

according to package directions until firm- 

tender. Drain pasta, reserving 2 tablespoons 

cooking water. 

3. Return 2 tablespoons water to pot. Add 

broccoli soup, peanut butter, scallions, soy 

sauce, gingerroot, sesame oil, garlic and hot- 

pepper sauce. Whisk until blended. Bring toa 

boil over medium heat, stirring often. Stir in 

shrimp. Cook just until hot. Remove from 

heat. 

4. Add pasta. Toss to mix and coat. 

5. Put lettuce in a large serving bowl. Spoon 

pasta mixture on top. Add broccoli florets and 

red-pepper strips. Sprinkle with peanuts. 

i Makes 4 to 5 servings. Per serving: 526 cal, 

31 g pro, 50 g car, 24 g fat, 112 mg chol, 

1,127 mg sod 


THIRD PRIZE: $500 
Meat, Poultry and Seafood 


LISA MANN’S 
CHICKEN AND BROCCOLI 
IN PHYLLO 


1 package (10 ounces) frozen chopped 
broccoli, thawed and squeezed dry 

1 can (10% ounces) condensed cream of 
broccoli soup 

2 ounces feta cheese, crumbled (1 cup) 

Ye cup grated Parmesan cheese 

2 tablespoons mayonnaise 

2 tablespoons sour cream 

Ys teaspoon ground nutmeg 

Ye teaspoon salt 

24 sheets phyllo pastry (also called filo or 
strudel leaves), thawed if frozen 

1 cup butter or margarine, melted 

12 small (3 to 4 ounces each) skinned and 
boned chicken-breast halves 


1. Heat oven to 350°F. Grease 2 jelly-roll pans 
or baking sheets. 

2. Mix broccoli, soup, feta cheese, % cup Par- 
mesan cheese, the mayonnaise, sour cream, 
nutmeg and salt in a medium-size bowl. 

3. For each serving: Place 1 sheet phyllo ona 
dry work surface, one long edge in front of you 
(cover remaining sheets with plastic wrap to 
keep from drying out). Brush phyllo with melt- 
ed butter. Place another sheet over first and 
brush with butter. Put 1 chicken-breast half 
about 4 inches from one short edge. Spoon 3 
tablespoons broccoli mixture on chicken, 
spreading it to edges of chicken. 

4.Fold short edge of phyllo over chicken to 
cover. Fold in long sides once. Roll up chicken 
in phyllo, making sure side with filling ends 
up on top and seam on bottom. 

5. Transfer to prepared pan. Brush phyllo with 
butter. Sprinkle with remaining Parmesan 


* cheese. Bake 30 to 35 minutes until lightly 


browned and crisp. 

M@ Makes 12 servings. Per serving: 459 cal, 
31 g pro, 34 gcar, 22 g fat, 108 mg chol with 
butter, 67 mg chol with margarine, 754 mg 
sod cH 


Get Organized! 
CONTINUED FROM PAGE 75 


away if you don’t have to lug all those , 
: together. You don’t need a 120-piece set 


pieces upstairs every day. 


W Type a list of instructions, phone num- ; 
bers and other important data for baby- : 
sitters and make photocopies. Then all : 


you have to do is fill in the blanks when 
you go out. 


eee eee eeeeeseeeeeesesereeeeeees 


Keeping Order 
in the Kitchen 


The kitchen presents special challenges 
because of the number of items that 
must be stored and retrieved every day. 
Here’s what our staff experts suggest: 

@ Arrange all appliances, utensils, cook- 


ey 


ware and other equipment according to ‘ 
how, where, when and with what they’re : 
used. For example, put the appropriate « 


dishes near the microwave oven. Keep : 
mixing bowls, flour sifter, wire whisks, 


measuring cups and other baking sup- 
plies near the preparation counter—and 
close to the flour, sugar, vanilla etc. 
Consider the order in which jobs are 
done. Although coffee may be poured at 
the dining table, the coffee-making pro- 
cess begins with water so the pot is best 
stored near a faucet. 


@ Make it easy for those who put grocer- 
ies away or empty the dishwasher. Some 
women label shelves. Julia Child has out- 
lines drawn on her kitchen pegboard so it 
is easy to see where each item belongs. 
W Hang everything you use often—the 





frying pan, spatulas, measuring spoons, 
pot holders—in plain view. If the peg- 
board is a long way from the food prepa- 
ration area, put cup hooks under a cabi- 
net to hang gadgets and utensils. 

@ Don’t overcrowd your shelves by insist- 





See wee eee eeeereeeeeeeeeee 


Cee eee eeeereeeseseeeeseseeseseses 


eee eee eee ewes eeeeseseeeseeeeeeesese 


ing that all sets or like items be stored 


of dishes in your most convenient kitch- 
en cabinet if you only use 4 plates, 4 
bowls and 4 cups regularly. Keep the ex- 
tras in a less accessible place. 

@Store rarely used items—such as 
Christmas cookie cutters—in a box on a 
very high shelf or even in another room. 





MW Don’t store trays and cookie sheets 
flat. Stand them up so you can get to 
them without removing a stack of other 
items. (Any cabinet can be converted by 
the addition of pieces of plywood or a 
couple of dowels.) 
@ Install half-shelves at the back of some 
cabinets so small glasses, bowls and 
canned items will be easy to spot. 
@ Store lids on top of the pots or plastic 
containers to which they belong. You can 
also hang a special lid rack on the back of 
a cabinet door or use a letter holder to 
stand them up on a shelf. 
@ Don’t allow grocery bags to take over 
your kitchen. Keep only as many as you 
can store neatly in a shopping bag. (My 
supermarket now recycles all plastic 
bags that are returned—even those from 
other stores.) 
@ Let your children keep the deposits on 
returnable cans and bottles and you'll 
never have to worry about them piling up. 
@ Use stackable plastic crates or boxes 
to keep cleaning supplies upright and 
easy to find under the kitchen sink. 
@ Put all cleaning items used else- 
where—such as furniture polish and win- 
dow cleaner—in a carrying case. 
@ Install racks inside the doors under the 
sink for sponges, scrubbers and other 
small items. 
@ Keep recipes you haven’t tried in sepa- 
rate folders; transfer to your permanent 
collection only after they’ve proved suc- 
cessful with your family. 
@ Keep favorite recipes neat and free of 
spills in a photo album with plastic 
sleeves. Use tabs to divide into catego- 
ries—soups, salads, desserts etc. 
@ Woman’s Day Art Director Brad Pallas 
hung a special rack over his kitchen door 
for convenient storage of cookbooks. 
™@ Woman's Day Food Editor Elizabeth 
Alston keeps a ceramic jug on her stove 
for easy access to spatulas, wooden 
spoons, stirrers and other utensils. 
PLEASE TURN TO PAGE 118 
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Train at Home to 
Work at Home 


Be a Medical Transcriptionist 


Earn up to $25,000 a ere No previous experience needed. 
No commuting, no selling...work the hours you choose. The 
medical profession needs skilled transcriptionists. So if you 
can type, or are willing to learn, our crete can train you at 
home to work at home doing medical t ranscriptions from 
audio cassettes dictated by doctors. You learn medical ter- 
minology, medical reports, reference systems and much 
more. Get free facts! No cost or obligation! MAIL COUPON 
OR CALL TOLL-FREE. M44 


At-Home Professions l- 800- 475- 0100! 1: 


12383 Lewis Street, Dept. WWM91 
Garden Grove, CA 92640 Dept. WWM91 


YES! Rush me free facts on how | can train at home to 
work at home as a Medical Transcriptionist. 


Name Age. 
Address. Apt. 
City State____ Zip. 
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4 BEA PARALEGAL! | 


America’s No. 1 home study paralegal 

S| program. Attorney-instructed. Prepare 
now for your law career! School of Para- | I 
legal Studies, Dept. LK296, 2245 Perim- 
eter Pk., Atlanta, GA 30341. Or call today. I 


I 
I 
I Bre FEE CAREER BOOKLET, ! 
tL CALL 800-223-4542 | 


+) BEAN INTERIOR | 
DECORATOR! Approved home 





Tere 









ro 
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= study program. 
\ | FREE CAREER BOOKLET: 800-223-4542. E 
N ; Name. 

\ Address 
\ City State___ Zip 

4 School of Interior Decorating, , Dept. HK296, 

L 2245 Perimeter Park, Allanta, Georgia 30341 ey 
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"Advance on the job, 
start a new career ora 
business of your own!" 


NRI at-home training lets you 
choose any one of these high- 
growth, big opportunity fields. 
Only NRI prepares you for 
success with comprehensive 
training using hands-on experience with 
professional equipment you train with and keep! 


MAIL TODAY FOR FREE CATALOG! 





Harold Reeb 
President, NRI 


























[ w Check one course only 7 
| New Careers/ Electronics 

{ Home Business (Microcomputer Servicing 
,CJComputer Programming § [)TV/V' ideo/Audio 

1) Desktop Publishing Servicing 

: (Word Processing (_J Industrial Electronics 
11) Writing and Robotics 

: OTravel Telecommunications 

1 Paralegal [Security Electronics 

| []Bookkeeping [Electronic Circuit 

| Trade/M ical Design 

: (Building Construction [_] Electronic Music 

1 (-) Automotive Servicing Technology 

' DAir Conditioning/Heating ()Cellular Telephone 

1 Refrigeration (Digital Electronics 

; (Small Engine Repair Servicing 




















1 (JLocksmithing Servicing (Basic Electronics 

: (Electrician (-] Radio Communications 
! 

‘Name Age ———_ 
| Address 

\ City/State/Zip 

! 5315-091 
: Accredited Member, National Home Study Council 
' MPM Schools wy 

| 4401 Connecticut Avenue, NW cys 

I | Washington, DC 20008 af a 





Learn to make, repair, dress and 
restore Dolls of all kinds - old and 
new. Start a Hobby/Business at 
home. FREE booklet describes 
1 home study course. No salesman. 
| 

| Name 
Address. 
| City/State/ZIP 


| LIFETIME CAREER SCHOOLS, Dept. D-661 
-f 2251 Barry Avenue, Los Angeles, CA 90064 


Age 
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and other fine 
intimate apparel. 
First quality only. 


BIG 
DISCOUNTS 
EVERY DAY! 


Free Catalog 


The Smart Saver 
P.O. Box 209 
Department W 
Wasco, IL 60183 


TAN AT HOME! 


Home & Commercial 
WOLFF Tanning Beds 
BUY DIRECT 
SAVE UP TO 50%! 


Call Today 
for FREE Color Catalog 
and Wholesale Pricing! 


- 1-800-228-6292 


eRe 
SIZE 9-13 


(Sal didedtd ONLY ONE CHOICE: 





SEND FOR FREE COLOR 
CATALOG PLUS 


$2 BONUS COUPON 
good on first order. 


@ BRAND NAME SHOES in hard-to-find sizes 9-13. 
Widths N to WW (some slims). 


@ WIDE VARIETY OF STYLES AND COLORS. 
© COMFORT & FIT... and priced to please. 
@ SATISFACTION GUARANTEED. 


Please help us to serve you better! Indicate shoe size 
Name 
Address 
City 





ea ha os Glalie ~ Zip 
nancy’s choice’ 


Dept. AKE7 « Palo Verde at 34th * P.O, Box 28804 * Tucson, AZ 85756-8804 








PET DOORS! 


YOUR PET WILL LOVE THE 

FREEDOM. YOU'LL LOVE THE 

CONVENIENCE. SAVES ENERGY 
AND CARPETS TOO! 


+ PET DOOR PANELS FOR 
SLIDING GLASS DOORS 
—NO HOLE TO CUT! 
—26 MODELS AND 
SIZES FROM $79.95 

+ TRADITIONAL MODELS | 
FOR WOOD DOORS AND | 
WALLS | 
—101 MODELS AND | 
SIZES FROM $18.49 | 


MONEY BACK GUARANTEE 

Call or Write for FREE CATALOG 
PATIO PACIFIC, INC. DEPT.5 

1931 North Gaffey ae Suite C 
San Pedro, CA 9073 


1-800- 826- 2871 


pans PET a STORE 
—WE SHIP NATIONWIDE— 


Mec) eee 3 


CALL ALEXANDRA'S TAROT LINE NOW 
1-900-370-7777 

t ha ea. HOROSCOPE 1-900-370-9000 
= t ASTRO COMPATIBILITY 1-900-370-9111 
CHINESE HOROSCOPE 1-900-370-9090 

Mo) [sisi 0) 1M) =] MUR Melty: ce 
ne YOUR PERFECT MATCH 1-900-370-9292 
24 HR SERVICE ALL CALLS $1 PER MIN 


$2 FIRST MIN. 


Yourad can reach millions of mail order 
buyers in the Shopper’s Showcase. Call 
1(212) 767-5742 from 9am-Spm EST for information 





At Last A Cap Organizer! 


The ‘‘Original”’ 
Cap Rack Holds 
up to 12 Caps! 
Now you can solve the pro- 
blem of cap overload with our 
new Cap Rack. Put an end to 
caps falling off overloaded 
hooks and ending up on your 
floor! Easy to use — simply 
fold in the back of the cap and snap 
each cap into the PATENTED plastic 
clip. Order several for your cap col- 
lection. Made in USA of Solid Wood. 
Great gift idea. 


Set of two 6-clamp Cap Racks (each 
18” long) ONLY $8.95 + $3 p&h. 
Single 12-clamp Cap Rack (36” long) 
ONLY $8.50 + $3 p&h. 

Send Check or M.O. 20 day money back guarantee. 


Dept. WDC-1091, 1118 W. Lake 
HOLST, Inc. Box 370, Tawas City, Mi 48764 


































Full Color Photo Cap 


Send us your photo and we will reproduce it on the front of 
a 100% polyester cap. Makes a terrific gift. Photo will be 
returned. Specify (blue, black, red or white cap). Allow 3-4 
weeks for delivery. $14.95 plus $2.85 shpg. HOLST, INC. 
Dept. WD-1091, 1118 W. Lake, Box 370, Tawas City, MI 48764. 





MarketPlace 


For ad rates - Call 1(212) 767-5742 (9am - Spm Mon, - Fri, EST) 





FINANCIAL 


DEBTS? BILLS? BAD CREDIT? We'll help now. Applications accepted 
$500-$50,000, Not a loan company. Free application call 
1-800-326-8284 or write: UAC, DEPT. WD, P.0.B, 26295, Birmingham, AL 
35226. 


GET OUT OF DEBT. Let us combine all of your debls into one easy payment, 
Call 1-800-735-0557 day or night for free application or write: AFS--Dept 
777, P.O. Box 970, Bozeman, MT 59771-0970. (Not a loan company). 


BUSINESS OPPORTUNITIES 
MAKE: HOLIDAY DECORATIONS at home, we buy them! $450.00 weekly 


possible! Year-round opportunity. Rush S A.S.E. to: Holiday, Box 883786-W, 
San Francisco, CA 94188, 


ONE CALL TO SUCCESS. 1-900-776-3348-Code AB-5180-1. Work from 
home—No product handling. No parties. Our 900 Lines are free after joining 
program. Mention Code. Cost $6.95 per call 
REAL JOBS AT HOME--typing, proofreading, marketing, word processing, 
writing, etc, Free information. SASE HOMEWORKERS, Box 339RJ, Boulder, 
CO 80306. 

INVENTIONS WANTED 
INVENTORS! Can you patent and profit from your ideo? Call AMERICAN 
INVENTORS CORP. for free information. Serving inventors since 1975 
1-800-338-5656, 

INSTRUCTION 
PRACTICING 1S FUN! “101 Games & Variations” motivate piano/keyboard 
students. 8-Pgs. Teacher authored, student tested. Send $5/LSASE to Learn- 
ing Keys, Box 198, Greeley, CO 80632 
HELP WANTED 
ATTENTION: Excellent income for home assembly work. 504-646-1700 
DEPT, P84 
PERSONAL CARE 
FRAGRANCES, PERFUMES, COSMETICS. Original brand names below whole- 
sale, $3.00 for catalog, deducted from first order. Free samples. KALEIDO- 
SCOPE 15-15 209 Street, Bayside, New York 11360 
RECIPES 

TRADITIONAL ENGLISH TRIFLE! Rich creamy & easy, send $2.00 plus 
address fo Zetta’s Recipes POB 26, Buffalo, NY 14225 
3-DIMENSIONAL COOKIE CUTTERS from Cookie Craft, the Cookie Cutter 
Capital of the World. Themed sels - Christmas, Nativity, Halloween, Birthday, 
Animal, ‘Nursery, Fantasy, and more, Choose from 140 designs. Great gift 
items. 800 272-3822 - Free catalog, 
PARTY APRICOT BEEF KEBOBS. For grill or oven. Perfect anytime! For recipe 
send $1.00/SASE fo Box 44 RR¥1, Dola, Ohio 45835. 
MY MUSHROOM SALAD SELLS! To: Grocery Stores, Colerers, friends and 
neighbors. SASE - $4.00 KATE’S RECIPE. R.D. #1, Box 171A, Landenberg, 
PA 19350. 






GET WEIGHT OFF AND KEEP IT OFF 
FOR GOOD WITH NORDICTRACK... 


America’s most efficient, total-body workout 


Diets Alone Don’t Work. 

When you eat less, your body automatically 
adjusts its metabolism to a lower level; 
attempting to maintain a set point between 
your food intake and activity level. You lose 
some weight, but feel tired, grumpy and 
hungry. Inevitably you give in, splurge, and 
gain the weight back again. 


The Secret To Lasting Weight Loss. 
For best results, eat sensible meals and get 
regular aerobic exercise on NordicTrack. 
NordicTrack’s highly efficient total-body 
workout will raise your metabolism, so you 
can get weight off and keep it off for good. 


NordicTrack: “The World’s 
Best Aerobic Exerciser.” 

Fitness experts agree that cross-country 
skiing is the world’s best aerobic exercise. 

By duplicating the motion of cross-country 
skiing, NordicTrack lets you work more 
muscle groups and burn more calories than 
with a treadmill, exercise bike, or stairclimber 
— up to 1,100 calories per hour according to 
fitness experts. 

It also helps you reduce 
muscle tissue. Which means you'll burn more 





® You're 
worth it! 






Nordicfrack 


FREE VIDEO 


& Brochure 


poo: -328-5888 ic: 


Call 


fora 


body fat and gain 


si ee eR en hi Seca Please send me a free brochure 
calories even at rest. Q Also a free videotape Q VHS Q Beta | 
. Na » 
Easy To Use; Just 20 Minutes A Day. Sect | 
NordicTrack is as easy as walking. And City State Zip | 


Phone ( ) 


| Dept. 40211, 141 Jonathan Blvd. N., Chaska, MN 55318 | 


it’s time-efficient 
it takes. 





20 minutes a day is all 







































HL /ETY PHOTOS BRIGHTEST COLORS a wh La Carte « : ! 41 Ways to Help You Qualify 
° : * fallets........ cudioke a pat hOO 
SORDETE NOE & Avumbotilisis 502) eho 4 for the Job You Want 
Popular Packages Marsne 1 Ooo 
ONLY * 2Prints3%2"x5"......... $1.00 4 

* 40 Wallets 50 * 1Enirgmt. 5"x7". 2...) $1.00 1 GET YOUR SPECIALIZED 

x 32Wallets &One5"x7” $350 x 1 Custom 9” x10"......: $2.00 # ASSOCIATE DEGREE IN 

* 8 Wallets & Four5” x7"s * 1 Custom 11"x14"....... $4.00 4 BUSINESS OR TECHNOLOGY 

+ 20 Jumbo Wallets 1 || ORACAREER DIPLOMA 

* 2Custome8"x10"s Noo Prints 44 Custom 16” x 20" $8.00 ; AT HOME IN SPARE TIME 
TRUE COLORS KODAK * 1 Custom 20” x 30”....... $9. 1 eet mente ne sn imeae oem tes rt 
pee service “with computer Upee toe Guaranteed. Encl. check or M.O. with ret. address, send to: i Now witout lending schol a allege, without any 
prints up to.8" x10" or 35 mm negs. So-07 t0 $10.00 .. add $2.00 RELIANCE COLOR LABS, INC. career...even get a Degree. Call today for free informa- 






(returned). For 3-5 day Rush Express $10.01 to $15.00. add $3.00 
Photo service add $2.00 per order. Over $15.01 add $4.00 


Studio 386-11 Box 1000 | 


[ForRush \ 
777 
Service adi Swansea, MA 02 


tion on opportunities in the field you choose. 








ARE YOU HARD TO FIT? 
We Specialize in 
Ladies Comfort Shoes! 
Easy Spirit * Soft Spots * Clinic * Extra Depth 
Free Shipping! _ No extra charges for large sizes! 


LEE'S COMFORT SHOES 
Call 1-800-753-4736 


P.O. BOX 728, BUCYRUS, OHIO 44820 





SAVE UP TO 70% ON 
ALL CONTACT LENSES 


* Under supervision of an ophthalmologist. 
+» Guaranteed your exact brand and prescription. 
+ Delivered to your door. 


1-800-432-LENS 


Reunite Your Family 
for Christmas 

Win a round trip for 4 people, $5,000 
Christmas Cash. Call 1- 900- 1-53. FUNNA. 
$2.25/min, avg. length, 2 min. 18 years old to 
enter. U.S. residents - Void where prohibited. 
Contest open 9-1-91 to 12-2-91. For copy of 
rules or free entry: write Funntime Travel 
Service, Box 4878, C.C. Tx. 78469 





1-800-234-9070 
(Ext. 356) 


Call anytime 24 hours a day, 7 days a week. 3 
OR MAIL COUPON FOR FREE FACTS! 


International Correspondence Schools, Dept. AVKS91S 
(SINCE 1880) 995 Oak Street, Scranton, PA 18515 I 
I Send free facts on how | can study at home for the I 





Your ad can reach millions of mail order 
buyers in the Shopper’s Showease. Call 
| (212) 767-5742 from 9am-Spm EST for information 
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Get Organized! 
CONTINUED FROM PAGE 115 


@ Alphabetize your spices : 
and keep them on a lazy su- : 
san or in racks on the back of ; 
cabinet doors. : 
WAssign specific items to ; 
each shelf of the refrigerator ; 
so you don’t waste time ; 
searching. 5 
WM Always put leftovers in a : 
prominent place so you don’t : 
forget them. : 


eee eee ee eereeeeereeeserere 


Creative 
Storage Ideas 


If the only thing stopping you : 
from getting organized is a ; 
lack of storage space, take :‘ 
heart; finding more may be : 
easier than you think. ; 
@ Don’t try to hide everything. : 
In fact, it’s easier to keep < 
track of your possessions— :‘ 
and to find what you need— : 
when they’re out in the open. : 
W Hang open shelves, peg- : 
boards or wire grids on avail- 
able walls. = 
@ Make use of your doors. In- : 
side the hall closet, forexam- : 
ple, add hooks at various : 
heights for hats and umbrel- : 
las. Or put up a towel rack for : 
scarves. Small shelves for ex- * 
tra cosmetics might go on a : 
linen closet door. | have : 
handbags hanging from hooks : 
on my bedroom door. ; 
m Remember: Some of the : 
most useful containers were ‘ 
designed for another purpose. : 
The top choice for the Wom- : 
an’s Day staff is a fishing « 
tackle box—and no one keeps : 
fishing tackle in it. The com- : 
partments are used for hard- : 
ware, garden tools, jewelry, - 
toys, cosmetics and arts and : 
crafts supplies. : 





@ Design your own holder for - 
records, tapes and compact : 
discs. Kathleen Fetzer, Wom- : 
an’s Day Beauty and Fitness ‘ 
editor, keeps tapes in a wood- « 
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en box that came with three 
bottles of wine. Another wom- 
an keeps her CD's in shoe box- 
es covered with wall paper. 

WTake another look at tool 
chests. The portable plastic 
type is perfect for cleaning 
supplies, garden tools, sew- 
ing notions, hardware, paints 
and brushes. Woman’s Day 
Art Director Brad Pallas hung 
plastic tool cases inside a 
closet for his wife’s jewelry 


* and hair accessories. ‘‘She 


loves them,” he says. 


: @ Use the space under furni- 
: ture. Keep blankets and pil- 


lows in boxes or sliding draw- 
ers under the bed. Skirts on 
vanity tables and easy chairs 
make perfect hiding places 


: for a knitting basket. 


WM Avoid wasting space be- 
tween deep shelves. Install 
new shallow shelves or hang 
under-the-shelf racks from 
the one above. 

WCreate new. furniture just 


: for storage. Put out-of-season 


clothes in suitcases, sturdy 
boxes or plastic crates, then 
stack them in a corner and 
cover with a pretty cloth. 

install shelves under the 
stairs for luggage, fans, heat- 
ers and other seasonal items. 
@ Don’t overlook open rafters. 
One Vermont family lines up 
their skis across the ceiling 
beams for the summer. 


> MiKeep a “Missing” box in a 
: central location for all un- 
: matched socks and gloves, 
: plus various parts and pieces 
: that turn up in odd places. 

: Eliminate the need to sort 
: laundry or recyclables by us- 
: ing separate storage bins for 
: each type of item (white or 


colored, plastic or glass). 

@ Unclutter your garage by 
hanging shovels, rakes, lad- 
ders, bicycles, strollers and 
other large objects on walls. 


fe 





OTHER USES FOR 
Food STORAGE BAGS 


Those handy zipper-type plastic bags are ideal 
for storing nontood items as well. For example, 


l use them for: 


- Misnapshots @ toothpicks 
W negatives @rubber bands 
Wpaper plates and mtwist ties 
plastic utensils Mi pieces to kids’ games 
Mshoe polish and a matchhooks 
buffers W children’s artwork 
Mnote spores stamps Mhair accessories 
and address labels mi pantyhose 


madhesive bandages mdelicate lingerie 


Mi cotton balls 
@emery boards 
@ postcards 


Msewing patterns 
and notions 
Wi coffee filters 


eee eee eee eee eee eeeseeeeseseEeeeSeHEESeEEseeEeHeeeEeEEee 


Storing Needlework and Crafts Sunples 


: It’s easy to find just the right tool or piece of hardware in a basement 


The easiest way to keep fab- : 
rics, patterns and notions in ? 
order is to store them in clear : 
plastic boxes on open; 
* a nail on each end. 


shelves. Other suggestions: 


Cover cardboard boxes with : 
adhesive-backed paper, then : 
: tacks to hang zippers, cards 


label what’s in each. 


W@ Hang a row of small shop- : 
ping bags on hooks for knit- : 
ting needles, yarns, patterns, ° 


remnants. 


Stack cards of seam bind- : 
ing, lace, ribbon, rickrack, or : 
bias tape upright in a small : 
: per-type plastic bags (a child 


shoe box. 


Hang skeins of yarn from : 
: Store paints, glue, glitter, 


wooden pegs on the wall. 


Drive nails into a small : 
board and slip a bobbin or ° 


spool of thread on each one. If 
most of -your sewing is by 
hand, hang spools of thread 
from a piece of ribbon tied to 


@ Put corkboard near your 
work area and use thumb- 


of snaps and other notions. 

@ Store patterns in an ex- 
panding file, with cleaning in- 
structions and a swatch of fab- 
ric or yarn attached to each. 

Sort buttons by size and 
color and keep them in zip- 


can easily do the sorting). 


brushes and other craft mate- 
rials in plastic cutlery trays. 





: work area when each item has its own special place on the wall or on 
: homemade shelves as it does in this well-organized home. 


ASTAR TIPS 


Actor JAMES B. SIKKING 
(Doogie Howser’s dad on the 
ABC-TV found the 
space needed for part of his 
wine collection—more than 
1,000 bottles—under a stair- 
case. Sikking designed the 
layout and the temperature- 
controlled units himself. 





Where to Put 
Medications, 
Cosmetics, 
Grooming 
hids 


‘‘Medicine cabi- 
net’’ is a misno- 
mer, since bath- 
rooms are too hot 
and humid for 
most medications. 
Here’s what ex- 
perts recommend: 
MToss all medi- 
cine—whether 
prescription or 
not—that’s more 
than a year old. It 
deteriorates—and 
you shouldn't take 
an old drug to cure 
a new or different 
illness anyway. 

@ Put the date of 
purchase on all 
medications and 
store them in a 
cool, dry place 
that’s locked or 
out of reach of 
children. 

W@ If any family member takes a lot of medicine, make a chart 


SOFKINS* Use it 

along with bath tissue. 

Feel cleaner, fresher, 4 
more comfortable. 


CeCe eee ee ee eee eee eeeeee 






A clean that’s clea 
than bath tissue ale 


© Scott Paper Co. 1990. For further information call 1-800-TE 


and check off the daily dosage. Or get a pill box with seven : 


sections and fill it once a week. 


@ Discard makeup you haven't used in the last year or so. It not : 
only changes colors, but some of it—mascara, in particular— : 


harbors bacteria that can cause infections. 


@ Use a separate plastic basket or shoe box for each category of : 
items in the bathroom—hair care, skin treatment, first aid, eye : 


makeup, deodorants etc. 


@ Hang up a three-tier wire basket for convenient storage of : 
bulky items. | hang mine from the shower rod and use it for : 


shampoo, sponges, shower caps and other tub items. 


@ Put a covered basket on the back of the toilet for concealing : 


the curling iron, blow dryer and other unsightly objects. 
@ Keep a basket of cleaning supplies in the bathroom. 
@ Find special containers for items you use daily. Cotton balls, 


for example, might be kept in a clear jar. Toothbrushes, eye 
pencils and makeup brushes can stand up in a mug. Creams 
and, lotions can be kept neatly together in a deep basket. 

@ Use a cutlery tray to keep cosmetics organized in a drawer. 
Put manicure supplies into a zipper-type plastic bag so you 
can do your nails while watching TV or riding in the car. 
Collect small sizes of the cosmetics and grooming aids you 
use daily and keep them in a zippered case so you’re always 
prepared for sudden trips away from home. 


ee ey 


@ Choose different 
colors or designs 
in sheets for beds 
of different sizes. 
If it’s too late to 
avoid duplicates, 
label the shelves 
(twin, double, 
queen) or store 
sheets in the room 
with the beds. 

@ Wash bed linens 
from each room 
separately so you 
don’t have to sort. 
@ Hang up table 
cloths on sturdy 
hangers or on tow- 
el racks mounted 
on the back of the 
linen closet door. 
@ Keep fresh tow- 
els handy in the 
bathroom; stack 
them on shelves, 
roll up in baskets, 
hang from a multi- 
arm ‘‘tree,” or put 
in plastic cubes 
under the sink. 

@ Put cardboard 
between sets of 
place mats so you 
can remove one 
without disturbing 
the others. 
Mount large 
clips on inside of 
cabinet doors for 
place mats. 


eee eee eee eee esas eseeeeenes 





EDITOR'S NOTE: 

If you have unique and 
helpful tips for 
getting ret 
please send them to 
GO Section, 
Woman's Day, 
1633 Broadway, 
New York, NY 10019. 
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“Peggy Sue” 


The gym is bright with streamers and 
balloons. There’s a stack of 45s on the 
changer, and the kids are ready to 
dance up a storm. It’s “Peggy Sue’s” 
big night out at the first “sock hop” 
of the high school year. 

“Peggy Sue” was sculpted by 

noted artist Roger Akers, and cos- 
tumed by renowned designer 
Stephanie Girardi. She's the first 
doll in Yearbook Memories, a porcelain 
doll collection with true ‘50s high school 
spirit. 
Quality Craftsmanship in Every Detail 
“Peggy Sue” is crafted with head, arms, and 
legs cast of bisque porcelain, skillfully hand- 
painted to capture her perky smile and pretty 
features. Her blue eyes are hand set, her head is 
fully poseable, and her long blonde pony tail is 
tied up with a pink chiffon bow. 

“Peggy Sue's” outfit is the height of youthful, 
‘50s fashion. Her cardigan sweater is hand-beaded, 
and can be removed to show a crisp white blouse 
with a lace-trimmed Peter-Pan collar. “Peggy Sue's” 
felt skirt has a plush poodle applique, accented 
with applied rhinestones and tiny satin bows. 
Under it, she wears a lace-trimmed petticoat for 
fashionable fullness. 

Even “Peggy Sue's” sculpted and “polished” 
saddle shoes are authentic, 
a she wears them with 


THE ASHTON-DRAKE GALLERIES 
9200 North Maryland Avenue 
Niles, Illinois 60648-9853 


collection. Limit: One doll per customer. 


of the doll. 

X 

Signature Date 
Name (please print) tees 
Address Apt. No. 
City State Zip 


6 weeks for delivery. Canadian pri 
applicable sales tax. 


A6631-C4X 













a fashion doll of this quality. 
Average | : 
ee Edition |Issue| Market | _ To order, simply complete 


“Peggy Sue” 


RESERVATION CERTIFICATE 


PLEASE RESPOND BY: 
October 15, 1991 


YES, please enter my reservation for “Peggy Sue,” first issue in the Yearbook Memories 


I understand that I need SEND NO MONEY NOW. I will pay for “Peggy Sue” in four 
convenient monthly installments of $21.75* each, the first being billed before shipment 


*Plus $3.94 home delivery fee and any ee state sales tax. Please allow 4 to 
ce: $139.00 plus postage and handling and any 
76631-D93255 


Uniform Grading Standards for Dolls developed 
by the Ashton-Drake Galleries, “Peggy 
Sue” has earned the Standards’ highest 
rating for artistry and craftsmanship — 
Premiere Grade. 

A Collectible Doll 

with Investment Potential 

The doll you buy today may be a wise 
investment for the future. Once an 
edition is sold out, those who want a doll 
from the edition must pay whatever the 
Y warket will bear, if and when one becomes 

available from dealers or at auction. That's 
why fine collectible dolls often sell for more than 
their original prices within only a few years of 
being issued. 

Of course, not all dolls increase in value; 
values can go down. But dolls of superior artistry 
and craftsmanship—such as “Peggy Sue” and 
other Premiere Grade dolls—have excellent poten- 
tial to appreciate. : 

Bear in mind that “Peggy Sue” is the first issue 
in an important fashion doll collection, like the 
exceptional sold-out dolls in the chart below. 
“Peggy Sue” has similar credentials that make her 
potential for market success also seem promising. 

Recommended and guaranteed by the Ashton- 
Drake Galleries, “Peggy Sue” can be yours to 
cherish for only $87.00 — an extraordinary value for 


il the attached Reser- 
~ertificate. But hurry 
gy Sue” is issued in 
isive hand-numbered 
, so order today. 


A6631-NP3B 


ZASE RESPOND BY: 
October 15, 1991 


Date 


( ) 
Telephone 


Apt. No. 


State Zip 
ny applicable state sales tax. 
an price: $139.00 plus postage 


76631-D93254 





Sock hops... poodle skirts...rock ‘n roll...saddle shoes! 
The happy times are here again with... 
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NO POSTAGE | 
NECESSARY | 
IF MAILED | 
® IN THE 


UNITED STATES 






BUSINESS REPLY MAIL 


FIRST CLASS MAIL PERMIT NO. 90049. =CHICAGO, IL 


POSTAGE WILL BE PAID BY ADDRESSEE 


THE ASHTON-DRAKE GALLERIES 


9200 North Maryland Avenue 
Niles, Illinois 60648-9853 








“Peggy Sue” 


The gym is bright with streamers and 
balloons. There's a stack of 45s on the 
changer, and the kids are ready to 
dance up a storm. It’s “Peggy Sue’s” 
big night out at the first “sock hop” 
of the high school year. 

“Peggy Sue” was sculpted by | 
noted artist Roger Akers, and cos- 
tumed by renowned designer 
Stephanie Girardi. She’s the first 

, doll in Yearbook Memories, a porcelain 

doll collection with true ‘50s high school 
spirit. 
Quality Craftsmanship in Every Detail 
“Peggy Sue” is crafted with head, arms, and 
legs cast of bisque porcelain, skillfully hand- 
painted to capture her perky smile and pretty 
features. Her blue eyes are hand set, her head is 
fully poseable, and her long blonde pony tail is 
tied up with a pink chiffon bow. 

“Peggy Sue's” outfit is the height of youthful, 
‘50s fashion. Her cardigan sweater is hand-beaded, 
and can be removed to show a crisp white blouse 
with a lace-trimmed Peter-Pan collar. “Peggy Sue's” 
felt skirt has a plush poodle applique, accented 
with applied rhinestones and tiny satin bows. 
Under it, she wears a lace-trimmed petticoat for 
fashionable fullness. 

Even “Peggy Sue's” sculpted and “polished” 











Uniform Grading Standards for Dolls developed 
by the Ashton-Drake Galleries, “Peggy 
Sue” has earned the Standards’ highest 
rating for artistry and craftsmanship — 
Premiere Grade. 

A Collectible Doll 

with Investment Potential 

The doll you buy today may be a wise 
investment for the future. Once an 
edition is sold out, those who want a doll 
from the edition must pay whatever the 
market will bear, if and when one becomes 
available from dealers or at auction. That's 
why fine collectible dolls often sell for more than 
their original prices within only a few years of 
being issued. 

Of course, not all dolls increase in value; 
values can go down. But dolls of superior artistry 
and craftsmanship—such as “Peggy Sue” and 
other Premiere Grade dolls—have excellent poten- 
tial to appreciate. ; 

Bear in mind that “Peggy Sue” is the first issue 
in an important fashion doll collection, like the 
exceptional sold-out dolls in the chart below. 
“Pegey Sue” has similar credentials that make her 
potential for market success also seem promising. 

Recommended and guaranteed by the Ashton- 
Drake Galleries, “Peggy Sue” can be yours to 
cherish for only $87.00 — an extraordinary value for 





saddle shoes are authentic, 
and she wears them with 
, sculpted, hand-painted “rib- 


bed” crew socks. As a final | (The. Glamour of 


the Gibson Girl” 







Category | Edition | Issue | Market 
of Doll 







a fashion doll of this quality. 
To order, simply complete 
and mail the attached Reser- 
vation Certificate. But hurry 





End |Price| Value* 








“The Charm of 
the Southern Belle” 


“Rose, Who 
is Love” 


touch, “Peggy Sue” holds a 
miniature “45 record.” 
Evaluated against The 
















Fashion 


Fashion 






.. “Peggy Sue” is issued in 
an exclusive hand-numbered 
edition, so order today. 


$77 | $215 | +$138 
1989 | $77 | $158 


$87 








*Source: April, 1991 survey of registered sales by select leading 
doll dealers nationwide. Actual resale prices may vary. 


© 1991 The Ashton-Drake Galleries, 9200 North Maryland Avenue, Niles, Illinois 60648-1397 


Tue Asuton-DRakeGALLERIES 


RESERVATION CERTIFICATE 

THE ASHTON-DRAKE GALLERIES 
9200 North Maryland Avenue 

Niles, Illinois 60648-1397 


YES, please enter my reservation for “Peggy Sue,” first issue 
in the Yearbook Memories collection. Limit: One doll per 
customer. I understand that I need SEND NO MONEY 
NOW. I will pay for “Peggy Sue” in four convenient monthly 
installments of $21.75* each, the first being billed before 
shipment. 


My satisfaction is unconditionally guaranteed. | understand 
that I may, for any reason, return “Peggy Sue” to the 
Ashton-Drake Galleries at any time within one full year 
after I receive her for a refund or credit of the full purchase 
price, including postage. 


ak 
im. 


A6631-NP3B 
PLEASE RESPOND BY: 

October 15, 1991 
Xx 
Signature Date 

( ) 

Name (please print) Telephone 
Address Apt. No. 
City State Zip 


*Plus a total of $3.94 home delivery fee and any applicable state sales tax. 
Please allow 4 to 6 weeks for delivery. Canadian price: $139.00 plus postage 
and handling and any applicable sales tax. 76631-D93254 





Money Facts 
CONTINUED FROM PAGE 14 


can exercise it. (Powers of attorney let some- 
one else act for you if you become incapacitat- 
ed.) 

m Social Security: the booklets that explain the 
benefits. Also request and keep periodic 
statements of your contributions. 

@ Warranties: receipts for items under warran- 
ty, along with the cards showing what repairs 
the manufacturer will make and for how long. 
| also file all instructions that come with me- 
chanical or electronic items (not that they al- 
ways help. How many of us owna VCR with the 
“12:00” always flashing?). 


Buy storage boxes. Stationery stores have 
neat cardboard boxes that fasten with a clasp. 
When | can’t jam one more thing into a partic- 
ular file, | pull it out, toss anything | no longer 
need and slide the rest into a manila enve- 
lope, which | label and put into the storage 
box. The box goes into the attic. Mostly, | keep 
back tax and investment records. 


Make a master list. In this respect, even 
Jane the Disorganized is on top of things. In 
both my safe-deposit box and my home file, | 
have a list that summarizes my financial life: 
names, addresses and phone numbers of my 
accountant, insurance agent, lawyer, banker, 
stockbroker, doctor and employee-benefits 
contact; a list of my mutual funds, bank ac- 
counts, retirement plans, stock-brokerage ac- 
counts, real-estate investments, safe-deposit 
box and insurance policies, along with all poli- 
cy and account numbers; where to find the 
keys to the safe-deposit box, the will, deeds 
and other important papers; and Social Secu- 
rity numbers. (1 blush to admit that, while 
compiling this list, | kept iton my computer. If 
I'd been hit by a truck, no one would have 
found it. If you’re computerized, be sure to 
print it out!) ct 


In the next issue, Jane Bryant Quinn will dis- 
cuss how to evaluate the claims to get the best 
deal on credit cards. 


FOR HARD-TO-REPLACE 
DOCUMENTS 


Get a safe-deposit box at a bank ($10 to 
$50 a year for a small box) or a small, 
fireproof (class 350) home safe (around 
$50). Here’s what to keep there: 

@ Personal records—birth and marriage 
certificates, all documents relating to 
separation and divorce, military records, 
citizenship or adoption papers, death 
certificates, original trust agreements, 
prenuptial agreement, records of money 
owed you, diplomas, licenses, permits, 
deeds, contracts, property surveys, titles. 
WA household inventory—so you can prove 
what you owned if your house burns down. | 
started a written list three times and never 
finished it. Now my inventory is a pile of 


CHO Ce 
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photographs of everything in the house 
(including the contents of drawers and 
closets). You could also put it on videotape. 
| add the sales receipts on expensive items 
(they move from my hold box to the safe- 
deposit box when | go the the bank). 

g Wills—Put originals in a safe-deposit box 
only if your state does not seal the box at 
death. (The bank can tell you the rules.) 
Otherwise, leave the will with your lawyer 
and file a copy. 

@ Life-insurance policies—/f the beneficiary 
can get them at death (again, ask the 
bank). Otherwise, keep the policies at 
home; if they’re lost, your insurer can 
replace them. A cemetery deed can be put 
in a safe-deposit box because most states 
allow it to be removed immediately even if 
the box is sealed. 

m@ Records that prove the value of home 
improvements—You need contractors’ bills 
and canceled checks. Every nickel spent 
improving the property reduces any taxable 
gain when you sell, so these records can 
save you a bundle. (An improvement is 
anything that adds value to the property, 
such as a new room or a remodeled kitchen. 
Painting, reshingling and other maintenance 
costs don’t qualify.) 

m Securities—such as stock and bond 
certificates. 








WHAT TO TOSS 


People differ on what records they want to 
keep. If space is limited, however, here's 
what you can do without: 

WM Canceled checks, unless they're for tax- 
deductible expenses, home improvements 
or child support. 

Wi Used check registers. 

@ Bank statements that aren't part of your 
tax or investment records. 

@ Deposit slips, once you've made sure the 
bank entered them correctly. 

MTox returns and supporting data that’s 
more than three years old, assuming you 
filed honestly. beg IRS can audit six years 
back if you underreported income by more 
than 25 percent. It can audit as far back as it 
likes if you failed to file a return or commit- 
ted fraud.) 

@ Paycheck stubs. Your employer will give 
you a W-2 at the end of the year. 

@ Receipts for regular bills, like utilities. 
@ Credit-card statements. 

@ Monthly or quarterly statements on invest- 
ment accounts, once you have a year-end 
statement. 

@ Receipts and warranties for items you no 
longer own. 

WAIl records of investments you no longer 
own, except those needed to back up your 
tax returns. 














WERE FIGHTING FOR 
YOUR LIFE 


American Heart 
Association 








A Room Full of Roses 
CONTINUED FROM PAGE 65 


Here are some tips for making your own bed- 
room into a family retreat: 

@ Use a bench or trunk at the end of the bed 
for extra seating and fill a normally unused 
“dead’’ space. 

@ Angle a small sofa across a corner of the 
room for more seating. 

@ Toss big throw pillows on the floor—cozy 
cushions for children to sit on. 

®@ Cover the bed with a washable bedspread 
or coverlet. 

e@ Put down stain-resistant carpeting, but 
wipe up spills instantly. (Even if the carpet is 
spillproof, it’s easiest to remove spots right af- 
ter they’ve happened.) 

@ Allow for the usual roughhousing by invest- 
ing in furniture that doesn’t have a lot of sharp 
corners. 

@ Stay away from window treatments that 
“puddle’’ on the floor. Kids tend to trip over 
them all too easily. 

e@ Lamps that fasten on the walls are good 
choices—they won’t get knocked over when 
children are frolicking on the bed. 

@ Keep cords tied up with a twist-tie and out 
of the way of little hands and feet. 

@ Put childproof caps on all electrical outlets 
that aren't in use. ca 
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IF YOU’D LIKE TO WRITE US. . . 


Want to voice your opinion or ask a ques- 
tion about something in these pages? Ad- 
dress your letter to Woman’s Day at 1633 
Broadway, New York, NY 10019. Don’t 
send it to our Boulder, CO, office; only 
subscriptions are handled there. 


That's Life 


Fascinating findings about 
those complicated creatures, 
human beings, and the 
complex world around them 
BY JUDITH CHASE CHURCHILL 


YANKEES 


Proud as Americans are of the term Yan- 
kee, the name is derived from an ethnic 
insult. Since cheese was the national 
product of Holland, the Dutch were called 
John Kass (John Cheese)—with the J pro- 
nounced Y—by their condescending Ger- 
man and Flemish neighbors. When the 
Dutch settled in New York, they gave the 
label to their neighbors in New England, 
whom they considered country bumpkins. 
During the Revolution, the British applied 
it to all colonists. And in the Civil War, the 
Confederates tagged their opponents with 
it. Foreigners still regard all Americans as 
Yankees, but to most Southerners the term 
stands for anyone north of the Mason-Dix- 
on line. And to Northerners, it refers to an 
even smaller group: descendants of old 
New England stock, known for their thrifti- 
ness and sharp trading practices. tc 

















Personalized Quality LABELS 


Printed in Black with Red Border on White Cotton. 
TO SEW INTO THE LOVELY THINGS YOU MAKE 


“Original ey 


@onnie Jord 


‘HandMade » 
Nancy Heart 





Pmsce wire nore 


oy Mary Smith 


Made Specially 11 your 


Lillian Blake 
Prewerevttrsrtrr rite) 


Nancy Heart 


Actual Size 2 1/2" x 1.14/16" 
Prices 40/$6.25 + 70/$8.25 » 100/$10.25 
(pices are for one name and one style only) 


fesse ait ei ny 
NAME TAPES for Schools, Camps or Homes 
style 1 sew only 
100 Name Tapes $4.50 
200 Name Tapes $6.50 
Piease enciose self-addressed stamped envelope 
{2 postage stamps tor 70 or more labels) 
Approximately 10 day delivery 
Enclose check or MO. 
Canadian residents, enclose M.O. in US funds. 


IDENT-IFY LABEL CORP. Dept. 22 
P.O, Box 204, BROOKLYN, N.Y. 11214, 








WOMAN'S NATURE HELPER 


Natural herbal helps to avoid dysmenorrhea and difficult menses 
and is reported to promote cardiac health, lower blood fats and 
increase immune strength. Food supplement ancient in the 
orient. Not hormone or drug. $7.50/200 pills (add $2.50 s/h) 
Check or M.O. Catalog only, $2.50. NatureWorking 230 East 
48th Street, Department 1D, N.Y.,N.¥.10017 
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THE-FAMILY-DOG" 


Brian Kilcommons, reknowned dog trainer, seen by 
millions on Attitudes, Oprah Winfrey and Phil Donahue 
and known as dog trainer for the stars, can now come to 
your home. “Good Owners, Great Dogs,’’ a 57 minute 
tape, teaches you how to train your puppy or dog easily 
and with great fun. The only tape recommended by the 


ASPCA. $29.95 + $2.95 (s&h). 1-800-457-PETS. Credit 


cards accepted. The Family Dog, 535 Fifth Avenue, NY, 
NY 10017. 


eam FLOWER 






















ARRANGING -. 


Quickly and Easily at Home 


Learn to make Profes- 
sional corsages, ar- 
rangements, wedding 
and remembrance de- 
signs, and specialty 
arrangements for all occasions. Study 
and earn your certificate at home. Un- 
usual spare or full time money making 
opportunities or hobby. Send for FREE 
BOOKLET. No obligation-no salesman. 
LIFETIME CAREER SCHOOLS Dept. B-807 

101 Harrison Street, Archbald, Pennsylvania 18403 





Make Your Next Calendar a... 


USTOM 
ALENDAR 


% your pictures each month 

[paseeeennnnn THETA) Ye you write the caption each month 

| eos | & your personal occasions printed 
throughout the year 

* your cover title & color 

* choose your own holidays 

* starts and ends on any month 
















for a free brochure and ordering information. 


CALLTopay! 1-800-622-5059 


Custom Calendars, P.O. Box 1167, Voorhees, NJ 08043 


HAVE YOU LOST A LOVED ONE? 


If so, a unique and proven 12 month support program by 
mail will be designed for you by a qualified grief counselor 
for only $39. For more information, senda self-addressed, 
stamped envelope to Piedmont Counseling Services, P. O. 
Box 3066, Concord, NC 28025. 


BEGIN HEALING NOW! 












AND YOU CAN! 








Free 
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eee a 
ideas 
Catalog Hf 


Each year, Revere Company helps 
thousands of school, church, civic and 
social groups (just like yours) earn the 
money they need. Our colorful catalog 
eee MU eee ae 1S 
products and programs available to 


fund raisers. You can have a free copy 
sent directly to you simply by mailing 
this coupon. Order now! 


| To: Revere Company 
707 North South Road 
Scranton, PA 18504-1491 


O Please send me Revere's latest “Catalog of 
Fund-Raising Ideas.” 


Name 

Group 

Telephone No ) 
Address 

City 
State/Zip 
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D $@ a 
— pn! r- DEVELOP pn! 
Miles hey a Pitch * Tone ¢ Breathing nt 
jy Available for the first time, a complete singing course. a 
nt Two 1 hr. cassettes py 
ny Developed by a prof. recording artist. nt 
e 1 Adults, Teens, Pre-teens, Karaoke Singers. a 
ua Improvement guaranteed. i 
a Send $24.95 check or M.O. (postpaid) p! 
2, PRINT Name, Address ny 
pn! ee Allow ¢ 
pi TO Sing Factory 6-Rioks ie 
f P.O. Box 891 ! nf 
Po Wahiawa, Hi, 96786 For Delivery 5 
FREE CATALOG! New, 68-page Miles Kimball holiday 
catalog with hundreds of unique gifts, gadgets and GREAT Pea eu ky GIFT! 













personalized items, many under $5. All guaranteed! 
Write: MILES KIMBALL, 1661 Bond St., Oshkosh, WI 
54906. 








Toys, gifts, clothes, collectibles and 
more from the Disney Catalog! 
Sure to delight kids of all ages. 













Save thousands of $ in interest! Reduce mor- 
tgage or home equity loan life while quickly in- 
creasing your equity with our customized 
amortization schedule detailed specifically for 
your loan. Shows complete history & principal, 
interest, & balance after each pmt. FREE GUIDE! 
Send $8.95 with: Amt. financed, int. rate, length 
2 of loan & monthly pymts: Conca Enterprises, 
651-W. Spencer, Tullytown, PA 19007 
Finall Facelift 
nally... a Face 
ithout S ! 
without Surgery! 
Firms, Tightens and Tones your Skin. Look healthy, refreshed 
and younger. Experience it to believe it! Satisfaction Guaranteed. 
Just $39.95 for a 3 month supply. Includes S&H. 
KRB Assoc., PO Box 1243, Maplewood, NJ 07040-1243 





FREE CATALOG! 


Call Toll-Free 


1-800-328-0295 


The Disney Catalog 


One Disney Drive, P.O. Box 29144, Dept. SA01 
Shawnee Mission, KS 66201-9144 








FREE CATALOG! AMBASSADOR® PRESENTS VALUE 
SHOWCASE®—It’s like having a variety store right at 
your fingertips. Shop from an exceptional collection of 
products, all carefully selected for high quality and of- 
fered at value prices. Featuring famous AMBASSADOR® 
handbags, wallets and organizers; popular fashions, 
shoes and accessories; practical and decorative items to 
enhance your home. VALUE SHOWCASE®, Dept ABR8, 
Palo Verde at 34th, PO Box 28807, Tucson, AZ 85726. 
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© 1991 Disney 











NEW VIDEO RELEASE! 


NOW AN EXERCISE 
VIDEO FOR 
MATURE WOMEN! 


DANCIN’ PRANNIES 


7 1 aon 
IT’S EASY! . 


i: ceo 
Exercise away pounds, and inches, 
and dress sizes with the new 
DANCIN’ GRANNIES video. This 
beginner’s workout program is a low 
impact aerobic exercise program 
designed exclusively for the mature 
woman. Learn how to firm the arms 
and tighten the tummy. A workout 
with the DANCIN’ GRANNIES is 
guaranteed fun and easy to follow. 
Whether you can barely touch your 
toes or you're fit, the DANCIN’ 
GRANNIES will make you feel better 
and stronger. Join the DANCIN’ 
GRANNIES 3 days a week and you 
will see results! 






























“1 lost 40 pounds 
and went from a 
size 16 dress to 
a size 4! If | can 
do it, you can, 
too!” 

—Beverly 
Gemigniani, 56, 


Founder, 
DANCIN’ GRANNIES 















“1 lost 25.pounds 
















and 6" from my 
waist. | didn’t 
diet, just 
“Exercise has Spe 
given me a new ‘ 61, Michigan 
outlook on life. | “ f 9 






feel great and 
look great. Age is 





“Doctors told me arthritis would 
keep me in a wheelchair. Now 







° uw 

just a number. exercise loosens me up. | even 
-Ginnie Wagner march in parades!” 

69, Wisconsin : 







Pat Lindemann, 56, California 


Bre’ “We strongly endorse the activities that the 
INSTITUTE DANCIN’ GRANNIES organization fosters.” 


CALL TOLL-FREE 1-800-345-8300 


) Publishers hi] 4 , 
| PUBLISHERS CHOICE; Box 4174, Dept. HA8O-MB, ! 


Huntington Station, NY 11746 
1 Please rush me: 

GUARANTEE oe #HA80 “DANCIN’ GRANNIES” $19.95 
If you are dis- {Please add $2.50 postage & handling for each tape. CA, MI 
satisfied with your , and NY residents add appropriate sales tax. 
purchase in any po Order two for $38.80 plus $4.90 postage & handling. 
way, you may return 


Check Mastercard Visa Total amt. enc. $ 
it for a prompt and 


I 
1 Acct. # | Exp. 
full refund. All]! please print: Date ___ 
orders are pro-|;Name 
cessed promptly]! Address 
and notification will Cit Stat 
be sent in case of |; -!“¥—______________ vlale 
dela 1° 1991 National Syndications Inc. i ‘ 
'y- L General Offices: 37 11th Avenue, Huntington Station, NY 11746. 4d 
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Natural Yook 


CAPLESS Stretch WIGS 


Feels as light and cool as your own hair. 


“PERMANENTLY SET” READY TO WEAR STYLES NEVER NEED SETTING 


(< 







Any 2 


5” 


(when you 
buy two) 
$13.95 ea. 
When 
Ordering 
One. 














1 oz. HAIR PIECE adds height, 
body and soft curls to your hairdo 
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K-17 ‘ “ 5 yy 
——-——-FREE 10 DAY TRIAL COUPON! ———— 
FRANKLIN FASHIONS CORP., Dept. WD-561 SINCE 1960 
| 103 East Hawthorne Ave., Valley Stream, N.Y. 11580 

| Rush my ‘‘Natural Look Capless Wig’’ style(s). I must be absolutely satisfied or 
I can return my order within 10 days and my money will be refunded. 

Check Box of Style Check Box of Color Desired (or Send a sample of Your Hair 
Number Desired for Expert Matching) 

















































































oO U Black C) Dark Blonde O Dark Frosted 
es e hia 4 an ©) Off Black ©) Ash Blonde 0) Mixed Back 
3 O Light Brown Platinum & Grey 
O C-520 U C-317 C) Medium Brown © Light Auburn Mixed Brown 
K-14 1533 O) Dark Brown _] Medium Auburn & Grey 
C) Light Blonde () Dark Auburn 
0 Medium Blonde CJ Light Frosted 
Address. 


NR A 
() PREPAID: SAVE $2.00. I enclose $25.90 for any 2 wigs plus $4.00 shipping & handling. 
(1) PREPAID: I enclose $13.95 for one wig plus $2.00 for shipping & handling. 

CREDIT CARD ORDERS CALL TOLL FREE 1-800-556-0034 

CHARGE IT: [) VISA [) MasterCard 


Acct. # Exp. Date. | 


ee ee ee ee ee ee ee ee NY. State residents add sales tax. —— << <_< <a am ame oom =} 





| Name. 








"NEW! NEW! NEW! NEW! NEW! NEW! 
Roger 
Whittaker 


All America has fallen in love with the 
rich and tender voice of this world famous 
recording star. Roger Whittaker has 
amassed more than 28 international gold 
record awards and now, just for his American 
fans, Roger sings the all time favorite songs of today. 

Here are those special songs you frequently hear on radio and 
wish you could play at home again and again. Wait until you hear 
Roger’s heart-touching rendition of THE WIND BENEATH MY 
WINGS, SHE BELIEVES IN ME, LOVE ME TENDER, and 
MEMORY (The stirring theme from CATS). 

His tender and beautiful voice can touch your heart like no 
other singer in the world. Be sure to get your treasury today. 


 %&% Brand New Treasury of Roger’s Hits k** 


Love Me Tender * Try To Remember * You Needed Me * Memory (From 
The Musical CATS) « Are You Lonesome Tonight * The Last Farewell 
¢ Annie’s Song * The Wind Beneath My Wings « True Love ° She Believes 
In Me « For The Good Times « Always On My Mind « The Twelfth Of Never 
¢ Make The World Go Away « You Don’t Know Me « New World In The 
Morning « Evergreen «| Can See Clearly Now > AND MORE? 


aaa, Ute Bere aple Company, Dent Wits 

arktie oa' 

Mi} MONEY BACK tL Commack, NY 11725 I 
GUARANTEE 











BO boehique G2 Mase ae 












| Please rush me the brand new Roger Whittaker treasury on your unconditional | 
guarantee that it must be one of the most beautiful treasuries I’ve ever owned or you 
| will refund my purchase price. | 
OC Ienclose $12.98. Send BOTH Record Albums. 
4 ] 0 Ienclose $12.98. Send BOTH Cassettes. l 
) OC Ienclose $16.98. Send ONE Compact Disc. 
] Charge tomy: O Visa O MasterCard O AmericanExpress ( Diner’s Club i 






h If you don’t agree this is 4 
hyt one of the most beautiful 4] 


N 

N treasuries you've ever 
‘ refund. But please order 
t 

N 








owned return it for a full 
[Ut yours now. It’s not sold in J 
any store at any price. Mail 
the no-risk coupon today. 
i at 


; Acct. No. Exp. Date 
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(Write! 


Want to find out 
what makes you tick? 
Just pick up a pen. 


By J. J. Leonard 


guess, I’m a skeptic at heart. I make it 

a point not to trust in things like 

graphology. So I never expected any- 

thing to come of having my handwrit- 
ing analyzed. A few laughs, maybe. But 
certainly nothing revealing. Nothing of 
consequence. 

I was wrong. 

I recognized the truth of most of graph- 
ologist Carlos Pedregal’s assertions right 
away. But, when he announced that I was 
very decisive but often not patient enough, 
I was sure that I’d caught him in a mistake. 

It took me a week to accept the fact that, 
as much as I didn’t want to believe it, signs 
of my impatience stood out like highway 
markers in both my professional and per- 
sonal life. I'd simply chosen to ignore them. 
Thad to confess, Carlos Pedregal knew me— 
or at least certain aspects of my personal- 
ity—better than I knew myself. 

Had I known more about the science of 
handwriting analysis at the time, I might not 
have been so surprised. Graphology oper- 
ates on the same principle as, for example, 
the Rorschach psychological tests. In put- 
ting words on a piece of paper or in inter- 
preting inkblots, a person projects her 
unconscious personality. The physiological 
and neurological impulses that shape our 
handwriting and reveal our personalities are 
reflected in everything from the choice of 
writing implement and pressure applied to 
the page, to the slant of the letters and our 
signature. 

In all, a graphologist examines over 300 
aspects of a person’s script. The result? 


“Your handwriting will tell an expert things 
that your best friend or mate wouldn’t know 
after a full 10 years,’ says Pedregal. Not 
surprisingly, a graphologist can actually 
provide new insights into yourself, your 
relationships and your life, by simply scru- 
tinizing your scrawl. 

Take Mike and Susan (not their real 
names) as an example. For the most part, 
husband and wife were pleased with the 
results of their handwriting analysis. Each, 
however, adamantly disagreed with one of 
the characteristics listed in their respective 
analyses. Mike’s handwriting had revealed 
that he placed too much importance on 
himself and his family. His attitude: “The 
rest of the world can die so long as we’re 
okay.” His wife, however, felt that the anal- 
ysis was right on target. 

Susan’s point of contention was about a 
characteristic in direct opposition to the 
quality Mike had argued about. Her script 
showed a tendency to put other people’s 
needs first, before her own or her family’s, 
something which Mike had accused her of 
time and time again. 

The conflicting reactions sparked 
numerous discussions between the two. 
Finally, Mike and Susan realized that they— 
and not the graphologist—were mistaken. 
Their opposing personality traits had blinded 
them to each other and fueled their con- 
flict. That awareness allowed them to look 
at the situation from a new angle and put it 
in perspective. 

Graphology can also reveal character traits 
that people who’ ve been close to each other 


most of their lives aren’t aware of. For years, 
one 65-year-old Canadian had felt that his 
five children didn’t know who he really was. 
When he received his handwriting analy- 
sis, he felt it was so accurate that he ended 
up mailing a copy to each of his now-adult 
kids. “For the first time, I felt that some- 
body understood me,” he explained. 

Graphology can even shed light on “real 
life” mysteries. The adoptive mother of a 
15-month-old foundling wrote Carlos Ped- 
regal asking for help. “All my baby has of 
her natural mother is the note she was found 
with. Could you please see what you can 
discover about the woman who left her from 
the note? I would like to be able to tell my 
daughter something about her mother when 
she is old enough to question her 
abandonment.” 


What Does Your Writing 
Say About You? 


This is your chance to find out what your 
handwriting reveals. Though most 
experts charge $100 or more, Carlos 
Pedregal has agreed to make the follow- 
ing offer to the readers of Woman’s Day. 
For only $12, your handwriting sample 
will be analyzed by this internationally 
renowned graphologist and his staff. You 
will learn which characteristics surface 
in your handwriting and you will receive 
a comprehensive printed explanation of 
their conclusions. To take advantage of 
this offer, simply follow the instructions 
on this page. Anyone over sixteen may 
participate. 





The note was very short, written on a 
corner of what looked like a brown paper 
shopping bag. Though there was not enough 
written material to be able to do a compre- 
hensive analysis, Pedregal was able to learn 
a lot about the child’s real mother. And, 
while the analysis may not have turned up 
the specific woman who left her baby on the 
church steps, it satisfied the child’s new 
mother. “Thank you,” she wrote Pedregal. 
“You’ve added substance to the shadow of 
the person who gave us such a wonderful 
gift.” 

Occasionally a graphologist can actually 
foresee the future when examining a per- 
son’s handwriting. One young couple who’d 
recently become engaged was told that their 
marriage would not last more than six 
months. They married in spite of the 
graphologist’s warning. Five months later 
they separated. What the expert had con- 
cluded, based on two handwriting samples, 


I want to have my handwriting analyzed. Here is 
my check or money order payable to: 
GRAPHOLOGY OFFER. Enclosed are 
writing samples(s) at $12 each, 





for a total of $ 
Postage and handling $2.00 
N.Y. residents add sales tax $ 
TOTAL $ 


Money back guarantee 


turned out to be all too true. 

These examples may astound you, but 
they shouldn’t. After all, “brainwriting” is 
what graphologists call handwriting, and 
they should know. 


Get the Write Idea 


To find out what your writing reveals about 
your personality, just follow these easy 
directions. 

© Copy the letter on the right, designed 
to provide Carlos Pedregal with the sample 
he needs for the analysis. Use an ink or ball- 
point pen and write in the blank space at the 
bottom of the page. (You can also use a sheet 
of unlined writing paper. . . just make sure 
to attach all the necessary information that’s 
been requested.) And remember, don’t try 
to write neatly. Just relax and write the way 
you usually do, and then sign your name. 





e Be sure to complete the order form 
below. If you are sending more than one 
sample, include payment and an order form 
for each. 

@ Send the entire page or clip along dot- 
ted line and send order form and sample with 
a check or money order for $12 plus $2 
postage & handling to: 

GRAPHOLOGY OFFER, 108 Robinson 
Ave., P.O. Box 9028, Medford, NY 11763. 
Orders must be post-marked by 

December 15, 1991. 





Dear Mr. Pedregal: 
I'd like to know what my regular 
handwriting reveals about my personality. 
Mostly, I'd like to find out about my 
strengths and my struggles. My 
handwriting sample is enclosed, and I did 
not try to write especially neatly. Many 
thanks for giving me this opportunity to 
know myself better. 

(Signature) 


Don't forget your signature! If you use two different signatures, please include both. 


(Please print information in block letters) 














NAME 

ADDRESS 

City State Zip 
OAC ee 2 gee VL OF) Right- or left-handed (R or L) 


BE SURE TO SEND SAMPLE AND ORDER FORM 








i 


Dick Clark's M 





V.P. 


@ “Given a choice between extremely busy or extremely bored, |’d : 
choose busy,”’ says Kari Clark, vice president of administration for : 
dick clark productions. When she joined the company as assistant 5 
to the president in 1968, little did she realize that she was appren- : 
ticing for the job of CEO’s wife as well. Married for 14 years, the 2 


Clarks often spend 24 hours a day together, not a lifestyle Kari 


would recommend to others. ‘‘Our lives together evolved from a : 


business relationship, so it feels natural.”’ 


Kari acts as a contact person for the 400-employee company ‘ 
headquartered in Burbank, California, one of her husband’s many 5 


business interests. 
“| give Dick a scrap of paper every morning telling him where to 
be at what time. He doesn’t want to know in advance, not even 


about travel. His schedule is so full that if he thought about it, the : 
whole thing would drive him crazy.’’ She calls list-making her life- : 


saver. ‘‘Dick laughs when | say | like to keep an empty head,” she 
says, ‘‘but by that | mean !’d rather keep my lists full.’”’ 


The Clarks simplify traveling by using only carry-on luggage and : 
keeping a toiletries bag supplied and at the ready. The couple - 


schedules four 5-day vacations a year. ‘‘Once we put them in the 


calendar, they are given the same respect as our most important : 


business meetings,” Kari says. MAUREEN McFADDEN 


“Our lives 
together evolved 
Jrom a business 
relationship.” 
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His name may be new to you, 

but his Sesame Street address is 

probably as familiar a piece of 

real estate as your own backyard. 

Jeff Moss, 11-time Emmy-award-winning writer and 
composer, has spent the past 20 years giving voice 
to Oscar the Grouch, Cookie Monster, Guy Smiley 
and other characters and songs like ‘‘People in Your 
Neighborhood” to a generation of children. 

One of the original writers for Sesame Street, 
Moss collaborated with Jim Henson in turning the 
Muppets, who (with the exception of Kermit the 
Frog) were initially mute, into much-loved TV stars. 

“Oscar the Grouch was just a thing living in a 
trash can,”’ Moss says. ‘‘l figured out a voice for him 
with a puppeteer from the Boston area, so Oscar has 
the voice of a tough guy with a Boston accent. | 
invented Rubber Duckie specifically for Jim 
(Henson) who played Ernie,” he adds. 

Since then, Moss wrote the score for Henson’s 
film, The Muppets Take Manhattan, and this fall his 
second book of verse, The Other Side of the Door, 
will be released. 

By that time, Moss and his wife of three years, 
Annie, both 47, will have given birth to their first 
child. ‘| have wanted to be a father for a very long 
time,’’ he says. ANNA-KARIN EDELBROCK 


Maine 
Attraction 


m@ When Senator Marga- 
ret Chase Smith left 
Washington, D.C., in 1973, 
after serving her native 
state of Maine for 33 

og she continued a 
m! life of civic activities in 


her hometown of Skowhegan on the Kennebec River. 

Now 93, she’s as spry as ever—days after being hospitalized for a mild 
case of food poisoning last winter, the senator went snowmobiling. She 
spends much of her time in the library center on the grassy knoll that 
adjoins her home and bears her name. 

Each school year she chats with 1,800 students about world affairs, 


political life and her own distinguished career. “I don’t lecture them,” 
she says, “we talk. Their questions are always good ones.” 
The senator would like to write her autobiography before too long, 


but she says, “I’m just too busy these days.” 
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© 1991, Weight Watchers Int’l., Inc. owner of trademark. 








SNE NF NENT ITN VEN NPE NITY 


desserts that are all made 
with the finest ingredients. 


Call it getting rich. Call it 
the sweet life. Call it Weight 
Watchers” ultra-creamy Like rich chocolate, 
Strawberry Cheesecake— crunchy walnuts, and 
smothered with juicy ripe strawberries in a delicate creamy whipped toppings. They not only taste like 
sauce. It’s just one of over 15 incredible Weight Watchers a million, they help you look like one. 


Weight Wiatehers 


Wmaseme: 
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Menthol, 9 mg. “tar”, 0.7 mg. nicotine; 
Filter, 9 mg. “tar”, 0.8 mg. nicotine 
av. per cigarette by FTC method. © 1991 Baw T co 
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SURGEON GENERAL'S WARNING: Cigarette C API co 
Smoke Contains Carbon Monoxide. 4EFD- 


YOU'VE GOT A TASTE FOR 
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Books 





